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Rough Proofs 


Radio advertising of laxatives is 
going off the chains but reappearing 
on other stations. 
‘round and around, but it still comes 
out here. 


’ v v 


“The Music Goes ‘Round and 
Around” has been made into a Holly- 
wood movie, emphasizing the fact 
that lots of things go ’round and 
around in Hollywood without ever 
coming out here or elsewhere. 


v v v 


Gallup researchers are doing their 
best to prove that right-hand pages 
are no better than left-hand ones. 
They will become the patron saints 
of publishing if they can also demon- 
strate the questionable advantage of 
position in the front of the book. 


Y Oe 


The war gave a big impetus to 
color in advertising, Col. McCormick 
says, and the pugilistic wars did a 
lot for Joe Louis, too. 


> F F 


Maj. Bowes’ amateurs are being 
glorified with a magazine, but reader 
interest will probably depend on 
showing the exact process of con- 
verting an amateur into a _ profes- 
sional. 

v v v 


Grand Duchess Marie is sponsoring 
a line of cosmetics, and Jack Demp- 
sey is pro..oting a chocolate bar, of 
all things. Sic transit gloria mundi. 


7c = 


The United States consumed 44,- 
909,243 barrels of beer in 1935, or 
about a third of a barrel for every 
man, woman and child in the coun- 
try, including the members of the 
Ww. Cc. T. U. and the Anti-Saloon 
League. 

v Vv Vv 


With John Morrell & Co. offering 
to reimburse you at the rate of 27 
to 1 if you don’t like their Prido 
shortening, double-your-money-back 
offers are beginning to look sissy. 


v ? F 


Some advertiser who insisted on 
being original might come out now 
with an offer to double your money 
back if you do like the product, and 
will tell why in a few well-chosen 
words. 

v v v 


Mr. Wrigley has never experienced 
any trouble in giving away dollar 
bills, and the only people who get 
them are those who buy Wrigley’s 
gum and like it. 


> - 


Research points out the kinds of 
things consumers like, suggests Lyn- 
don Brown, who might have added 
that they reserve the right to dis- 
continue liking them without advance 
notice to the manufacturers. 


~~ |} & 


ADVERTISING AGE will award $500 
in prizes for the best essays on how 
advertising helps the consumer. 
That’s easy—it gives the consumer 
everything he could possibly want, 
from dollar bills and cigarette-light- 
ers to annuities and trips to Europe. 


ss . oo 


In spite of Jim Farley’s assertion 
that this is going to be a dirty cam- 
paign, Sapolio is still determined to 
bring back Spotless Town. 


Cory Cur. 


| 


Their music goes | 


OLD THEORIES 


Realistic Thinking Demanded, 
Asserts Beesley 


Washington, D. C., Feb. 19.—The 
Federal Supreme Court, by its deci- 
sion in Borden’s Farm Products case 
“has thrown the conventional eco- 
nomic arguments for advertising out 
in the alley.” A new “legislative, 
economic, social and _ professional 
program based on the facts found 
by the court, is urgently necessary 
if organized advertising is to hold its 
proper place in the economic pic- 
ture.” 

This is the disturbing judgment 
of an experienced advertising execu- 
tive, Thomas Quinn Beesley, execu- 
tive director of the National Council 
of Business Mail Users, Chicago and 
Washington. 

Mr. Beesley has long been fa- 
miliar with both the advertising and 
legal viewpoints. Besides having 
enjoyed experience in both profes- 
sions, he had the unusual distinction 
of having been on intimate terms 
with Charles Evans Hughes when 
the Chief Justice was Secretary of 
State. Mr. Beesley was then chief 
of the press division of the State 
Department. Furthermore, while a 
student at Princeton, he studied 
jurisprudence and constitutional law 
under none other than Woodrow 
Wilson. 


Was Agency Officer 


He was vice-president of Conover- 
Mooney Company, Chicago advertis- 
ing agency, from 1926 to 1932, and 
during that period organized adver- 


merce, Loyola University, Chicago. 
In spite of the exacting nature of 
agency work, he headed the new 
Loyola department until it was 
firmly entrenched. 

This authority recommends a 
four-point program by which organ- 
ized advertising can meet the pres- 
ent emergency—a program which 
he believes should be enforced by 
a joint council of all advertising 
forces with plenary powers. The 
four points are: 
| Aggressive political action, 

¢ State by State, to legislate a 
sound, economic program based on 
the Supreme Court’s decision; 

? Better education of the con- 

« sumer to enable him to weigh 
accurately the benefit to him of ad- 
vertised products and services; 

More intelligent understanding 
¢ of the opposition to advertising, 
and a new program of promotion of 


(Continued on Page 37) 
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tising courses at the School of Com- |" 


SUPREME COURT BUSINESS MEN OF TOMORROW 
RULE WEAKENS TO MAKE STUDY OF PROMOTION 


NEW HORIZONS FOR ADVERTISING 


Bronze plaque unveiled in quarters of San Francisco Advertising Club, 
asserting new and broader creed of the organization. 


Last Minute News Flashes 


Staunton New Advertising Manager of Celotex 

Chicago, Feb. 21.—Appointment of LeRoy Staunton as advertising 
manager was announced today by Harold Knapp, sales manager of The 
Celotex Corp., big producer of insulating materials. Mr. Staunton was 
formerly with Gardner Advertising Co., and later merchandise advertis- 
ing manager of Westinghouse Electric & Mfg. Co. 


Pierce and Mac Harg Advanced by McCall 


New York, Feb. 21.—Marvin Pierce, a director and assistant to the 
president in charge of production, has been elected vice-president of 
McCall Company, publisher of McCall’s, Redbook and other magazines. 
Malcolm Mac Harg, appointed advertising director Feb. 1, has been elected 
to the board. 


Advance Bill to Abolish Radio Zone System 


Washington, D. C., Feb. 21.—An amendment abolishing the present 
system of radio zones, on the ground of excessive concentration in metro- 
politan districts, has been favorably reported by the Senate Interstate 
Commerce Committee. 


Ford Motor in Big Gain in Commercial Field 


Detroit, Mich., Feb. 21.—Registrations of Ford trucks and commercial 
cars in 1935 were 185,848, or 36.4 per cent of the industry total, compared 
with 128,256, or 31.8 percent in 1934. 
Page 23) 


Introduce Face Cream in Lip-Stick Form 
Cleveland, O., Feb. 21—A new face cream in lip stick form, to be 


“Softee Skin Stick.” Campbell-Sanford Advertising Agency is in charge. 


Holland Furnace Appoints Ruthrauff & Ryan 


Holland, Mich., Feb. 21.—Holland Furnace Company has appointed 
Ruthrauff & Rvyan, Inc., to handle its advertising. 


YOUNGSTERS TO 
LEARN BENEFITS 


| 
| 
| 
| 


OF ADVERTISING 


Notables to Aid Advertising 
Age in Contests 


Chicago, Feb. 20.—Believing that 
the most important problem facing 
all advertising is lack of understand- 
ing of its functions and merits by 
the general public, ApverrisInG AGE 
has developed a project which will 
induce more people to think serious- 
ly about advertising and the benefits 
which it confers upon buyers, as 
well as sellers. 

ADVERTISING AGE believes that it is 
especially important to encourage 
intelligent thought on this subject 
among school and college groups, 
and for that reason has announced 
two nation-wide essay contests, one 
for college students, and one for 
high school students. The prizes, 
contributed by ApverTisinG AcE, will 
total $1,000, plus all-expense trips to 


“|}-rthe-I336 convertion of the Advertis- 


ing Federation of America for the 
two principal winners. 

During recent years speakers be- 
fore innumerable advertising gath- 
erings have stressed the necessity 
for stemming the rising tide of pub- 
lic skepticism toward advertising, 
and numerous associations in the 
field, notably the A.F.A., have 
moved to educate the general pub- 
lic to an appreciation of functions 
of advertising through public lec- 
tures, radio talks, etc. 


Educating Consumers 


The series of radio and personal 
talks sponsored by the A.F.A., and 
the current series of radio programs 
sponsored by Mutual Broadcasting 
System and four advertising publi- 
cations, including ApveRTISING AGE, 
are notable examples of efforts to 
induce clearer thinking about the 
functions of advertising. 

As its own contribution to this 
work, ADVERTISING AGE has. de- 
veloped this new competition, in a 
special effort to encourage sane 
thinking about advertising on the 
part of business men and consumers 
of tomorrow. 

College students are to be asked 
to submit essays of not more than 
1500 words on “The Economic 
Value of Advertising,” and high 
school students are to be asked to 
write not more than 1,200 words on 
“How Advertising Helps the Con- 
sumer.” 

The principal award in each group 
will be $250 in cash, plus an all-ex- 
pense trip to the A.F.A. convention 
in Boston June 28-July 2. The sec- 
ond prize in each group will be $100, 
the third will be $50, and there will 


(Other 1935 sales comparisons on|be ten additional prizes of $10 for 


each group. The deadline for en- 
tries is May 15, 1936. 


Distinguished Judges 
An outstanding group of 15 adver- 


carried in milady’s purse, is being introduced by Hale Products, Inc., as tising men, representing all impor- 


tant national associations in the ad- 
vertising field, will serve with the 
publisher of ApverTIsING AGE as 
judges of the contest. This group is 
composed of the following: 

Edgar Kobak, vice-president, Na- 
tional Broadcasting Company, chair- 
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man, Advertising Federation of 
America. 

Chester H. Lang, director of pub- 
licity, General Electric Company; 
president, Advertising Federation of 
America. 


B. Morgan Shepard, publisher, 
Southern Planter, Richmond, Va.; 
president, Agricultural Publishers 


Association. 

Raymond Rubicam, chairman, 
Young & Rubicam, Inc.; chairman, 
American Association of Advertising 
Agencies. 

Major James G. Stahlman, pub- 
lisher, Nashville Banner; vice-presi- 
dent, American Newspaper Publish- 
ers Association. 

Everit B. Terhune, president, Boot ¢ 
Shoe Recorder; president, Associated 
Business Papers, Inc. 


Ken R. Dyke, general advertising 
manager, Colgate-Palmolive-Peet 
Company; chairman, Association of 
National Advertisers. 

P. L. Thomson, director of public 
relations, Western Electric Com- 


pany; president, Audit Bureau of 
Circulations. 

J. S. Roberts, Retail Credit Com- 
pany, Atlanta; president, Direct 


Mail Advertising Association. 

Robert W. Sparks, vice-president, 
Jowery Savings Bank, New York; 
president, Financial Advertisers As- 
sociation. 

Leo Fitzpatrick, vice-president and 
general manager, WJR, Detroit; 
president, National Association of 
Broadcasters. 

R. Davison, advertising manager, 
New Jersey Zinc Company; presi- 


dent, National Industrial Advertis- 
ers Association. 

Earle H. McHugh, vice-president, 
Hearst Magazines, Inc.; director, 
National Publishers’ Association. 

W. Rex Bell, president, Arbee Cor- 
poration, Terre Haute, Ind.; presi- 
dent, Outdoor Advertising Associa- 
tion of America. 

Frank Braucher, vice-president, 
Crowell Publishing Company; presi- 
dent, Periodical Publishers Associa- 
tion. 

G. D. Crain, Jr., 
ADVERTISING AGE. 


publisher, 


Easy to Enter 


The rules of the contests are ex- 
ceedingly simple. There are no en- 
trance blanks and no entrance fee, 
and the appropriate contest is open 


to any regularly enrolled day stu- 
dent in any high school or second- 
ary school, or any college or uni- 
versity in the United States during 
the period from Feb. 1 to May 30, 
1936. 

ADVERTISING AGE believes’ that 
these contests will stimulate intelli- 
gent thinking on the value and func- 
tions of advertising, and it cordially 
invites the assistance of its readers 
in giving the most widespread pub- 
licity possible to the competition. 
Officers of clubs and other organiza- 
tions in the advertising field are es- 
pecially invited to aid in promoting 
the competition in localities which 
they serve. 

Further details of the competition, 
as well as copies of the official con- 
test announcement, will be made 


ALL-TIME HIGH 


‘Today more people are buying The New Yorker than 


ever before. 


In 1925, there were only 12,000 weekly buyers— but 


some 40,000 the next year. 


Boom year 1929—and there were twice that many. 


Mid-depression year, 1932, and there were half as 


many again. 


Each week during December, 1935, as many as 135,000 


people exchanged 15 cents for he New Yorker across 


the newsstand or enjoyed a happy Thursday morning 


breakfast upon the arrival of the Good Kind Postman. 


Now, 1936—still going up. 


The Ceiling 1s quoted as 


ceptionally Clear. 


High; 


THE 


NEW YORKER 


>5 WEST 4sth STREET. NEW YORK 


the Weather 


CX- 


OPENING GUN 


YOO-HOO/ 
pry IS HERE/ 


IT’S THE NEw, PuRER ALL — 

VEGETABLE SHORTENING THAT 
MAKES ALL 
BAKING AND 


Double your 
money back 


After long preparation, Lever Bros. Co. 

broke 320-line copy in Eastern news- 

papers last week to introduce Spry, one 

of the items in its new edible products 
division. 


available to interested readers on 
request. 


Witmer Takes Gon 


Kobak’s NBC Duties 


Roy C. Witmer, vice president in 
charge of sales operations, National 
Broadcasting Co., New York, will 
take over the duties of Edgar Ko- 
bak, vice-president in charge of 
sales, when the latter resigns March 
15 to join Lord & Thomas. 

No other change in the line-up of 
the sales department is contem- 
plated. 


California Dailies 
Elect Frank Rospaw 

Frank Rospaw, Placentia Couricr, 
was elected president of California 
Newspaper Publishers’ Association at 
the annual meeting in Santa Monica. 
Others elected: 

George F. Morell, Peninsula News- 
papers, first vice-president; Roy 
Brown, Sanger Herald, second vice- 
president; Fred M. Rolens, secretary- 
treasurer, 


Boice Joins WNEW 
Hugh Boice, Jr., has joined WNEW, 
New York. He was formerly with 
Benton & Bowles. 


LOONIE EE sc NAST 
* Key plumbing and heat- 


ing wholesalers report an average 
gain of 35.2% in January over last 
year. The back-log of new construc- 
tion built up by unfavorable weather 
conditions should bring even larger 
gains in spring. Be prepared to obtain 
your full share of this increase by 
keeping your customers sold and hav- 
ing proper access to new customers. 
Both ends can be accomplished 
through DOMESTIC ENGINEERING, 
the publication which blankets con- 
tractors, wholesalers, engineers and 
all other factors of influence. The 
spring rush will start while the Merch 
issue is in circulation. Wire your 


reservation today. 


DOMESTIC ENGINEERING 
1900 Prairie Avenue, Chicago, Ill. 


A SALESMANAGER 
WHO PRODUCES ... 


would like to talk with a publisher 
who needs hard-hitting, aggressive 
selling. His ample publishing experi- 
ence demonstrates unusual business 
getting ability yet he is young enough 
to adapt himself and work like a 
horse. He expects to carry real re- 
sponsibility — he asks authority to 
match and a fair split of the business 
he produces. If you are going some- 
place he'd like to help make the 
trip easier, speedier and far more | 
profitable. | 


BOX 717, ADVERTISING AGE | 
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ADVERTISING AGE 3 


LISTERINE TOOTH PASTE sells them .... 
THIS WEEKS readers buy them... LISTERINE'S 
‘salesmen and dealers wear them... and a great adver- 
" fising campaign goes over big... thanks to THIS WEEK, 
the magazine that packs the local sales punch of 


21 GREAT NEWSPAPERS / 


HE LETTER from Listerine’s Vice-President Norton and the sales 
reports” from his district managers speak for themselves. 

These men at the sales front know how much good their 
advertising is doing. They know whether or not it’s bringing 
customers into the stores. They know whether it's winning the 
enthusiasm and cooperation of the trade. 

A sale isn't made until both these ends are accomplished— 
and the reason for THIS WEEK'S effectiveness is that it combines 
all the qualities needed to do this whole sales job. For THIS WEEK 
is a first-class magazine distributed through 21 great newspapers. 

As a magazine it offers you 42 million families who like it, 
read it, preserve it, are drawn to its ads by its attractive color 
printing. (A full color page, incidentally, costs only '4¢ a family.) 

As a part of 21 newspapers, THIS WEEK concentrates its mil- 
lions to cover 1 out of every 3'2 homes in these 21 busy, profit- 
able trading areas that buy over 45% of America’s goods. In 
these homes it's accepted, just as the family newspaper, as a 
source of buying news fo be read, shopped and acted on with- 
out delay. 

From the trade, too, it wins action, and cooperation. They like 
its magazine prestige, but far more important, they know and 
respect and spend their own money to buy the local sales 
power of the 21 newspapers that carry this magazine. 

THIS WEEK sold Listerine Tooth Paste, is selling many other 
products because it’s the perfect publishing set-up to do a 
double-barreled sales job. 

It will sell your product, and lots of it, for the same reason. 


* 


“REPEAT SALES” Wholesalers’ repeat sales of Lis- 
terine Tooth Paste rolling in. Believe our“ THIs Wik” adver- 
tising backing up ournational campaign deserves the credit. 

District Sales Manager Hirschfelder (Buttaie) 


“SMART BUY” Report after report indicates our 
campaign in “Tms Wik” was one of the smartest adver- 
tising buys we ever made in this area. 

District Sales Manager Herndon (Atients) 


“OVER QUOTA” | ice! the substantial increase over “SALES PROOF” increased sales of Listerine Tooth 


my quota was due in large part to our campaign in “Tus 
Wx with the recognition it already has in the minds of 
my trade. 

District Sales Manager Van Arsdale (Baltimore and Philedelphie) 


Paste in the Pittsburgh district are proof to me “ THis WEEK” 
and the Pittsburgh Press and our advertising copy are a 
great combination. 

District Sales Manager Squires (Pittsburgh) 


“INCREASED SALES” Retailers report increased 
sales of Listerine Tooth Paste and give credit in large part 
to our color page and black and white campaign in “Tus 


Wir.” District Sales Manager Sanders (Minneapolis) 
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Promote Haverhill 


Advantages of Haverhill, Mass., as 
a location for shoe manufacturers 
will be promoted by the industrial 
committee of Haverhill Chamber of 
Commerce. Shoe trade publications 
will be used. 


McC arty | Appointed 


Charles J. McCarty has been ap- 
pointed advertising manager of Fall 
River, Mass. Herald-News. He was 
formerly with the Lowell, Mass., 
Courier-Citizen. 


“State Teachers’ Moves 


State Teachers Magazines, Inc., 
Chicago, has moved to new offices at 
207 N. Michigan Ave. The telephone 
number, Andover 1057, is unchanged. 


Rules Distiller Must 
Drop Track Name 


The Kentucky Court of Appeals on 
Feb. 15 denied Churchill Downs Dis- 
tilling Co., Louisville, the right to 
use Churchill Downs as a brand name 
for whisky. 

Churchill Downs, Inc., owner of the 
Louisvile track, contended the dis- 
tiller was trading on its good will 
and reputation through use of the 
name and a race course scene on its 
label. 


Case to East 


E. J. Reeser has been appointed 
sales promotion manager of Nash 
Motors Co., Kenosha, Wis. He suc- 
ceeds S. J. Case, appointed Eastern 
sales manager. 


Butler Recognizes 


Brazier, Quellmalz 
George A. Brazier and Frederick 
Quellmalz have been elected vice- 
presidents of Butler Brothers, Chi- 
cago. Mr. Brazier is director of 
home goods merchandising, and Mr. 
Quellmalz, director of dry good mer- 
chandising. 
Both men have been directors since 
1933. 


Northcott Promoted 


Horace B. Northcott, advertising 
agent, Union Pacific Railroad, has 
been promoted to assistant passen- 
ger agent at Omaha. C. P. Moore, 
who has been chief of the correspon- 
dence bureau, general passenger de- 


| partment, becomes advertising agent. 


New Course at Academy 
Chicago Academy of Fine Arts will 
inaugurate a course in “Mechanics of 
Merchandising and Advertising in LF GANT COPY 


Art” March 4, to be held Wednesday 


evenings. Harry A. Reising, former 
associate of Reising-La Ross Studios, 

Illustration Tells 
Women Present Play | Whole Story 


is in charge. 
. “ . ” 
Hall Prints “Fashions 
Women members of the Advertis- | 
ing Club of Kansas City presented 


Marshall Field & Co., Chicago, have 
“Let’s Scrap It,” the one-act comedy 


retained W. F. Hall Printing Co., 
by Anna Steese Richardson, Feb. 17. 


Chicago, to print Fashions of the Wnusual 


Hour during 1936. 


(Picture on Page 36) 
Bridgeport, Conn., Feb. 20.—‘‘Fig- 
ure control plus hinge-room” is the 


=== | central theme of a nation-wide news- 
paper campaign on “Le Gant of 


The Indianapolis 
News Circulation is 
Concentrated Among 
Active Buying Families 
Advertising dollars spent in the Indian- 


apolis News go further because they 


function with minimum waste, maximum 


efficiency. 


With its 147.000 circulation concentrated 


among 


ready-and-able-to-buy 


families, 


The News carries your advertising mes- 


sage to the homes where you can SELL. 


Surveys of Indianapolis show that ‘The 
News among Indianapolis newspapers 
reaches by far the greatest percentage of 


income in every income area. 


New York: Dan A. Carroll, 110 E. 42d St. 
Chicago: J. E. Lutz, 180 N. Michigan Ave. 


THE 


News. 


INDIANAPOL 


EVERY DOLLAR goes to work 


for Advertisers in Indianapolis 


lor greater profit and economy in the 
important Indianapolis market, put your 
advertising dollars where they will get 


maximum returns... in The Indianapolis 


THE INDIANAPOLIS 


Is RADIUS 


Youthlastic” corsets launched by 
Warner Brothers Company in which 
use of distinctive double-exposure 
photographs will be continued, ac- 
cording to Elizabeth H. Rice, adver- 
tising manager. 

Instead of splitting its newspaper 
appropriation almost evenly between 
black and white and rotogravure, 
Warner’s is turning almost entirely 
to roto. Fifty-seven newspapers in 
45 cities will be used, representing a 
substantial increase over the 1935 
fall campaign. Warner Bros. have 
boosted their lineage regularly for 
several years. 

The “hinge-room” idea for spring 
is based on the lengthening of the 
figure line caused when a .corset 
wearer sits or crouches. The illus- 
tration shows how “Le Gant” adjusts 
itself to such a movement. 


Has Many Virtues 


The double-exposure illustration 
embodies appeal, distinctiveness, 
story-telling ability and continuity, 
Miss Rice told Apvertisine AGE. Six 
different newspapers advertisements 
are being used, each illustrating a 
different style, and staggered from 
February to June. All copy is gen- 
eral in nature, and the average inser- 
tion is 220 lines. A booklet offer is 
again included. 

Le Gant “half sizes” are promi- 
nently featured for short women 
whose figures do not fall into the 
“average” classification, and capital 
is made of the fact that most figures 
don’t. The half sizes are designed 
for three types of figures in the 
standard category. 

Warner’s only magazine copy will 
be one full and two half-pages in 
Vogue. Retailers will be mailed ad- 
vance proofs to facilitate tie-up pro- 
motion. 

Warner Bros. are increasing their 
trade paper space, using Corsets ¢ 
Brassieres, Corset &€ Underwear Re- 
view, Dry Goods Economist, Dry 
Goods Journal and Women’s Wear. 

The account is handled by J. C. 
Bull Advertising Agency, New York, 
— R. A. Gibney as account execu- 
tive. 


Schenley Hames Ramsay 


B. M. Ramsay has been appointed 
New England advertising manager of 
Schenley Products Co., with head- 
quarters in Boston. He was formerly 
with Newell-Emmett Co., and later 
with Great Atlantic & Pacific Tea Co. 


WHAT HELP DO 
YOU NEED? 


For facts, figures and market 


NEWS COVERAGE OF data about the billion dollar 
baking industry, come to 

INCOME IN EACH BAKERS’ HELPER, this in- 
dustry’s leader for almost a 

INDIANAPOLIS half century. 

INCOME AREA 847 Check the data you need below, tear out 


this advertisement, attach to your letter- 
head and mail to us. 


0 “Baking Industry Facts and 
Figures,’ a market data 
folder. 

C) “Selling Leads,” an every 
week service. 

( Sample pages from the “Bak- 
ing Industries Blue Book.” 

C) Copies of BAKERS’ HELP- 

| ER, issued fortnightly. 

(—) Audit Bureau of Circula- 
tions statement. 


BAKERSHELPER 


Y MAGAZINE / BAKERY PRACTICE oy MANAGEMENT 
HELPING BAKERS SINCE 1887 


rc) 330 South Wells Street, diy 


Chicago, Ill. 


742 


626 64.1 
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ADVERTISING AGE 


WHAT’S AN EDITOR GOT TO DO WITH SELLING SALT? 


In the case of FORTUNE, nothing. In the case of FORTUNE, 
everything. 

Nothing, because FORTUNE jealously guards its basic prin- 
ciple that its editorial pages be independent of its adver- 
tising pages. 

Everything, because FORTUNE'S unique approach to busi- 
ness-reporting, its editorial fearlessness and authority in that 
role, make it read by the very men who make industry's best 
market. It is inevitable that the stronger FORTUNE is edi- 
torially, the stronger is its appeal to the intelligent leaders 
of America’s business life. 

From the first, FORTUNE has struck a new path through 
the field of business journalism. Insistently FORTUNE has 
fulfilled its function of being the new literature of industry, 
striking down old taboos, naming names, totting up figures. 
In 1935, FORTUNE had a total of 87 articles dealing with 
business in its big general implications, business in its specific 


formulas, the arts as they touch and cross the boundaries of 


business, the personalities and characters and finances in- 
volved in all... 

It is FORTUNE'S editorial robustness, shunning pulpy 
generality and vagueness, insisting instead on the muscular 
fibre of fact in its articles, that has won it its unequalled 
following of American business men. 

Many a survey shows how many FORTUNE subscribers 
sit at the directors’ boards of U.S. business. Many another 
shows that FORTUNE'S 100,000 subscribers—-and 900,000 
additional readers—includes key men all through the layers 
of industry below the directors’ boards. 

These are the men of business that advertisers want to 
reach. Whether you sell salt or steel or soda-crackers, pistons 
or paper or pencils, these FORTUNE-followers are a powerful 
segment of your American market. 


What's an editor got to do with selling salt? Everything. 


FORTUNE 135 East 42nd Street, New York City 
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ADVERTISING AGE 


a — 


New Freezer Helps Babson Holds Show 
Counter Freezer Association, Chi-| Outstanding examples of _ store 
a cago, is offering three new advertising | and window displays feature the sec- 
: aa services to members. A colored flavor | ond national exhibition of window 
, board and two new four-color win-| and store advertising displays being 


et dow strips are being distributed free | held at Babson Institute, Wellesiey 
oe to members. A Neon window sign is| Hills, Mass., until Feb. 29. Honor- 
being offered members and other|#"Y awards will be made. 
Counter Freezer users at a special 7 ; 


price. | Wins Ayer Contest 
Milton Ackoff, student in the Penn- 
“ ” . |sylvania Museum School of Indus- 
Journal Primps | trial Art, Philadelphia, was awarded 
is | first prize in a contest conducted by 


Chicago Journal of Commerce 


Form Ashton-Smith 


H. W. Ashton, formerly of Green 
Bay Engraving Co., and Owen B. 
Smith, formerly with Wemple & 
Smith, Green Bay, Wis., have organ- 
ized Ashton-Smith Co., advertising 
and merchandising agency in the 
Northern Bldg., Green Bay. 


C. M. O. Adds Paint 
Chicago Mail Order Company has 
issued its spring catalog of wearing 
apparel. An addition to the line is 


The 


ey planning modernization and expan- N. W. Ayer & Son for the best cover | paints, for which there has been de- 
es sion of its building at 12 E. Grand |for Ayer School Service, monthly|mand for home decorating. 
(ve Work will start at once for| publication of the agency's school bu-| product complements the household 


completion May 1. 


| reau, textiles sold by the company. 


In addition to its press- 
association facilities, The 
Wall Street Journal has 
its own news bureaus or 
special correspondents in 
113 of the world’s cities. 


The most indispensable of all reading 
matter is the daily newspaper. The 
daily newspaper of business and finan- 


cial leaders is The Wall Street Journal 


DEMPSEY SOCK 
WORKS FOR OWN 
CHOCOLATE BAR 


New York, Feb. 20.— Jack Demp- 
|sey, who is repeating his fistic suc- 
cesses as a business man and manu- 
facturer of chocolate bars, is not in 
jthe least impressed with the prece- 
dent established by a competitor who 
|has held a ieading position for many 
|years without advertising. 
| He told ADVERTISING AGE this week 
that his product, despite claims for 
‘its excellence and its initial success 
in territories where it was _ intro- 
|duced without advertising support, 
| will be backed with as much adver- 
'tising as he can afford for “at least 
50 years.” 

He added that, while he had some 
definite ideas about advertising, such 
|as the belief that the appeal should 
‘be to children and that the product 
lent itself naturally to premium mer- 
chandising, he would listen to expert 
advice from his advertising manager, 
| Ned Brown, and an agency yet to 
| be appointed. 

| The business had its inception in 
May, 1935, when Loft, Inc., New 
York candy manufacturer and con- 
fectionery chain operator, contracted 
with Dempsey for use of his name 
'on a milk chocolate bar, giving him 
a guarantee and bonus. 


Shoes for Baby 


| Dempsey ordered the royalties 
paid into a trust fund for his infant 
daughter. The incentive afforded by 
this arrangement led him to devote 
his available spare time to selling 
the product personally to large job. 
bers and chain stores. 

Results were so phenomenal that 
associates induced him to head a 
separate company and to devote 
more time to sales. 

The product, still manufactured by 
Loft, Inc., which owns a substantial 
interest in Jack Dempsey Chocolate 
Company, consists of a sweet choco- 
late bar, bittersweet chocolate bar 
and chocolate almond bar. All re- 
tail at five cents and bear the like- 
ness of Dempsey as a trade-mark. 

Despite his success as a master 
salesman, Mr. Dempsey refuses to 
offer advice on selling, taking the 
view that it is not fair for him to 
pose as an authority since he was 
aided by the reputation which pre- 
ceded him into business. 


| Dempsey Sales Strategy 
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eat a grew photo of Jack at 
peak pulls the wrappers. 


| newspapers, “just to prove that we 
| wish Jack success in his new ven- 
ture.” 

Dempsey also demonstrated his 
business acumen by making a special 
drive on stadia concessionnaires. 
|Between 500 and 600 Jack Dempsey 
bars are sold every hour during ath- 
letic events at Madison Square Gar- 
den, New York. 

The first advertising campaign 
under Dempsey’s personal supervi- 
sion starts tomorrow as a small test 
in the Syracuse Journal. It consists 
of a weekly insertion of 270 lines. 

Dempsey said the newspaper ad- 
vertising will be expanded to larger 
space in comic sections and addi- 
tional cities in the near future and 
that radio and outdoor advertising 
will also be used. 


Photos as Premiums 


All advertising will call attention 
to Dempsey’s personal approval of 
the product and to autographed pho- 
tographs and boxing lessons offered 
as premiums. Newspaper advertis- 
ing includes a coupon which counts 
for five wrappers in exchange for 
premiums. 

An autographed photograph of 
| Dempsey in fighting togs, inscribed 
with the name of the recipient, is 
being offered for ten wrappers. This 
offer, which has been made for some 


time, has proved as attractive to 
However, a check of his record in-| girls as to boys. 

dicates that he is too modest. He}; Other premiums, which will be 
has developed, if not conceived, the offered as the campaign gets under 
| unique method of selling jobbers en | way, are for masculine consumption 
| masse by inviting all of them in a/only, and boys will be depended 
| given territory to a luncheon party | upon to use their masculine powers 
j}and delivering a sales talk as a/of persuasion to extract Jack Demp- 
| peroration. /sey wrappers from feminine friends, 
| At the close of one of these parties | which they can exchange for cor- 
| jobbers who had placed orders went | respondence lessons in boxing, box- 
| into a huddle and emerged with an/ing gloves, punching bags, trunks 
advertising fund for copy in local and other athletic gear. 
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.D.P.AHEARS 
NEW ATTACK ON 
SPONSORED NEWS 


Numerous Issues Compete 
for Publishers’ Attention 


Chicago, Feb. 19.—A new fight on | 
press associations which sell news to 
radio stations for sponsorship fea- 
tured the annual meeting of Inland 
Daily Press Association at the Con- 


Service. These associations are not 
on an equal basis in their relations 
with newspapers, he added. 


Examination of contracts of pri- 
vately owned associations shows that 
in most cases, if not in all of them, 
these press associations may sell, 
give away, or do anything they de- 
cide with their news, and we as 
clients have no voice in their deci- 
sions,” he said. “The remedy under 
the present form of contract is to 
withdraw as clients from these press 
associations.” 

The decision of the Federal Court 
of Appeals on Station KVOS, he said, 
shows that every member of the 
Associated Press has a_ definite 
property right in the news of that 
association, and that this right can- 
not be sold or given away to any 


radio station or advertiser to the 
detriment of a member without his 
consent. 


“Press associations cannot live on 
radio clients alone,” he declared. 
“The cost of gathering and dissemi- 
nating news requires an expenditure 
which radio clients cannot pay. 
There are only 640 radio stations, 
large and small, in the United States 
and only a few hours in the day 
when listeners want to hear news, 
and then only in intervals of 5, 10 
or 15 minutes. Radio advertisers 
will not and cannot pay the cost of 
gathering and transmitting news. 


High Cost of News 


“The most optimistic estimates of 
total revenues derived from all radio 
sources for news is only 


percentage of the revenue furnished 
by newspapers. Many radio stations 
cannot even afford to pay cost of 
transmission of news after it is col- 
lected. Proof of this statement may 
be found in records of the Press- 
Radio Bureau in New York. 


“Press associations which are sup- 
ported by newspapers should not 
enter the radio field. If radio can do 
a better and less expensive job of 
gathering and disseminating news in 
a legitimate way without pilfering 
it from the newspapers, we have no 
quarrel with the broadcasters. But 
past experience in gathering indi- 
cates that the cost of reliable and 
competent news organizations is too 
high for broadcasting.” 

Mr. Harris charged that if news is 


a small! sold to the advertiser, the advertiser 


|; or 


the owner of the radio station 
may change, edit or omit entirely 
unfavorable news. 

“Proof that this has been done 
and is still being done may be ob- 
tained by checking news broadcasts 
of advertisers,” he said. The news 
from Press-Radio Bureau must be 
given without change or alteration 
he added. 

Fred W. Sargent, president of the 
Chicago and North Western Railway, 
and Col. Robert R. McCormick, edi- 
tor and publisher of the Chicago 
Tribune, emphasized the need for 
protecting the freedom of the press 
in speeches Tuesday. 

Wants Clean Promotion 

Discussing need for 1936 news- 
paper operation economies and for 
(Continued on Page 33) 


gress Hotel this week. 

James S. Gray, publisher and ed- 
itor of the Monroe, Mich., News, was 
elected president of the association 
yesterday. R. R. O’Brien, business 
manager, Council Bluffs, Ia., Non- 
pareil, was named first vice-presi- 
dent, and John L. Meyer, Madison, 
Wis., was re-elected secretary-treas- 
urer. 

Linwood I. Noyes, editor and pub- 
lisher, Ironwood, Mich., Globe, retir- 
ing president, was elected board 
chairman. F. E. Milligan, Ft. Scott, 
Kans., Tribune-Monitor, was elected 
vice-chairman of the board, and 
George W. Purcell, publisher, Bloom- 
ington Ind., Evening World, was re- 
named secretary of the board. 

New board members are H. Z. Mit- 
chell, Bemidji, Minn., Pioneer; Phil- 


State Journal, Springfield. 
n 4 Asks New Contracts 
i- 
t 7 The suggestion that newspapers re- 
¥ quire new contracts from privately- 


“ 
ST 


o @ 


oe 
+ SRB ae PAS I 


y lip D. Adler, Kewanee, IIl., Star-Cou- 
q rier; E. R. Chapman, Flint, Mich., 
\ Journal; and A. W. Shipton, J/linois 


. owned press associations, prohibiting 
™ sale of news for advertising sponsor- 
r ship, was made yesterday by E. H. 
‘. Harris, Richmond, Ind., Palladium- 
d Item, and chairman Publishers’ Na- 
g tional Radio committee. 
Radio from the standpoint of the 
' press, may be subdivided into three 
general divisions, Mr. Harris said: 
n “1. Protection and preservation of 
vf property rights in news which the 
; newspapers and the press associa- — : , 
tions have gathered. In fact, Louisville bank deposits are the highest that they 
5. “2 A cooperative arrangement ; ; 
s ah | have ever been with the exception of the years 1927 and 
r . ¥ . | 
tions to be given to listeners with- | _ 
: cat adcainieiene aoa Aaah ak 1928. The total of $150,534,962 now on deposit repre- 


d credit to newspapers and press asso- 
ciations as a public service. 


sents a gain of $16,172,000 over 1934 deposits and of 


Ss a 
| “3. The attitude of each individ: | ; -: 
‘4 ual publisher as to what system of | $4,000,000 over the 1929 figure. Since 1931 Louisville de- 
: broadcasting would best serve the | ; 
public.” | posits have increased 46%. 
e Contracts Are Analyzed | 
r 
re Speaking the first point, Mr. | z P a 
_ Harris pointed out that there are| Other barometers of the business trend in Louisville 
he three main press association services | . 
‘ —The Associated Press, a mutual or- | are these . . . more than 215,000 freight cars handled, the 
4 ganization without the profit motive; | ; ; 
Cg and the two privately owned associ | largest total 4 eleven years Nios Post office receipts up 
ations organized for profit. They are | 
“a United Press, and Tnterastiona) | almost $375,000 a | Retail and Whelecele -_ hous 
News Service or Universal News 


| ————————— = 5% to 12°% better than last year . . . The best and the 


No 


Guesswork! | 


cheapest way to reach the buyers in this market is to con- 
centrate your message in the one medium which covers 


it completely . . . 


® When you call for spot information 
on John Blair stations, you do not get 
it on a catch-as-catch-can basis. You 
get this: the inclusion of complete 
market information and a reliable 
map of the merchandisable coverage 
areawhich permits you to key your 
selection of stations and markets to 
actual distribution: in addition. a 
specific and intelligent program rec- 
ommendation; and finally, time avail- 
ability which includes preceding. 
following, and competitive programs. 


® Call your nearest John Blair office 
for one of these station presentations. 
They were designed especially for 
the added convenience of buyers of 
spot time. 


Che Conrier -Zournal 
THE LOUISVILLE TIMES 


REPRESENTED NATIONALLY BY THE BRANHAM COMPANY 


JOHN BLAIR & CO. 


lof Railir Station 
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SCIENCE COMES 
TO AID OF NEW 
GIRLS’ PROGRAM 


Swift Wins Acclaim of Moth- 
ers, Experts 


Chicago, Feb. 18.—In the wake of 
parental criticism of much radio fare 
for children, Swift & Co. last night 
launched the “Sunbrite Junior Nurse 
Corps” series, a Sunbrite Cleanser 
program founded on study of child 
psychology and vocational interests 
of girls. 

Dramatizing in serial form the life 
stories of great heroines of all eras 
the program is being tested for 13 
weeks on eight CBS stations prior to 
possible broadcast nationally. 

Although he will not appear on the 
program, Angelo Patri, authority on 
child training, has been retained as 
supervisor of scripts. He will read 
each program several weeks in ad- 


| vance of its broadcast, to make sure 
|the program 


is of a constructive 
nature and does not over-stimulate 
the child mind. Advice of numerous 
child specialists was utilized in pre- | 
paring the series. 

The program is believed by mae | 
Goble Advertising Agency, which is | 
in charge, to mark several firsts in| 
broadcasting. It is directed ex-| 
clusively to girls; it was pre-tested | 
by special broadcast to leaders of | 
women’s organizations Feb. 11; and 
it employs a technique of breaking in 
on dramatic continuity, as a means 
of preventing over-excitement. 


Place of Child 


Swift & Co., it was pointed out, | 
believe there is not only a place for | 
a “psychologically correct” children’s | 
program, but a place also for one | 
advertising a product not consumed | 
by the child, but in whose purchase 
she may be made a deciding in- 
fluence. 

During its first episodes, the new 
program recreates the life story of | 
Florence Nightingale, the English | 
nurse. Another whose career will | 
be traced is Clara Barton, of Red 
Cross fame. 


Airing the program are WBBM, | 
Chicago, KMBC, Kansas 
WCCO, Minneapolis; KRNT, Des 


Moines: WJR, Detroit; KMOX, St. | 


ogy, 


Louis; WHK, Cleveland; and KFAB, 
Lincoln-Omaha. It is heard from 
5:15 to 5:30 p. m., CST, Mondays, 
Wednesdays and Fridays. 

Groundwork for the new series 
was laid with the aid of a survey 
among Chicago school girls, to dis- 
cover the life occupations they 
wished to follow, and the games 
they liked best. In the answers to 
each query, nursing ranked high. 

The program features two char- 
acters who appear in every program, 
“Aunt Jane,” a young public health 
nurse, and “Dorothy Hart,” a girl 
of about ten, to whom Aunt Jane 
tells stories of the lives of great 
women. After this prelude, their 
conversation fades away into por- 
trayal by other characters of strik- 
ing incidents in those lives. 

In the person of Dorothy Hart, the 
child listener has a likeable club 
leader with whom she may “identify 
herself,” in the language of psychol- 
but who never becomes en- 
tangled in stirring events, with pos- 
sible upset of the sympathetic child 
listener. 


Ounce of Prevention 


Likewise, no character in the 
drama will last long enough to create 


City; |}a deep personal concern for her wel- 


fare by the listener. Special care 
is being taken with sound effects, so 


ae Wen. the NEWS-POST 


carries your sales message in Baltimore. For it gives you a net coverage of more 


than 84% in the ABC city zone. And to sell them—you must tell them. 


This extra coverage 


60,000 more than any other Baltimore evening paper, is 


one reason why results-seeking advertisers gave the NEWS-POST a 1,202,047 


line gain in 1935. Following the phenomenal gain of 3’ million lines in 1934 this 


latest ‘new high’”’ is proof that the NEWS-POST produces sales results. 


Total circulation for 12 months ending September 30, 1935 


largest ever attained and maintained in Baltimore. 


200,179 —- the 


Baltimore’s Family Newspaper 


HEARST 


Or 


INTERNATIONAL 


Represented Nationally by 


ADVERTISING 


SERVICE 


Ropney E. Boone, General Manager 


Che Baltimore American also gives youa plus coverage 


circulation more than 227,000—the largest in all the South 


and over 30,000 more than any other Baltimore Sunday paper. 


U. S. Daily and Sunday Newspapers Which Offer Run 
of Paper Color Advertising 
SUMMARY 


Total 


Morning Evening Daily Week Sunday 

R.O.P. Color Offered Issues Issues Issues Day Issues 
Not Specified .......... on. 4 7 3 
Black and 1 Color......... 88 193 1 282 118 
Black and Red............ 2 6 gui 8 4 
gD EF INE eee 1 1 ca 
6 8 eae eee 1 1 1 
Black and 2 Colors... - 1 1 
Ee 00 B COIOTE 6 csccavenas a 2 2 $4 
ae Te 8 |. es 1 1 2 1 
Black and 1 or 2 colors... 16 29 45 17 
Black and 1 or More Colors .. 1 1 
Black and 1, 2 or More 

NEY 5.5.5 5 356 bi bk ere aa 2 3 2 
Black and 1, 2 or 3 Colors... 138 0) 33 23 
Black and 3 colors........ 1 1 1 
Black and 1 Color and 4 

POPP rere r re cre 1 1 2 1 
Oe ie Ae eee fey ne 1 
Ue to 4 Colors... oc... s.605: re 1 i 1 a 
a. See l 2 ~ 3 2 

- iy y ) Ore 127 265 1 393 175 
Note: 67 morning and evening issues are morning and evening com- 

binations. 


A complete list of newspapers offering color, and the particular 
type available, may be secured from the Chicago Tribune. 


that they will not be unduly loud or 
disturbing. 

The program is designed to inspire 
youthful listeners to form “Sunbrite 
Junior Nurse Corps” in their homes, 
|/and gather at the radio for meetings. 
| Following a bugle call, Dorothy 
opens the program and the ‘“meet- 
ings” with instructions to members 
to give the corps salute and join in 
repeating the corps creed, a solemn 
declaration which definitely ties up 
the program with the sanitation uses 
of Sunbrite cleanser: 

“As junior nurses, we pledge our- 
selves to fight dirt and disease! To 
keep ourselves physically and men- 
tally clean; to practice and teach 
household hygiene! To help those in 
need and distress. To be brave in 
time of danger—and loyal to those 
we love!” 


Nurse’s Outfit for Premiums 


A wide variety of premiums, all 
parts of a nurse’s uniform and equip- 
ment, will be given in exchange for 
|Sunbrite labels. They will include 
a membership scroll, with directions 
for giving the salute and otherwise 
conducting corps meetings, and a 
nurse’s cap, apron, first aid kit, arm- 
bands and toy thermometers and 
stethoscopes. 

Twenty-five or thirty leaders in 
|each city were invited to the studios 
‘of the various stations for pre-broad- 
‘casts. Swift & Co. also sent letters 
to presidents of 32,000 women’s or- 
' ganizations, urging them to appraise 
‘the program and discuss it with 

members. Special contact work is 
‘also being done in Chicago schools. 

To sell the program to Swift sales- 
men, dealers and consumers, a spe- 

cial folder was prepared. Several 
hundred thousand copies have been 
| distributed. A can-top card for use 
with mass displays of Sunbrite 
|Cleanser has also been made avail- 
able to dealers. It asserts that the 


new program is “Approved by lead- 
ing child guidance authorities.” 

Fifty-line announcement copy ap- 
peared on women’s or radio pages 
of one newspaper in each city. Half- 
pages, with cartoon-type copy, are 
being used in Better Homes and Gar- 
dens, Good Housekeeping, Household 
Magazine, Ladies’ Home Journal, Mc- 
Call’s Magazine, Pictorial Review, 
True Story and Woman’s Home Com- 
panion. Newspapers are being em- 
ployed in selected markets in con- 
nection with special Sunbrite mer- 
chandising drives. 

Leo Nejelski is general advertising 
manager of Swift & Co., and Ray 
Weber, advertising manager in 
charge of Sunbrite and soap prod- 
ucts. At the agency, J. T. Shouse is 
account executive on the Sunbrite 
account, and Bess Johnson, radio 
executive. 


CANTOR FAVORITE 


OF N. Y. CHILDREN 

New York, Feb. 20.—Eddie Cantor, 
now starring on the Lehn & Fink 
program, is the favorite radio actor 
of 10,000 New York boys and girls 


queried by the Children’s Aid So- 
ciety. Burns & Allen and_ Dick 
Powell (Campbell Soup) and Jack 


Benny (General Foods) tied for sec- 
ond place. 

That adults are usually wrong in 
their estimate of programs which 
will appeal to children was indicated 
by the fact that of the four acts 
named, only one—Jack Benny—was 
on the printed form provided to the 
juveniles, who promptly wrote in the 
names of their real favorites. 

Voting was confined to children of 
from 11 to 16 in age. They said they 
listen to the radio an average of two 
hours daily. Comedians are preferred 
to other entertainment, thrillers and 
amateur programs following. Only 
14 per cent said they like news broad- 


easts. 


whose income 


through the 


tangible results are wanted. 


One example of my work: 


300 men. 


for one of the country’s well 


pricing system, etc., etc. 


Sales Manager 


$31,000 per year, is interested in a connection where definite, 


I can run any part of the busi- 
ness except the manufacturing end. 
retail and chain drug trade exceedingly well, and am also 
familiar with wholesale and retail grocery and general store 
and variety store merchandising. 


I personally hired, trained and organized a sales force of 
54 which brought my company’s product from last to first 
place in the field. Later, I was given entire charge of this 
company’s $25,000,000 business and a sales organization of 


Last year I sharply reversed the downward sales trend 


the selling system, revamping the package, changing the 


I'd like to tell the whole story to any responsible executive. 


Box 714, Advertising Age, Chicago 


depression years averaged 


I know the wholesale, 


known products by changing 
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To any member of the ANA, AAAA 
or to any recognized agent or national 
advertiser... 


WE PAY YOUR 
EXPENSES TO SEE 
FOR YOURSELF 


that being the most brilliant and 
modern entertainment magazine in 
America... 


e Cosmopolitan is read MORE 
THOROUGHLY than other maga- 


i. 


WHERE SALES of all goods are greatest, 
Cosmopolitan, in 1935, showed a greater 
Newsstand (no boy sales) Gain than any 
other general monthly or weekly magazine. 


@ by younger cosmopolitan-mind- 
ed women and men SPENDERS... 


e@who BUY MORE and BUY 
QUICKER than the families next 


door! 


This is Cosmopolitan’s Offer toYou 


Cosmopolitan will pay your expenses for a day or a 
week in any city you choose. We will give you our 
galley of readers’ names. Ask any questions you wish. 
Simply tell us what you find about Cosmopolitan readers 
...how they read the magazine...how they buy adver- 
tised goods. Address, 955 Eighth Avenue, New York. 


SEE FOR YOURSELF the importance of this 
fact when you buy space in Cosmopolitan. 


* Described by Wadsworth H. Mullen in Printers’ Ink, 
February 6, 1936. Based on U. S. Dept. of Commerce studies. 
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Baltimore Incident 


May Aid Macfadden 


Presidential Boom 


New York, Feb. 
ment to make Bernarr Macfadden, 
head of Macfadden Publications, 
Inc., the Republican nominee for 
president received an unexpected im- 
petus last Saturday when a tumult 
caused him to cut short his speech 
at the annual banquet of the Balti- 
more Advertising Club. 

Mr. Macfadden dismissed the inci 
dent good-naturedly, attributing it to 
the reaction of a few guests of the 
club to what they considered too 
much of a serious nature on a pro- 
gram devoted chiefly to entertain 
ment. However, the matter was 


keenly resented by club members and | 


distinguished guests among the sev: 
eral hundred present who raised 
such a furore that the story and Mr. 
Macfadden’s speech, 
purely political, have been widely 
circulated by newspapers in all parts 
of the country. 


Citizens Are Indignant 


Numerous prominent citizens of 
Baltimore and Maryland, some of 
whom are not connected with adver- 
tising or publishing and were not 
present at the banquet wired and 
wrote their personal apologies. To 
this volume of mail were later added 
letters from all over the country 
complimenting Mr. Macfadden on his 
political stand against the New Deal 
and assuring him of the support of 
the writers. 

One of the first to express his re- 
gret was the Hon. Harry W. Nice, 
governor of Maryland, who, in intro- 
ducing the publisher at the banquet, 
said: “Keep your eye on this man 
Macfadden. He may even be the 
president of the United States some 
day. We might go a lot farther and 
do a lot worse.” 


The Unscheduled Speaker 


Mr. Macfadden, the only speaker 
scheduled for the evening, was also 
introduced by Howard §S. Jones, Com- 
mercial Envelope Co., Baltimore, 
president of the club, and Mayor 
Jackson. Among those at the speak- 
er’s table was former Governor 
Ritchie, who now aspires to the 
United States Senate. He took ad- 
vantage of the opportunity when in- 
troduced to deliver an unscheduled 
speech, thereby delaying the pro- 
gram. An elaborate floor show pre- 
ceded the speaking session, which 
was to be followed by several acts 
of entertainment. 

Mr. Macfadden’s thesis was that 
the present administration has not 
only failed to keep its platform 
pledges but has moved its platform 
to the extreme left. He argued vigor- 
ously for freedom of business from 
government interference and a stop 
to the government's spending. 

The first disturbance came when 


Coast Pear Growers 
in New Campaign 
Oregon-Washington 
group of 21 pear producers, is releas- 
ing a new campaign on winter pears | 


Pear Bureau, 


through The Izzard Co., Seattle. 
Wash. Metropolitan newspapers and 
health and dietetic media are being 
used. 

An annual crop of about 4,737,000 
boxes, valued at $9,000,000 is pro 
duced and distributed through the 
bureau. The budget approximates 
$33,000. 


Gets “Parents’’’ Award 


The Parents’ Magazine. New York, 
has awarded its 1935 medal for the 
most helpful book of the year for 
parents to Dr. Winifred E. Bain, as- 
sistant professor of education, Co- 
lumbia University, author of ‘“Par- 
ents Look at Modern Education.” 


Bayuk Offers Prizes 
Bayuk Cigars, Inc., Philadelphia, is 
using newspapers for a letter-writing 
contest on “Why I like the Bayuk 
Phillies cigar.” Prizes totaling $12. 
000 are offered. 


which was | 


20.—The move-,; Mr. Macfadden said that Felix Frank- 
|furter, a presidential adviser, was 


listed in the “red network.” A 
heckler, who shouted “Keep the poli- 
tics out,” was loudly applauded by 
a small group. Succeeding disturb- 
ances were noisier and Mr. Macfad- 
den sat down leaving the concluding 


‘fourth of his speech undelivered. 


Anderson Issues 


Chicago Directory 


C. J. Anderson Special Agency has 
issued its 1936 directory of agencies 
and representatives, 

The card-board directory, giving 
addresses and telephone numbers, is 
generally used in Chicago advertis- 
ing circles. 


Whitecap Picks Ayer 


White Cap Co., Chicago, Whitecap 
jar and bottle closures and vapor 
vacuum sealing machinery, has re- 
tained N. W. Ayer & Son. 


“Playthings” in A. B. C. 

Playthings, published by McCready 
Publishing Co., New York, has been 
admitted to membership in Audit Bu- 
reau of Circulations. 


To Sell Golf Ball 
Through Grocers 


Chicago, Feb. 20.—Penrose, 
Inc., is anticipating the golf 
season by securing distribution 
through grocery stores, among 
other outlets, for its Kyeob 
ball. The name stands for 
“Keep your eye on ball.” 


Truitt in Columbus 


Arthur Truitt has resigned as ad- 
vertising manager of William H. 
Block Co., department store, Indian- 
apolis, to assume a similar position 
with F. and R. Lazarus Co., Colum- 


bus, O. 


Cities Service Opens 
New Chicago Office 


Cities Service Oil Co. has leased 
the entire 12th floor of the Palmolive 
Bldg., Chicago, where it will estab- 
lish general offices for Middle-West- 
ern marketing, formerly directed 
from Tulsa, Okla. 


Retains Rickard 


Electric Hose & Rubber Co., Wil- 
mington, Del., garden and industria] 
hose, has appointed Rickard & Co., 
New York. 


Shoe Output Soars 


Shoe production in 1935 approxi- 
mated 375,000,000 pairs compared 
with 361,000,000 in 1929, the previous 
record year, and 357,000,000 in. 1934. 
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Earnings of 
Advertisers 


Reflecting increased popularity of 
low-priced, advertised young whis- 
kies, National Distillers Corporation 
and subsidiaries enjoyed 1935 net 
profit of $7,009,238 after depreciation. 
interest, federal taxes and other 
charges. This compares with $11, 
124,768 for 1934. During 1935, the 
company wrote off the book value of 
“prands, trade-marks, patents and 
goodwill” previously carried at $11,- 
400,000 by deducting that sum from 
earned surplus. 

Senton Porter, president of Na- 


tional Distillers, revealed that 95 
per cent of the company’s volume of 
case sales in 1935 was in the highly 
advertised brands of young whis- 
kies including Crab Orchard, Town 
Tavern, Windsor, Brigadier, Old 
Prentice and Log Cabin. The com- 
pany’s business in this class of goods 
increased about 81 per cent over 
1934. Only about 6 per cent of the 
net profit for the year resulted from 
the sale of pre-prohibition stocks, 
compared with 40 per cent in 1934. 
Cases sold in 1935 showed an in- 
crease of 43 per cent over the pre- 
vious year. 
v - 

Sales of Scott Paper Company in 
1235 reached the peak of $10,200,000, 
an increase of 13.2 per cent over 


1934. The report for the company 
and subsidiaries places net profit for 
1935 at $938,754 against $905,757 for 
the previous year. 

In the report, President Thomas 
B. McCabe informed stockholders 
that the processing tax on tissue 
towels sold by the company had not 
been passed on to the consumer “be- 
cause it seemed inadvisable to dis- 
turb the trade with temporary price 
changes based on fluctuation in tax 
rates.” 

Due to the great number of taxes 
to which a nation-wide business is 
subjected, Scott Paper filed over 100 
returns in 1935. 

With the annual report, stockhold- 
ers of the company received an illus- 


trated booklet detailing progress 
made in 1935. In addition to capital 


improvements and social activities 
promoted by the company, the book- 
let discussed advertising and copy, 
and listed national magazines with 
individual circulations, aggregating 
22,615,000 copies per issue. 

“A departure,” says the booklet, 
“in our advertising policy calls for 
separate campaigns for Waldorf and 
ScotTissue toilet tissue. These two 
products have previously been adver- 
tised together. It is felt that this 
move will ‘benefit sales of both 
brands. The appropriation for ad- 
vertising has been increased to keep 
pace with growth in sales. Our ex- 


penditure this year will be largely 
concentrated in mediums found most 
effective in 1935.” 

The sales objective for 1936 has 
been set at $11,500,000. 
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The remarkable come-back of the 
automotive industry last year is em- 
phasized in a new earnings record 
established by Chrysler Corporation. 
The company’s report for 1935 shows 
net earnings of $34,975,818, a gain of 
267 per cent over 1934. Introduction 
of new models in the last quarter 
lifted earnings for that period to the 
level of the first and second. Unit 
sales to distributors and dealers in 
1935 totaled 843,599, as compared 
with 597,756 in 1934. 

Increasing use of financing serv- 
ices contributed to the largest vol- 
ume of business and earnings in the 
history of Commercial Investment 
Trust Corporation, which reported 
net earnings in 1935 equal to $6.25 
per share, against $4.61 in 1934. Dur- 
ing the year, the company purchased 
$965,724,853 worth of receivables com- 
pared with $779,749,248 in 1934, an 
increase of 24 per cent. 

Wholesale auto acceptances and 
retail auto notes constitute the larg: 
est divisions of C. I. T. financing, 
followed by textile factoring ac- 
counts, which amounted to $245,008,- 
986 in 1935, and other industrial re- 
ceivables of $47,515,018. The com- 
pany is extending its factoring serv- 
ices to products other than textiles, 
according to Henry Ittleson, presi- 
dent, who also referred optimisti- 
cally to the outlook in heavy indus- 
tries. 

v - 


Without adjustments for’ im- 
pounded processing taxes or reduc- 


tion in market price of material on 
hand resulting from the AAA deci- 
sion, Ward Baking Corporation and 
subsidiaries show 1935 net profits 
of $1,015,826 after interest, deprecia- 
tion, federal taxes, ete. This com- 
pares with $587,951 for 1934. 


v 
| That 1935 was the’ first profitable 
| year since 1927 for United States 
Rubber Company is indicated in pre- 
liminary reports which show net 
| profit in excess of $2,000,000 after 
all charges. Earnings, however, are 
accredited to other divisions than 
the tire department which was 
affected by acutely unsettled price 
conditions. The company showed a 
net loss of $543,608 in 1934. The 1927 
| profit amounted to $6,233,792. 


v v v 

Aided by a substantial dividend 
|;received late in December, 1935, on 
an investment, United States To- 
bacco Company reported net profit 
of $3,593,640 for 1935, after deprecia- 
| tion, taxes, etc., compared to $3,411,- 
11€ in 1934, 


, = F 


For the quarter ended Dec. 31, 
1935, preliminary reports of Canada 
Dry Ginger Ale, Inc., and _ subsid- 
iaries show a net loss of $51,564, 
compared with a net profit of $35,579 
for the like quarter of 1934. 

President R. W. Moore attributed 
some of this loss to preliminary work 
of converting the company’s distri- 
bution system from indirect to direct 
delivery. Where the new system is 
now in operation, he declared, re- 
sults are satisfactory, due to more 
effective contact with the retail 
trade. 


Bro'les Starts Agency 
in Fort Worth 


Rowland Broiles has organized 
Rowland Broiles Co., 814-15 Dan 
Waggoner Bldg., Fort Worth, Tex. 
He was formerly account executive 
of Marvin D. Evans Co., Fort Worth. 

The new agency has been ap- 
pointed by Burrus Mill & Elevator 
Co., which will use newspapers, busi- 
ness papers and radio in an expanded 
1936 schedule. 


Vegetable Growers Meet 


New England vegetable growers 
met Feb. 19 in West Springfield, 
Mass., under auspices of the New 
England Council, to consider means 
of strengthening their position in the 
New England market. 
second agricultural conference called 


met in January. 


' New Speed Wagon Line 


tonnages. 


This was the 


by the Council, apple growers having 


Reo Motor Car Co., Lansing, Mich., 
has produced a new line of stream- 
lined trucks and busses ranging in 
capacity from ¥, to 4-6 ton, with trac- 
tor and trailer equipment of greater 
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Educating 


ADVERTISING AGE has announced 
in this issue the details of a na- 
tional essay contest for high school 
and college students on the subject 
of advertising. The high school es- 
says will deal with the question, 
“How advertising helps the con- 
sumer,” and college students will 
write about “The economic value of 
advertising.” 

We believe that the principal 
problem of advertising at present is 
related to its public acceptance. As 
long as the public reads advertising 
with interest, and believes what it 
reads, advertising has no problems 
except those of technique, which is 
constantly being improved. But if 
the public does not believe in adver- 
tising, then even a perfect technique 
will avail nothing. 

The interest of high school and 
college students in advertising 
should be of value in itself, since 
they will in a few years be the busi- 
ness men and consumers who will 
use advertising in all of its func- 
tions. But their interest will also 
mean a stimulation of the thinking 
of teachers, parents, friends and 
business associates, since no inquir- 
ing reporter has anything on an in- 
quiring student who is seeking in- 
formation for use in a contest essay. 

Furthermore, the publicity which 
can legitimately be given the con- 
test by advertising clubs, news- 
papers, etc., will remind the public 


the Public 


that advertising is rendering a serv- 
ice, and not merely acting as a sales 
promotion device; that successful 
advertising is based on the ability 
to render satisfactory service, and 
that no successful advertiser can re- 
main in that category unless he de- 
livers full value to those who pur- 
chase his products. 

We have arranged to have the 
winners of these two contests ap- 
pear at the annual convention of 
the Advertising Federation of Amer- 
ica in Boston beginning June 28 to 
receive their awards. This will add 
a touch of glamour and showman- 
ship to their achievements, and will 
be an added stimulation both to 
participation and discussion. Bos- 
ton was the scene of the beginning 
of the truth-in-advertising move- 
ment 25 years ago, and may now be 
able to add acceleration to this ma- 
jor task of educating the public to 
the functions of advertising. 

Representatives of the leading as- 
sociations of advertisers and pub- 
lishers will make up the jury of 
awards for this contest. The wil- 
lingness of the busy executives who 
will form the jury to give their time 
and effort to the award of the prizes 
is another indication of their recog- 
nition of the importance of this task 
of giving the public a better under- 
standing and appreciation of adver- 
tising. 


TVA and the Electrical Industry 


While many business men regret 
the efforts of the government to in- 
vade the field of business on a basis 
competitive with private enterprise, 
it must be admitted that the TVA 
experiment has thus far justified it- 
self, from the standpoint both of 
the electrical industry and _ the 
public. 

Without attempting to debate the 
constitutional questions involved in 
this extension of government au- 
thority, or to appraise the extent to 
which the United States is following 
socialistic concepts in this develop- 
ment, we can see that in practice 
the government has demonstrated 
the correctness of the formula 
which has worked so well in other 
fields, namely, giving the public 
constantly more for its money. 

Public utilities are natural mon- 
opolies, and the tendency of mon- 
opolies, lacking the spur of compe- 
tition, is to go to sleep. They fre- 
quently lack initiative and enter- 


prise in broadening their markets, 
unless they are constantly guided 
by intelligent management which 
sees the opportunities for increased 
consumption of its current, thus 
making it possible to reduce rates, 
which would automatically tend to 
increase consumption still further. 

This is not an indictment of all 
utilities, but simply an indication of 
what is likely to happen. The TVA 
experiment resulted in generally re- 
duced rates for electric current all 
through the territory in which it is 
operating; 
which 


but the utility companies 
reduced those rates saw a 
heavily increased sale of appliances, 
and thus increased their load to a 
point which justified the lower rate 
structure. ; 
The effect of the TVA discussion 
-another tribute to the value of 
publicity— was to arouse appliance 
manufacturers and utility com- 
panies all over the country 
possibilities of the situation. 


to the 
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CHALK TAL 


By Prof Krowita22 
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PAT. APPLIED FOR 


How front side of the printed sheet looks at first glance. 


Pat Pending Back 


with New Idea 

To the Editor: As long as it is 
open season on the “translucency of 
paper” (as noted in a couple of re- 
cent issues of AbvEeRTISING AGE), we 
are sending along our contribution 
which not only pre-dates both Hyvis 
and Auerbach’s, but does the trick 
pictorially. 

This series of “Chalk Talks” was 
developed by an associate of ours, 
Henry Russell. The first of the 
series appeared ’way back in Oct., 
1935. Patents have been applied for 
and we are practically assured of 
their being granted. 

We are also enclosing proofs of an- 
other changing picture idea devel- 
oped and patented by Mr. Russell. 
These silver pictures can be made 
to show complete change or to por- 
tray action. Simply hold the pic- 
ture so that the silver lines do not 
shine or reflect light. Tilt the pic- 
ture until the silver shines. These 
pictures perform to the best advan- 
tage when the light comes from but 
one direction. 

Any printer with ordinary equip- 
ment, using standard printing inks, 
can do the job. 

For instance, the picture of the 
man on the chair, who suddenly be- 
comes excited while delivering a 
speech, was produced with only two 
printings—silver and black. The 
gray, being essential, was arrived at 
by screening the black plate. This 
is the most economical way to pro- 
duce these pictures, though others 
are printed in three colors: gray, 
black and silver. 

Like a lot of good ideas, the silver 
picture and the translucent picture 
are suffering from what the radio 
boys eall “sponsoritis.” 

J. E. CHAMBERLIN, 

Chamberlin Adv., Wheeling, W. Va. 


. © © 


“Victim” Protests 


To the Editor: As one of the many 
victims of modern advertising, I am 
writing to protest the use and abuse 
of public confidence by advertisers 
through their agencies. Only ex- 
treme and increasing pains prompt 
me to protest. 

My ears, when I turn on my radio, 
are assailed by more harrowing tales 
of my dangers than any the Baron 
Munchausen ever gave birth to in his 
most prolific days. My intelligence 
is insulted every time I look through 
the pages of a periodical or daily. 

Only deliberate neglect of the truth 
coupled with total lack of a sense of 


And Here’s Creator 


of the Jimmy-Pipe 

To the Editor: It has just been 
brought to my attention that within 
recent issues, our mutual friend Copy 
Cub in his “Rough Proofs” column 
asked “what ever became of the 
(etc.) who use to write Prince Al. 
bert?” 

While I am a subscriber to your 
bullygood sheet I passed the refer. 
ence—but it was mentioned to me by 
an old pal at N. W. Ayer & Son. 
Naturally, I am humanly curious 
about the reference—and any follow 
up. Will you be good enough to mail 
me any copy or copies (or tear 
sheets) containing the reference. 

At the time the P. A. line of talk 
was originated—and during the fif- 
teen years of incessant writing 
that followed—it won an enormous 
amount of attention through its nov- 
elty and off-the-bat freshness, origi- 
nality and cleanliness. P. A. still is 
by millions of pounds the leading 
seller against all tinned brands in 
this country combined. 

I am very actively in my own 
agency business here, chock full of 
pep, boyish enthusiasm and faith in 
the future of our mutual “game.” 

THEODORE B. CREAMER, 

108 W. Second St., Los Angeles. 


vvy 
Probing for News 

To the Editor: Congratulations 
on the news reporting of the article 
captioned “Professors May Serve As 
Critics of Advertising.” (Feb. 3, p. 
10.) 

The organization sponsored by 
Bryson de Haas McCloskey appar- 
ently is designed to exploit the posi- 
tions of faculty members who are 
teaching advertising. 

Your fairness in making an in- 
quiry beyond the surface indications 


IF YOU WANT TO KNOW WHAT 
THIS IS ALL ABOUT, LOOK AT 


THE “CHALK TALK” 
ON THE PRECEDING PAGE. 


How it looks when held to the light. 


This plate is printed on the 


reverse side of the sheet. 


responsibility could prompt copy- 
writers to write, and their chiefs to 
OK the purely banal bombast that 
passes as good sales promotional 
copy. 

If I couldn’t turn out more logical, 
truthful and convincing copy than is 
now offered the public on the air and 
through the press, I’d pack up my 
pencil and go back to something that 
didn’t require brains to do well. 
While not a copywriter, I can turn 
out better stuff than many who are. 
At least they are paid to be. 

It isn’t sporting to shoot swim- 
ming ducks or sitting rabbits. Why 
doesn’t the advertiser and his agency 
give the consumer a sporting chance. 

C. H. Boyte, 
4109 Sheridan Road, Chicago. 


of a publicity release shows that your 
reportorial staff is on the job. 
Howarp T. HOovpE, 

Dept. of Marketing, Wharton School, 

University of Pennsylvania, Phila: 

delphia. 

o v - 
Washington Star 
Adds a Reader 

To the Editor: As a long-time sub- 
scriber, may I ask for the name of 
the Washington newspaper in which 
the “Talkie Panties” advertisement 
(ADVERTISING AGE, Feb. 10) appeared. 

I should like to send for a copy for 
the purpose of adding it to my col- 
lection of unique newspaper adver 
tisements, photos, and errors. 

WaLTter H. DopweELt. 
Adv. Mer., Hudson Dispatch, 
Union City, N. J. 
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GENERAL GROCERY 
advertisers in 1935 spent 
more money for advertis- 
ing in the Chicago Tribune 
than they spent in any 


Chieago afternoon paper. 


Chicago Tribune 
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Prospects present 
| Credentials 


PHILADELPH! >, CONN.; KANSAS CITY; BINGHAMTON, 
RAND RAP 7 PITTSBURGH; SPRINGFIELD, MASS 


6 Then they checked our subscription galleys name by 
name with the National Retail Credit Bureau records. 


HERE’S WHAT THEY FOUND 


agazine 


HOME COMPANION, THE AMERICAN MAGAZINE, THE COUNTRY HOME 
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TYPICAL READERS TAKEN AT RANDOM 


‘Lop Credit Ratings in 


FROM 


- THE AMERICAN MAGAZINE GALLEY SHEETS 


There are 
American Magazine 
readers in 
the 


HIGH § 
INCOME . *Dr. A—-, a leading 


3 physician, active in the 
brackets Mm County Medical Society. 


There are 
American Magazine 
readers in 
the 


*Mr. D—-, assistant man- 


Pa os INCOME 
— or ager of tire company. His 
3 son, who lives in the same 


brackets wi house, is a clerk. This fam- 
er ily is rated top credit. 


There are 
American Magazine 


readers in 
the 


* Mr. G — — , workman, has 
been employed steadily for 


the past five years. Owns 
his home and is considered 


brackets 3 : fine credit by his local mer- 
3 chants. 


* Mrs. B. — —, wife of 
treasurer of a Building and 
Loan Company. Son living 
withthe family.Credit good, 
neighborhood excellent. 


* Mrs. E — —, a member of 
one of the best families and 
very active in club and 
social work. 


* Miss H ——, a stenogra- 
pher, living with her father 
and four brothers. Family 
with four incomes—a going 
concern—a good credit risk. 


*Mr. C ——, sales manager 
of a nationally famous 
company. Several children 
of school age. 


* Mr. F ——, a member of 
the State Legislature, head 
of a family of great influ- 
ence in the community. 


*Mrs. I——, widow, the 
head of a solvent family 
with two incomes. She lives 
with her son who is a col- 
lector and another son who 
is a teacher. 


* Names on request. 
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| Every Income 


Group 


__Whatever they earn... 
Wherever they live... 


The American Magazine readers Buy 


what they want and Pay 


for what they buy 


Credit Bureaus in nine cities have checked thou- 
sands of The American Magazine readers, name 
by name, against their records.t They have 
weighed these readers on two counts: Do they 
buy regularly? Do they pay regularly ? 

The vote is an emphatic yes/ 

The Hartford Credit Bureau, the first one con- 
sulted, writes: “Practically all of your readers are 
charging regularly and buying regularly. Hart- 
ford merchants would be anxious to continue 
doing business with them on a charge basis.” 

Another—the Omaha Credit Bureau — writes: 
“84% of your subscribers in Omaha are rated either 
‘AA’ or ‘A’ and as such are considered highly 
desirable customers by Omaha merchants, who 
are now doing business with them on a profitable 


| - > 99 
JASIS. 
} Details on request 


Magazine 


MORE THAN 2,000,000 


Another—the Kansas City Credit Bureau—says: 
“This is a remarkably high average of prompt- 
pay customers and should show that your publi- 
cation reaches a very select group of citizens.” 

A fourth—the Pittsburgh Credit Bureau—writes: 
“Practically all of The American Magazine read- 
ers in Pittsburgh are the type that Pittsburgh 
merchants are anxious to do business with on a 
charge basis.” 


The other bureaus say substantially the same: 


The American Magazine readers everywhere are 


tops as prospects and customers. 
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HIGH 
INCOME 


brackets 


AV ERAGE 
INCOME 


brackets 


f 


LOWER 
INCOME 


brackets 


THE 


THE CROWELL PUBLISHING 


The American Magazine audience 
forms a Diamond which cuts through 
the income triangle from apex to base. 

This Diamond Market is broad in 
the middle-income groups where most 
products have their broadest markets. 
It tapers off toward the top where there 
are fewer people. It also tapers off 
toward the bottom, where there is a 
decreasing market for a magazine with 
The American’s editorial standard, 
and a decreasing market for the sale of 


most nationally advertised products. 


COMPANY .. 


COLLIER’S, 


MCiICalh) 


WOMAN’S 


t Lhe Diamond Market: 
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—— 


—AN AUDIENCE 
THAT HAS BEEN TESTED 
AND STAMPED 
“PREFERRED” 


Ask any dealer who his preferred customers are 


—where they live...how much they earn...why 
he counts on them heavily for profits, by the year. 

He will tell you that some of these people come 
from the Boulevard and some from the other side 
of town, that their value as customers has little 
relation to the size of their incomes or where 
they live. 

He will point out that his sure-profit, big-volume 
prospects are those to whom he can safely extend 
credit....People who have a flair for sound man- 
agement, a sense of responsibility, habits of fair 
dealing, which take uncertainty out of selling, 
make sales that stick....People who buy sore, 
day in, day out. 

sk x x 
These are the people who make up The American 
Magazine market—who are naturally attracted by 


The American Magazine’s editorial appeal. 


Magazin 


HOME 


COMPANION, 


AMERICAN 


They form an audience more than 2,000,000 
strong, which is distributed diamond-wise from 
top to bottom of the national income triangle — 
The American Magazine “DIAMOND MARKET” 
—the advertiser's symbol of top-credit, active- 
buying prospects. 

This Diamond Market, broadest in the average- 


income brackets, follows the natural sale of ad- 


For, 


broadest sales opportunity is not at the top, where 


vertised goods. the advertiser's 


obviously, 


there are comparatively few people. Nor is it: 


bunched near the bottom, where cash assets are 
limited and advertisers must pick prospects with 
special care. 

Buy the Diamond out of the Triangle. Reach 
these people with established buying records— 
who are the bulwark of retail sales and profits 
in every neighborhood. Buy customers who are 
tested and stamped ‘* Preferred.”’ 


CIRCULATION 


MORE THAN 2,000,000 


MAGAZINE, 


THE COUNTRY HOME 
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February 24, 1936 


LIQUOR GROUPS 
SEEK VOLUNTARY 
COPY CENSORSHIP 


New York, Feb. 17.-—Voluntary at 
tion to ban advertising which, though 
strictly legal, might be offensive to 
certain readers was formally asked 
by National Institute of Wine & 
Spirit Distributors, Ine.. and Na 
tional Association of Alcoholic Bever- 
age Importers, Inc., in a joint con- 


last week. 


resolutions 


vention late 


Othe) called 
for active opposition to further taxa- 
tion of the liquor industry, requested 
postponement of the effective date 


adopted 


for the new liquor label regulations 
and pleaded that the industry pro- 
mote moderation in use of alcoholic 


beverages. 
Bar Youth Appeal 


The resolution on offensive adver- 
tising pointed out that the wine and 
distilled spirits industries have found 
it expedient to use the 
medium of advertising, that the press 


press as a 


has co-operated in effecting improve- 
ments of public benefit in the indus- 
try and that elements require 
viving greatest possible consideration 
to the character of liquor advertising. 
further resolved that the 
oppose advertising which 
tends to appeal to youth and that all 
liquor advertisements “be 
not offense to the sensitive na 
ture of newspapers ot 
journals” them 


social 


It was 
industry 


such as do 
give 
any reader of 
publishing 


Postpone Legislation 


dangers of ex 
beverages bys 


inherent 
alcoholic 


Noting the 
cessive use of 
the public, the two associations joint- 
Iv resolved to use their influence 
wherever possible to bring about mod 
eration, 

In view of the fact 
rhvsical impossibility for the 
Aleohol Administration to 
tificates of label approval 


that it is a 
Federal 
issue cer- 


before 


March 1, as provided in the new 
regulations, a resolution calling 
ior postponement legislation was 


adopted. Approximately 70,000 labels 
are involved. 

Taxes paid by the liquor 
ceed in proportion those of 
dustries, another resolution said, de- 
claring that any increase or new 
taxes would not only be confiscatory 
but would tend to prolong illicit 
trade. 


trade ex- 
other in- 


Gets Position 


on Index Page 
of the ‘‘Post”’ 


srackenridge, Pa., Feb. 20.-—Alle 
gheny Steel Company has the distinc- 
tion of being the first 
“crash” the “Index of 


page of The Saturday Evening 


advertiser to 
Advertisers” 
Post. 


The current campaign, built around 
“Where Allegheny Steels Are Used 
and Why,” utilizes 42 lines on two 
columns weekly. 

Each Allegheny advertisement ap- 
pears in the lower right-hand corner 
of the page on which the one oF two- 
column “Index of Advertisers” is 
placed. Above, and sometimes along- 
side of the advertisement, is editorial 
|matter. 


cartoons or other illus- 
been used on the index 


Heretofore, 
trations 
page. 


have 


Simon With Agency 
Arthur 
Jay Moss 

as account 


Simon has joined Faraon 
& Associates, Los Angeles, 
executive and director of 


the radio department. Mr. Simon 
was formerly with National Broad 
casting Co. and Gotham Advertising 


Co., New York. 
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IN PHILADELPHIA 


‘ ee ae 
> 4 
SALES INDICATORS FOR o% CHANGE 
; THE PHILADELPHIA MARKET 1935 FROM 1934 ; 
Industrial Production : . . + 8B 3 
, Manufacturing, Durable Goods + 12 ’ 
Manufacturing, Consumer Goods + 9 ; 
4 Electric Power Sales to Industry . t-2 , 
: Factory Wage Earners .. + 4 
: Factory Payrolls inte oe > 
General Payrolls ae 
, Home Building Contracts ; + 45 , 
; Non Home Building Contracts :. » Se 
q Real Estate Deeds (a eH : 
; Writs for Sheriff Sales. . . . . .- 6 
4 Retail Sales ; «os ‘ t 4 ; 
; Wholesale Sales. a ; 
P New Passenger Car ealituutnns . +36 , 
: Hotel Occupancy ; + 6 
4 Freight Car Loadings (Mdse & Misc )+ 4 : 
: Check Payments .......+15 ; 
: Wholesale Prices . . .....+4+ 7 } 
; Wholesale Food Prices “ & & ae ; 
Retail Food Prices 8 : 
} ‘THE PHILADELPHIA INQUIRER 
; Daily Circulation . .... . + 12.0 . 
4 Sunday Circulation. . . . . . + 32.8 7 
Combined Circulation. . . . . + 25.9 : 
> 4 
STE ee eee ae ee a a a ee ee 


Check in the panel at the left those conditions 
which govern sales and you will see that every 
sign points to prosperous times in Philadelphia. 


To take advantage of these conditions use the 
newspaper with the largest circulation (over 
700,000 Sunday and 278,000 Daily), the un- 
questioned leader in advertising linage and 
the newspaper with the lowest milline rate. 


Che Philadelphia Anguirer 


Pennsylvania's Greatest Morning Newspaper 
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SAN FRANCISCO, Keene Fitzpetnck 


Scolero and Meeker, 


Incorporated 


NEWSPAPER ADVERTISING IS POINT-OF-SHOPPING ADVERTISING 
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Names Directors 


Offer Fifth 


for Research Bill Against 
Foundation 


New York, Feb. 20.—Arrangeinents 
for joint sponsorship of the Adve 
tising Research Foundation by As- 
sociation of Nationa! Advertisers, the 
founding organization, and American 
Association of Advertising Agencies 
have been completed with appoint- 
ment of a board ot directors. 

Lee H. Bristol, Bristol-Myers Com 
pany, was elected chairman, and 
Richard Compton, Blackman Adver- 
tising, Ine., vice-chairman. Other 
members are: 

Milton J. Blair, J. Walter Thomp- 
son Co., Chicago; Ken R. Dyke, Col- 
gate-Palmolive-Peet Co., Jersey City: 
Turner Jones, Coca-Cola Co., Wil- 
mington; Chester J. LaRoche, Young 
& Rubicam; H. K. McCann, McCann- 
Erickson, Inc.: Allyn B. Melntire, 
Pepperell Mtg. Co., Boston; Stuart 
Peabody, Borden Co.; Guy C. Smith, 
Brooke, Smith & French, Inc., De- 
troit; John Benson, A. A. A. A.. and 
Paul B. West, A. N. A. 


The organization was planned by 
,the A. N. A. more than a vear ago, 
the A. A. A. A. later deciding to join 


forces in establishing the 


Foundation 
to serve all advertising interests im- 
partially. 


Another meeting of the directors 
will be held within 30 days to dis- 
cuss headquarters set-up and pro- 
gram. 


V-B Incorporates, 
Adds Six Accounts 


Venable-Brown Co., Cincinnati, O., 
operated as a partnership by Bryant 
Venable and Bruce W. Brown for 
eight years, has been incorporated, 
with Mr. Brown as 
Venable, vice-president: 
Mescher, treasurer; and P. R. Harr- 
over, secretary. Ira H. Crane, form- 
erly secretary of Procter & Collier Co., 
has joined the staff as account execu- 
tive. The agency has been retained 
by the following: 

Schuler & Benninghofen Co., 
ilton, O., blankets; Central Academy 
of Commercial Art, Cincinnati; 
Florida Preparatory School, Daytona 
Beach, Fla.; National School of Fine 
& Applied Arts, Washington, D. C.: 
Schuster-Martin School of the Drama. 
Cincinnati; Western Military Acad- 
emy, Alton, Il. 


Ham- 


McGraw-Hill Issues 
Better Letter Book 


Write Better 
Earle A. 


“How to 
Letters,” by 


Jusiness 
Buckley, has 
just been published by McGraw-Hill 
300k Co., New York li describe: 
practical methods by which the aver- 
age writer can increase productive 
ness of his promotion 

Methods of preparation 
tion, applied to specific 
ulso discussed. 


and dicta 
problems, are 


| Chet 


president; Mr. | 
Dolores B.) 

features: 
iand $40; 


Discrimination 


Washington, D. C., Feb. 20.--A fifth 
anti-discrimination bill, designed to 
protect independent retailers, was 
introduced this week by Senator 
Copeland, of New York. Like most 
of the others, the Copeland Bill 
would restrict advertising allow- 
ances to specific sales promotion ac- 
tivities and would prohibit “broker- 
age diversion,” and unjustified quan- 
tity price differentials. 

While chain store lobbyists are 
working overtime in an effort to fore- 
stall legislation, the National Associ- 
ation of Retail Grocers predicts that 
some bill will pass the Senate, sup- 
posed to be the difficult body to con- 
quer. An ‘independents’ day” has 
been scheduled for March 4, presum- 
ably in an effort to advance interests 
of such legislation. 


No More Allowances 


Action of Standard Brands, Inc., in 
abandoning advertising allowances is 
hailed by the independents as a har- 
binger of victory. Standard Brands, 
however, has never given what is 
known in the trade as a “headquar- 
ters’ allowance,” hence chains insist 
that its action is not significant. 

“Feature” is an important word in 
the vocabulary of chain stores, it was 
indicated as Grand Union Company 
filed its schedule of allowances with 
the Patman investigating committee. 

Best Foods allowed the chain 50 
cents per store per feature in an un- 
identified year, presumably 1934. 
Bioardi Food Products gave $50 
a feature, and Clicquot Club Co., $40 
per feature. 


Other Quotations 


Other manufacturers’ quotations on 

Cross & Blackwell Co., $25 
Cudahy Packing Co., $162.50 
in free goods; Duffy-Mott Co., 
$312.50; Gold Dust Corp., $157.50 and 
$315: Gumpert, 5 per cent; Hofman 
Broom Works,. $50; Bywienic Prod- 
ucts Co., $50; Junket Folks, $650; 
Thomas J. Lipton, Inc., 50 cents per 
store; Oakite Products, $200; Pabst- 
ett Corp., $40 and $105; Pillsbury 
Flour Mills Co., $80; Dr. W. J. Ross 
Co., $232.50; Carl H. Schultz Corp., 
$300; Southern Rice Sales Co., $75; 
Standard Brands, Ine., $312.50; Swift 
& Co., $150 on soap; Washburn- 
Crosby Co., $175. 


Busch With Agency 


Krank Busch, formerly with Peer- 
less Mfg. Corp., Louisville, Ky.,. has 
joined the Hartford, Conn., staff of 


Charles W. Hoyt Company. 


Gale & Pietsch Named 


tritt Chemical Co., Milwaukee, 
retained Gale & Pietsch, Chicago. 


has 
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DONT BOTHER ME 
IM READING THE 
NEW ISSUE OF 
PRACTICAL 


BUILDER 


“PRACTICAL 
BUILDER 


Published by the publishers of Buitpinc SUPPLY 
59 East Van Buren Street, Chicago 


Publicity— Public Relations 


A Complete Service Covering the Country 


TOM FIZDALE 


32 W. Randolph St., 


Chicago # # @ 


Central 7571 
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In the Sunday paper there’s a remark- 
able buy— it’s advertising in the Roto- 


gravure Section where, as Dr. Gallup 


has proved, readers for advertising 


outnumber readers 
for advertising in 
other sections by a 


ratio of 3% to 1. 


; ia? rw hes Ok! yee gy eto § SS Ae at F Dye gn ee Bea ce Be Ni J pti 4 a4 $ Sa Sata ee ee eM Re a Ree a A Swed E<S nea ns aly Are aA 1 ge Te Vins M7 Perr: . 
; i Ee EW errs ts Ga ene Nh | OP alee asl es GS nc a ly is Naa ge aa rae es ae le Poms Me gM me Ee mtg yk eh ae ge EMS, gry Paige Te age 
eeier Pr Briggs ot ied ges ig I TO ie Bes Tae Pcie Si hs SE oa Oa FRR as RY eC AID Phe nr en Cie RT, Pa Se OR ee Oe PR es Bo Ae Laas 
a ee a sii ae aa Fis ED ko er ee s Sin . = : co ; 3 ay ‘ ite MOR Tras + To, Ca fee Na eek 

Pe OEE | Sait Tae aga 5 aan Ker. Wh as Sate Agee eer aa "A 5 te: NF s as . ; er, ; ‘ an : ees? 

te NET" ali A aca ae Ae eo ae Rdg Mes \ Aes. a bein Fille atin oie sae  aeK ee hy, aye hie, RO erga ER Sa oe, A UN eps yee Se ee a anol ae 
iad ea = a ¥ TF Ohaae ap ee Me ss “ Ra Brie atts cpa aes ek, eg ie q 3 call SD aie ee Ea Sie SR Al RR GN ee MR tl ae ee MN ial 8 Na 5 wR taeet lia ek Wares Game age ees ag ; 
eg ae “ee eed ERS a Bic 8 me - aes eee ~ Ae Ae ain ie? Mic ge i ct Ce Pe ; art, hae ee Sah eee ee si ae Sigh, pri ethics ee Se cee a Oe RS ae a a6 il 
ha Be ih ih eeeahee aisles 3 ale VE ONE once PRS OMe eg iol maaese © Lethe oe a ls Se MAL Oe ME hog EY Pee EA TOT fie bats peo a % a 
DT eign ee eee a " pa ia eS TT eget, ee! = ive » , a amor — i Pa ey ar ee 56 QP * " ealintia: Sm, Semis eal A emotes « ee " —— -—-—— -~ ee Wl aa itll, 
are. ENS eee : ~ ee + ee i; a? . ee ‘ : Ti, Reese 1m panties © a. ee ENE Se, EE, re Te i ili ay Oe Ph, Mite iaaa as ate al sea mer 2 = Oe phe a 
eee at eee Z Sak re a, a Me oa See at gE «dy... Ua PR ee mah 2 RY Dad NE Ae Ne tae ac 
5 s 2 ae s iene eS “ oa 4 Meee we, ay alts if Md i veal iy Ti ape Wins Pe be vies nia Vv a. 
ea | ae eee ai $ 5 a tral, PRI ae "gaan "POP I ES ett RRS aaa. Ere uae ARE Bi ileas 8 Una 
wae . ee : Pivingt PRCA 3 ap en te lb ated ak,” <tr Ya 3 heh ine FS doe a art a f im! 
at gly Te al So NE ce ' ‘ MP ts ; eo ei ee PS ie ee at falas eG SP. wate: 525 s oy hay "3. 

st tare Da ieee me hes ts As 7 ee ee ee soe is ? Me, Ree ih 5. ao 5 ain OE Ae a Tis \ aR. Se: * 

3 ‘tS ee Rng, Se Ty eA. ie AR, RN ie gat aed . — oe. ae , yy ay = ‘ tial re ears ee DP aa ree ane ee +t Bd hs ee ; Cog ts 
. erg se ats om as EAP ea UP re, RCNA a cae - ae PS tay : a % meer. Lhe ee Eres ih, apEUGr aoe eg Mee Mh enti, me ane a ae 
ae ue eee : ; } - = lig ia aX, = SEY AS Fo RO aes ? hee ‘Ries eit ape . ee a a Hoary: roe begs S225 
Ss eg eee od een . i ae Pere Ty ere Se Eat eR wee 

—— Ot OT Fe eet aa a c << ia 5+ aren ; he se E * ie 

f i . a) + yr “Wiad. ic y “ 5 4 ELA, * ° em: 

a, ah, A ba 4 = i 3 “hg ay pe; . aes v < _ Si ‘ . vided as her oa ae y as 

ee A ce Wana Ht ra P= ea i <icap y ‘ a 

. yen : 5 See a ipa 4 ; ° Aa Bee. <a ae é 4 , q 

i te nye : ; ee ee a ; at ‘ 2? an Feat OS. HT ¥ iu piey i, 
: tee ati : ; 4¢ ¢ a ee ae a ; - 

: rey a A. La eas ; ais a aed, oll “ \ Y oe a Sig, ‘spt ; ig 7 
; eee GRR SeSee Lp Si E aie 4 . oo ah ' _ 
Bay teens ry Sela 2 : r ; ee.” . pe Sa : = 
: TOT cet ee : in a a , (a page eee “a 
i ea Ne Bio a ; : ae . a Pete aa ai ee: Peg! ss 
> etre ‘ “A ; Py oe a. . i a — v Dial s ey a Be oy ; _— = . / ; ; a Fee sae be 
F . ie eee ee we v7 a ee ” ) ee ae m r pi Lath + 9 Sih acme pe he fo Ae NA veel - aa ? Sie io eur 
, eis ae er oe a 
‘ ‘ a 
; } oes ; 3 
; a has a ” eis ee 4 bis, : f . 
re <n ie : rs ee : ‘ — < 
Bas a RS ey eat se Ye 4 - : ax, ed a i * . aan 
si ‘ oa A oe bo : pd 
j Po ie ie eae 
; oti. i asia i - ; . 
. By ene edamame eng es cites ™ © 
ek ae ee re or 2 aa =. a ne Sen . by 3 
: 4 ree cies aes a: Soe) Fes ae i ey J Bee am cee 5 . 3 
5: RMSE say? a 26 ems ere ee 1 2 eM ss : # b NA pees j i 
- " ee a ae - ap fe ee mete pee oom fg ae ys : = 
‘ sy ss i : a, pn Sie ae Pee, WS as * art ; ats Se tm 
i. Ppteres. 5: ee Se ee ‘ ae ei Sie is ae _ ee pe col 
‘ is aie eee a eae ’ igi “eet eee “en a vid ee can Bo |. ens a cage oa 
abit ; A Waegern = + is oe) ia ‘df <page - Ae vo ees \ . ; ca ie ote ays ‘ : Bee een hone e : as ; he 
; ; Boe Hs: is iene. ii 2 te a ii a a eal alia. wae Bei. ee aia: ne is? a a 
a Pr pa eS gai S| ea eed * re kc) A, Fh ea es “ne coe hee a oe 4 ie C2 eae <p ee te ee Ee 3 hin es tg a) : 
i. q i, Gees Ss ea ie > saat a a yee a. Ce a , yy eee atl | ae * eet eet Se. 
= a 3 aT eh) ig Fie oy [ a ae ¥ ee ywgtisn ! ang ee é ee ; ; Re oa Beer arse! er ‘ eal es * Ree te". a ere ane: 45: 
=e = “5 Ot a ate. on™ 3am E oo ee Reetec 7 aes s = . & SA ping Ton + gelal ei re _ ee aie 4p J 2 
oh le oe ae where oS fe es * re ial B= veer * 4 7 a = a ne, mm 3 ‘iy Semen ee “fy ets Co 
. es Gore ct eee on i A ; Ret oe 3h ime iY VCS ae Pies ef ee Bg a — ce aaa ; + ae 
‘ioe ae Reith oa ee pee fers fa. i F vs : ae | te 3 eng aeeeee <'< | Pea AS ya ns? eis CS, i = ae toe | " ek. 
: a Pe eas f ee ho a So = : eae he tiga a> i ur Siege Sitio Poe. ore eT aha oe i, : ag oad thine 
5 eke > 6a araet pe ee aa eas foe rae Fats? rere pe yee 8 ayes eh eee ene ee a 3 aos ” be Pee 
ieee ON Sgt. tt. ly / Es 5 or ea) a 5: Sea a. eee Bree 
A one ie: at s pies ak oh Soaps es ee on ete : * . rr hg cat as eee ox, eee a an Riel” re: 
4 i oe Fie ts ae RAE oe caine) sa i dae ole ee He : — Fy o i oe 5 aA ee eR se is | an Mesa arae Te ial tee is . yaa -. Sota 
i" i Bert ee ash: beet ey Sent se ae ea Rawerebst sarish es, ea ae ay _— + a, aa Loe Perr real pet POM fe # ot ae ma aot ae q ae Fae Sa ay inl " , if ee a, en 
n +: ire: : ae big eRe tenho ORS Jee PD ea stae ‘ i a ; oe a " 7 ibe ts Ag as, ies verte Ba a, he ee eee 7 sail 7. +S Se : Re aah 
* a ee. an Pe: ee et atthiond Miter ra cn ee ye ates = ee eae Bee: Borie) key ¥ i Sho Nia a OM Sa a nr nee a eR by a at no ae alps 
: Pe ee, MM ERR aay Ae eR a es eee ak ee >. 2 on al 
= 4 AG Mey eo Bf ccchalh ath 7 hee pany Ene DR RS sells | te mm | ee, eo eee: ' ks Pea. eee EN eee es Ee Ft Ee i ae bs 
: | i, a OE Oe eT a ee Po _— = bt coy ae Beara. re % - on aed ° ie 
J a ar ee Eg aye Bee Pe aids Bier ilihiaelers) ish climale ae ’ aes Near 2 eae . Re ei. Mh s'— a ES ae, 
Fi — on " y : i ire 2 sea INE a he : i a . “Sy , ‘a eae " eS ais be 7 ae i en 
r be <haeeae: me te ake ¢ ‘ ae poe cf ava : i pres See a mn ny % eS % 
* Brees ce Retief *'- Puts tee 5 Bt ae Shr 5 c ox. . : _ Ke a aoe aa oe ihe oh SM % 
# pk ta ae a, : NOS ro. ee set ya " rr Fy , : bathe >... aos a a j ee a es ae 
: i. a ae ea = ee sui “Sg ij ee Borg . mer er “eee 
ze i pet a Sa i : <i ) “ie tot a } _ Bs Pea ae a. Bs eke ee 
: g it Se Se ae as ‘aes oe . a ee. as a. ee ve pies hie} : *~ + s : “tS re ——l hat ee Sk . woe lise ” 
re cot See ees 2 ae ee 4 : Sd ie : _ ; ? a oe tae ER Oo Gahan yo "a Ba ta an 
Bo. -_-s SOSA hg a Bee SOS oc cS Ae Sa bat catiw ey . pu 7) ee wre ‘Sie Sy See ee | 
So | ee AeA ee fe Ea Ca . %, : =) gin ge a. Bai 
te Hi. = re oo ats > ee cas PRA ae + ia oe a ae hy : wie oe " 

; Pesan iy! ian a Whee ee ee a * . < ee): Shee Rae ey 
Ne aa ge Sas,” i; ed oe a, ae 3 Fk 2 ba: ) * _ ae - re Bt ah ea a ag b 4 
cn es ‘5 Meee mugs Sag aes Ne Gown. Bi Mh ge 2 oo ; < ae acter. > a Tae , 

. a ea i een) Sten “> ges oso Sencar aa CONG | cad Col a ete i : a. a a . ie os r 
@ a tes Eien ro ie Dantes tae Meg eee Pion ; 4 % te . me: —_ ee amie - 4 bs eyes i 
oa Gd io bs eae ee Pek rey en ae ee ¥ tz * Ee a a ae ee ae Jy cee 
‘ Fish me scp i mie ea ape ee Piece ie tn . 4 Bs. : iF é ie Bu “- ye " 3a pe ee oa phy foe 
SS ee ee a ae . ee ta Ws ae ee oe: 
ce a iy anaes ee - < ie ee eS ete . : = Peet : 
pe Bis pay PS ee Pa Sy ee eae 2 penn ee: ; " e Jie. sae Peay LT wo p cay 
at ee eee pla ae cee et eee ieee ites! oe aa i : Pe eile OS, Win? 
Pe eo yee as pg ; Sea Re nes ig 7 as ‘ 5 i i. ones - a vst aac tier a 
ia. =a Sa paapawene pened 4 : ee pen Pa beeen a a Wy a * é . & a ; oe ua a oe ae Pi ACE a iy See eae re. 
he Pe ad ile tal etita : . m - van a s o nian : ee ed. te Saar e 2 a ee 
; : ~. ee. Lo. ; 4 : ny Page Coan. mee ee ae 
7 a a ; R 4 en ee oo ea aan We ~ 2 
4 3 P ; : * ra rs x 8 me Seah? 4. Fc ae ees i a : es 3 . 
9 “ *% . % a 4 4 . * ee Sa “o§ 
3 ie’ ; ' : * ~ & ’ < ay =, ; 4 
ie Sa ; : 7 a + x : ae 
= i Aen es 4 2 je by 
eg ts ) , " * oa 
hee 7 ao si +. N care cas. 2 
‘ . sepa : : ere ’ : . 7 e 
- aa oe ean ee rae Bi oe ‘ 4 
. ent eg Mats oS Sa ° ed Bia. se ee . ° iat ¥ <¥ . ; ; a ea _,, 
; a Mi ox. ps os Ry ee eR BN yaks 3 ‘ “Se Bares 
i SON hs ar “a en eee Rig ee Siete geen 3 a ' ak ae ee oo as eS 
, Br og iad aa bc Le Sit pemer As a at ons Ce ae ee ecem Yay i 2 ee ; ; . aS RA 8 Ser Z 
ore Bi at Sakae: ha eae aN ; een ES stat a sh es ta i pan 4 # eter y Be iy a ‘ee eae I, ‘ie > 
Ree ee s vie 2 f : . } “ 22 3 re Pen Rees eg ee : ele 
_ ae BET adh * SS le eer I re ee 5 oe ee) 7 % ON a a aS Nake pone B bea At 6 Ve 
oe eee — RNS aie em a NR ; es Ne th ric 2 ei bo ee 
ag eros: tas Se i ae eee : * e Bi certitacss = RMS ppntae gee ea ao. Sai a" a i ; ey 
ie ‘ , A Bat .. ; ae a fe en eee ee aol eey Sora Me = rw : 
j a eS eee Pe SP Rare 4 i = sega) pg ‘ ’ ae wi mes . ig ees SA, eae i . 
CSP ates Se? ee ors i Le as > iis Sect Ris y et i as dig? ee 3 a s ea 
Fs eee (et ae | RN Eas, : ay = s * eras et ) ease ie Ae = PS ea 
Ap 2! 7a “ ee Ba | eee a ee Se ; “y = 4 Y ~ , 7 Be ee u ; % aia 
Big eee ele eetat TAK ae ae - es < - ae 5 Me he ‘ i ! ee eS < : ea J 2 e — 
a Ba a ee — , yr — ii > eee ae 
" papas SR oe ) : ® — a or a 
; ot ee q se ry " : Bene 3 aii. —* Dz 
y 28 tae ¢ 4S : 7 : b ees a Peal a" 
= ae eae aa asilners bot : 4 7 ee ’ a” “ * za ‘ ‘ee ze af ie : a - 
a cee : oo oe r PO Ue = % i, -_ 2 a 3 ’ } a = 
See by pes vas ‘ el ae ciel a : 2 Fd . ig , “iti ae 
wot Vieete ce os : Bea cy Xe Siar panes ee S. : - ‘ & sg d he _ a . 2 amas 

. ee Rete SE ee Reon Po ely aoa, ae ‘ aN ana . i | Be cles ‘ . mi ea - ee 

— BES ath ae a ai; . ae = * a Se oo & 4 ' ear ae, in ney ae ¢ 4 gaa 
oS ae >. Gols fer on ee gi] ing eae 4 - eet as » ; a , Stet ie \ Se Ech ig ee . pete 
Se ae eel oe Series . * bh ; , » 2 % : eet i a cee 

aie a, oes —_ - é “ a's < ~ 5 ; ye ‘ * . as ” i emeenmemeneet oe ee 

es, Wr sae Fa 4 ay ‘ — ay a * : a? a , a ¢ eS ee eae Ak bi | z ie. 

a pease: . Rs eS : 4 -_ ae Ae ee 2 eee a agra 
: ‘Sen : ugltae ae ie Pato sa Sasrors wen if * ; ; " § Z a : ' , } i mi) 
Og ea hs - fathegs tga . " ¥ 4 > a ; : ve 
ee iat 2 ae rae = : ee 7 EK ? = 2 a = 7 ad oa - . } 
é . iis I ats) lyre alg 0 > eS 7 ee + & — _ oS ? % b ak 
‘vse as Na: ak a ag Ph ae * Se e. “> é a : i x = fu cS ee 
gig eee rari ge ee ee sii a eeedier * : x ; f | oo ? —"C age - pat eet 
ad Gee: Sg mk a . 2 ¥ ‘ 3 : rea. 3. 2 ae o - ee mee: ce Saree 
: Se Sete ee ee i. ROE oe - # si : 2 ee: & . pay te ar : ae 
ea eee ~~ —— = . v j Pai . a ee . ts | ¢ 4 ee eS ae | ere ws 
‘ eal Rio. ae ¥-4 z ve, . - € See oer Te sae is a eae 
‘i ES » 2 oy a i 3 ‘ - ’ , ss ¥ oe 3 . prea nae ere Leen 
3 sages : Re ee wate . “a -_ f . ? a iia is er Man 5) ——— 
er Hiatvhrny : ', we ae est ; 5 no 4 x ; > re : — ver : -F “ies BME Ts 
a Cit apy eles =o ae a a4, 4 * ; \ 7 ! 
S 2) geile Lae 2 p hd : . id 
7 toe eee Be bes ; ; ’ fi — : 
Betas eee ini ‘3 © te ee nee pee ee 
; ROE a : ; Ry ' RA Bee ee pie oes: Shee ee 
~ 1 ae Scuba E ¢ ¢ 7 4 é > ae Sa eo pa Pie GY es ae a hee 
: : ee, se . : ie P : Le Tavis ieee? 3:58 ae ae fr 
bs : > a ed M4 aa a gq * ui a o 2 oe eae Fore ae, 3 
=! ae ar woe = . ae =a bie | ¥ » =e gs ; bul , ' Se eee oe Pe au ote o 
5 = frig < is P ‘ . i : ; Fey pas eee cf: : ia 
ee 7 , i ce o g a rane ba n Ra ae eas es ah ry 
—* . * i % . Bi 4 = : * 2 a 
= td “Oe wis “ - e : a4 Ee ; ar As 
ay ; 2 eres) *, ' Pa ‘ re a, = 
ce, —s Reis: >. dn te a $ : Bi : i 
a d ES a 4 q m * a r x i . 5 = ? : 
“4 : RE SS " i § ; 3 + AS < a 4 
7 4 is = ‘ ™ 8 Bary é | oe 2 iol y ‘ - Pe Pig ae 
; ' iy F <a aoe ee 
‘ 3 a : ’ “Se ie * vas \ bee — - a ae eS 
ia ese . c: FS ¢ : é me 
5: a - : a Siar 
oe Pe a Re er: : ¢ z } os 
Bho Ro MMe. “2 - ' ae 

% ee a care a: , ee . ' a + > ae 
; ES a aan ce 4 ‘ =o ? Me on ; Sa 
; i ae eae a s kee.) : ‘€ : o> : trea 

i Bees: ee See NS di . P . y ‘ <8 : z) ge halt 
nite ASUS = os a Nig er, ; . 2 ss 7 % ; b i heats ee: 
: ; Shy Be i . % ; < ets Pee 
5 | al a 9) i F ' : x : ‘ q Re A ‘ ; . 4 ee > OE E 
fs pe a dae + 5 : oe + oe Dee a. 
5 ‘ a (a : ick . es . aw Tih 
‘ bo a ' 9 . = : : j rs al i a 
Pr ie abe » ; 7 a 7 - “> P —_ Ronen 23 
| ' 2  —_— = a py TP r. | 
i sont” 7 4 an a” oo ‘ ‘ Pd a ah , . 
| — e | a J ‘ t Be : —— | 
eee Ce é = pe mY tite ~~, Can wim ee me tasted Br at 
2 - ae eee x ; “Ss a . ilies oi \, ieee 
f ae © ¢ ge BS pts, OM RR nee 
si * eee = ae SE : - rs q pe og Pal ay es 
si Bese i. Se * ‘ Batis. | ‘- omoiea." ® : 
ae —— eae = See; mes Ay Vee 3s 
a : ae eshte ae ik a a - o> 
Z a pos * . / , eS iwi Eye 
“ 7 q . ; . ; ee. ¥ a i" e Bebe Ete Net, 
bs A P| & , oe 4 on ee ee: a 
| ; —_— > , i es 
S oath 4 t ar A 
ei — <% ss iy > a4 f ¥ 7 7 i 
- . « " : as 
: ' -. «= ’ ’ “ Fs q ; : sy be 
a we ; + do = — ° x - 
. 4 ‘ 5 z= ; ie 
; 4 = : ee 
Me me : = , ” ae - - i 
4 q a 4 » 5 | wu “4 2 : . és y 
° . > : : ge. 
ea g pA ; wy : * a 
: es ta ; x q e *; ‘hea 
3 * 4 ‘ 4 . a 5 ts J q 
: » 4 : = “a we + i, 
vi “ ~ Sal a it 7 7 ~—e 
Live "3 pr hie £ . Xe 5 _ . aa : f 
x £ — 5 ie Z a= ri 7 : 
‘ a baa ili , - kg as a. 
a “eo ‘ag 4 ee . ae. * 
. ? t $ = ¢ = Y ok ee 
i, fe e.g & ran - . aS 
ade - oe 4 a : 1 a. 
oy - i “ay : eR F mi 
d a ' i . . 7 2 ee eee 
- ; " ae > ae ae 
3 Pr 4 - > Bas: . fi ; re 
4 sig £ . . <% q Sees Ske H 7” q 
$ — a — = , 7 
pe te ae = y : vq Bias Be 
5 —— pe 3 ‘ , poe 
mee ‘ See A % Ve S 74 = 
ae — 7 att ; % ace 
(roe . “a oo ’ eo es 5: 7 US 
pat oe 5 _—— ia “ J : : ee 
dig a oS , and 9 ‘ . 4 é 
a an = , ¢ * ze : Se 
Ps: % re . : + an a bess 
Vw Ss a” _ - r- * fe A 
he — é . * . L ie = Se ps. 
oe ; ; s : ~ - oe a 
atts q 4 2 A r a aise - i ee 
te . . P ies = ) ae 
. oe ae : emis 4 os = : ee Hes 
—— 2 pe 2 a . ‘ oy Bae 
a ’ a ~ Ss i J mite : erie | Ng 
3 Tee Pipe” hie 5 MESES. a Set a Pit Osa on Se 
nt ee or * . cae” ee Sa z Be oS eu Le 
iG es fet Roy ys z ay ; Be is Y rent f ay: ofS ue i 
4 ee nok NEN : 7 Le ip ? 3 / ' . : P Bag a st oe 1 ee 
ae - SS, oo. Dp Fea ean 6 a eee : : . eR ee aden ee , { pee : Seo bi. eer j oe eh I ort hee are Wee kre, 
GR 5 cheaper it ne) apo Reed cd a (a ae Tene ae bs NS es Par er NN RE Se Ns oar ae io es ec ls ies ete PEM vaeaicer MTN m Lage toe i ae, binge Mare Ee * Me SAD o's aati yo SC Ked : alt A a oe mle 
x: me ae Att ee hi re e Byatt eee erate tol ot pb sAN Gee Fe Bre. sated ai Leryn) eae pbs, & cg ari Men alae ae Rn hen, eae Reet ipa ge Resa t OMe ae Byte as ae Nips hey aetna ae etl eae ns an RIDES ; Pattee Le ae Sea ape Rr ani 4 ; 
Pad RP tnd prince ach iA mR ena A Se x Sb ear Sie tome A tee ag Fe os i Pei eterna ga Geet ee | Cet ord Dp rams Spe dos asada Ai. 5, “hae aro ok Cap Sad eB MeN ee Litas Cae apa Pig ik st rma yA OE yd Pe Sb ty ee 
ae Ta ane . se iio aa Dae ft peat tet fs oe ey Sane 8 ey ee ee dy eee aN eS Stenger OA sd OES a Fe 
af ee atl S res rt: St meer : RN Roe Begs i Ne ic eae : oh reba FEE Ue i Ste ack Rec MBER TI kip MED STERIL)” Wea TORN ghee: Saleh ReneS OARS itt 6 Ae a ele MT hts =f toe anaes Ser eee Ce eae | 
7, ips Ae gee “ z ee i ead wl fn oe wy Sie. Fs ee ws Lo Ey, ‘ ip : Z y Set S MR apna ay: re ree Woes at KN ee eS 105 eS SRN o> EPS a REA Soe ‘ et ee Cae Ae Se fe go: pa = 
: at Pier > pO he Sr SA ae. oS ay XG et ee Oe, A See an ee VO Te sk 2) See a i WR 7 


+ ne a oe oe = a a 5 i et Pon rie —s 
es ee F a Ba . my 
} re R ake j ee wid a lil oa : 
i aa es ee ey DF iis Bena: Wa cae ; 
; be” ed Ea ” eae ot ey “'s tl : hae 
a Wy Pas 4 | at a as 
~ 3 as J. 5. . a q “ ae 's4 * 
. , : oe eat g Sgmeeie. an + a E Cite so: oa ae P< ee se sou ahi ee 
re = 1 dt ala a $y ae es “ a Se ie a. * ee Maas a eet eS Lp 
Bers ee eS eh ei re ie eee. ac - y=... hues ee ths : ; aon te aS 


ae 


Increased Sales 


SPENT NEARLY 1,000,000 DOLLARS 
IN ROTOGRAVURE SINCE 1929 


"I believe you will be specially interested in our expe- 
rience with rotogravure advertising inasmuch as we have 

used this medium exclusively for our advertising cam- 

paigns ever since we launched the Gulistan rug. That was 
back in 1929. In the period following we have spent | 
close to a million dollars in rotogravure. If you will 

ask any one in the rug trade we believe they will tell | 
you that Gulistan is the best known name in the rug field 
today." 


SHOWS MERCHANDISE TO BEST ADVANTAGE 


"Rotogravure we find has distinct advantages for us. We 
know for a fact that using full page space as we do we 
get wonderful Visibility. A survey some time ago by Dr. 
Gallup showed that a Gulistan advertisement was seen by 
more people than any other advertisement in the paper. 
Rotogravure reproduces the beauty of our quality rugs 
with absolute fidelity. It enables us to place our 
campaigns where dealers are most responsive--and at times 
that are most appropriate. In fact, the flexibility of 
this medium is one of its greatest advantages." 


BUILDS PRESTIGE AND MAKES SALES 


"In addition it carries great influence with our dis- 
tributors inasmuch as our advertisements appear in the 
same publication they use themselves. The number of tie- 
up ads which have appeared on Gulistan amply prove this. | 
In short, we have found rotogravure to combine the advan- 
tages both of a newspaper and a magazine. You will be 
interested to know that our plans for 1935 call for a 
continuation of this form of advertising which has built 
up both sales and prestige for our product." 
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‘a35 re eons 
Many other 1205 at proportionate prices 


* Go to any good furniture or department store today. Prac- 
tically all of them will arrange easy terms of payment. 
They know that a lasting purchase such as Gulistan justifies 
ample financing. © And what a find Gulistan is! © A rug 
made in this country that has the look of a fine Royal Kashan 
from Persia — and at such a saving! © Experts are amazed 
at the similarity! ¢ There is the same sleek, smooth, 
jeweled expanse of color! Luxury so lustrous and beautiful 
that it makes over any room! ® How is this result achieved? 
By a fabric containing 1,382,400 individual tufts! ¢ The wools 
are imported from the Orient, the finest dyes are used and 
each Gulistan is finished with the same silky sheen as the 
costliest Persian rugs. © This achievement by the leading 
makers of Oriental rugs has caused a revolution in values. It 
is due to a vital change in the Jacquard Loom, exclusive to 
Karagheusian. (Patents pending.) ¢ Today no other rug 
is woven like Gulistan! Only Gulistan has the Triple Lock 
Grip which makes the tufts practically immovable, even 
under hardest wear. © The patterns reproduce the very 
choicest of Persia’s great rugs, Kashans, Kirmans, Sarouks, 
Feraghans, many of them museum masterpieces. 23 sizes, from 
scatter rugs (18 x 34 inches: $6.50) to extra-large sizes 
(11 ft. 3 inches x 21 feet: $347). All sizes run full! 


The Makers of the 


GULISTAN RUG ** 


Fit tise ss am 


Every rag by the Makers of Gulistan 
carries this label on the fringe 


also make: 
e AXMINSTER RUGS 


e PLAIN SHADE RUGS 
e WILTON RUGS 


Gultan were made. 
the guide to rug luxury at a munterate price. It 


pe 49° will save you dollars and mistakes, 


revealing the secret incaning,s hidden in the deugms, you will show your serious interest ly enclosing 


from *29 GET THIS BEAUTIFUL COLOR BOOK 


39*° Hf you are going to buy @ mg this season, read centers where the historic devigns reproduced in 
from “THE STORY OF GULISTAN RUGS.” I is 


To A&M. Karaghewsian, Hoe, Dope C4, 996 Filth Awe New York 
Pea cod me “THE STORY OF GULISTAN RUGS” Fr 


This bowklet is intended for those who are really aa 
considering buying rags. It is too expemive to Pat 
Fascinating stories of Persia's great rugs are told, send to others, We will gladly mail you 2 copy if 


e ORIENTAL REPRODUCTIONS from @9@° 22582 BAe ceanaaie indies 


Gulistan advertising by Hanff Metzger, Inc. 


@ You remember the fall of 1929—not an auspicious time to 
launch a new product or plan a progressively increasing ad- 
vertising budget. Yet, A. & M. Karagheusian, Inc., chose that 
year to bring out Gulistan rugs and to lay out an elaborate 
promotional program. What happened is advertising history. 
Gulistan became the outstanding name in the rug field . . . its 
sales figures showed increases from year to year... and its 
position was so strongly entrenched, that today it can well be 


the envy of every manufacturer of household furnishings. 


How did Gulistan accomplish this? By concentrating in roto- 
gravure advertising. For the flexibility of rotogravure helped 
A. & M. Karagheusian, Inc., to make every dollar they invested 
in advertising yield a profit by enabling them to concentrate 
in markets which were responsive. If during the past six years 
this flexibility of rotogravure proved itself valuable — just con- 
sider for a moment what it has to offer advertisers today 
when business recovery is making real progress in major 
markets. 
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@ Your advertising may be dramatic. The product 
you re talking about may be good—but unless the 
medium that’s carrying that advertising is read you 


won't sell much merchandise. As the Gallup Survey 
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proves, the Rotogravure Section has 3% times more 
reader interest than any other section of the Sunday 
paper. So to give your advertising a better chance 


to be seen—put it in the Rotogravure Section. 
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February 24, 1936 ADVERTISING AGE ; 21 
Discounts, Advertising Allow- | riinces“smnatinan ‘me _ How to Inhale 
ances, Walgreen Co., 1934 i iussisgue cen t% 10% on nat pound vars | Cigars Related 
enema’ i tune 


compensation & 
allowances for window & 


Additional 


. . : Clark Bros. Chewing Net 2% lle per box. 
ene Sere & free ee displays & adver-| Gym Co., Pittsburgh, Pa. 
goods snown on invoices ising. in oc s : - i 
(Column 1) (Column 2) D. Ll. Clark Co, Net 2% 10% 
— = . - —aiiciniapaiiaaaentimmsimies 4 es aie 
Trade Cash Clean Home Products, 164%-one free 3% Extra 10% 
ka C aniwee 5 0% = 10% ane : h aie Inc., Chicago, Il. with dozen 
: ’ 5% & 5% ¢ nn yurchases sai : : > 
ey Meal oy & tem — ville sal ’ Clean-Be-Tween Tooth Retail List, less Extra 10°, 
get ashe sheinc Pr : i Brush Co., Ine, 40% on Tooth 
Admiracion Laborator- 1624 % 2% 10% on net purchases Brushes ft 
ies, Inc. Harrison, N. J. | 15%-5% on Tooth 
Affiliated Products Co. 164% 2% 10% on net purchases Brush refills 1% 
Chicago, Illinois | Cocktail Hout Ciga- 10° 2% «=e per thousand 
Agfa Ansco Corp. Retail list less 2% $3,500.00 May Ist to rettes, Inc., Indianapo- 
Binghamton, N. Y. 33% %-15%-5% Sept. 30, 1935 lis, Ind. 
Allied Laboratories 16 24% 2% Extra 164% J. N. Collins Co, Net 2% tc oper box, 
New York City Chicago, I11. 
; American Chicle Co, Net 2% 20% on net purchases Congress Cigar Co. 10‘. on some items 2‘4 5% on Class “C" Cigar 
Long Island City, N. Y. (except ball gum) Newark, N. J. 12°, on other items purchases. 
American Safety Razor Net 2% 10% on net purchases 9% on rt Nii Ci- 
Co., New York City (excluding special deals) , Bat conuihan of - 
3% on LaPalina Class “ : 
Abbott Laboratories Net 2% 10% on net purchases ‘ Ss ; ‘ 7 bee 
North Chicago, Tl. (excepting A.B.D. Haliver| Consolidated Cigar Corp. 12° s“o 9% 
Oil & Viosterol) New York, N. Y. 
American Thermos Bot- Retail list less 2% 5+ on net purchases |Consolidated Daugherty Net 2'6  S0e per gross, 100 gross or 
tle Co., Norwich, Conn. 46%-10%-5% Card Co., New York City more annually, 
Quota $1,200.00 $1.00 per gross, 200 gross 
annually ; or more annually. 
American Tobacco Co. 10% 2% Johnnie Walker Cigarettes | & L. Cook & Co, Retail list) less 10% on net purchases. 
New York, N. Y. 20% Milwaukee, Wisc. 40°, 3% 
12% 2% Roi Tan, Chancelior & Os-| Corral, Wadisha & Co. 12°% 2% 2% on net purehases, 
mundo, 10% ; Tampa, Florida 
12% 2% Antonio y Cleopatra $250.00 Colgate Palmolive Peet Net 2% $3,888.28 July 1 to De- 
_— . % so pte . ian Co. cember 31, 1935. 
M 2% sucky Strike, $20.0 er ; : e 
: ” window . Coty, Inc. tetail list less jte's of net purchases. 
: “A . * = . - 29214 oO > For e , i rf "e, f rertis- 
10% 2% Herbert Tareyton Ciga- New York, N.Y. 333% & es I i -M. Allow —— Advertis 
rettes, 5'% Bulk Perfume ing & sales cooperation 
12% 2% Cremo Cigars—Extra 10° 3344%-10% & 5% not to exceed 10% of 
2 2% ars Oxtri ‘ a tens 
Cremo Cigars—$20.00 per | net purchases, 
window = a eee asia en inn ? 
Anacin Co 15 2% 10% |} Cuban Cigar Co. 12% 2% 5% on net purchases, 
«< . « Cc ~/ € | - . 
New Haven, Conn. Denver, Colo, an ; 
Angelus Campfire Co Net 2% ‘~Extra 3% if quota of §2,- Curtis Candy Co. Net 2% 5% and 24%% on net pur- 
Chicago, Il. 500.00 annually is reached | Chicago, Tl. onenne. , 
—— - = — Deisel-Wemmer-Gilbert 12% on some 2% %JT% on net purchases of San 
Apple Blossom Dairy Net None 10% on purchases Milk, Corp., Detroit, Mich. tems : Felice, El Verso, Odin. 
Sturtevant, Wisc. Cream & Butter 10% on other Net 50c per thousand Nargate 
, P ‘ items Perfectos. 
Armand Co. 57-25% free 2% 10% if quota of $32,000.00 1 Vilbi S 20% I 2% Total volume of purchases 
Des Moines, Iowa goods on most ‘t annually is reae fe VilDiss ©O. oe Son See —— ag a: ot 
items oe ae yt Toledo, Ohio items $10,000.00 to $15,000.00—Ex- 
A, ; , , - : eas ; Net on other tra 3% on faney goods only. 
Art Metal Works Wicks & Flints . 10% items $15,000.00 to $20,000,00—Ex- 
20% ; : 2% tra 4% on fancy goods only. 
Other items—Net + $20,000.00 to $25,000.00—Ex- 
} Autograf Tooth Brush Net 1% $30.00 weekly | tra 5% on taney goods only. 
Co. 25,000.00 to $50,000.00—Ex- 
Harriet Hubbard Ayer, Retail list less 1% Tw%% of net purchases if tra 5% on faney goods and 
~ New York 3313 %-15% quota of $50,000.00 an- extra 2% on all purchases. 
nually is reached $50,000.00 to $100,000.00— 
i . . , : ere ; ae inxtra 5% on faney goods 
: Balanced Pet Food Co. Net 2% 36ec per case Advertising j and extra 3% on all pur- 
Chicago, I11. we allowance chases. 
Barbasol Co. 10% -5% 2% $416.66 per month. > me $100,000.00 te& $200,000.00— 
Indianapolis, Ind. Extra 5% on fancy goods 
A EF. E. Barr & Co. 1623% 2% 10'¢ advertising allowance and extra 4% on all pur- 
Chicago, Ill. chases. 
9 . ap & OF 
Battle Creek Foods Co. Net 2% Co-operative ad paid bs age oe rege om oa a _- 
Battle Creek, Mich. manufacturer. all mes, Haag ia Tae 
3¢ >» Creek Drugs, Inc. 1624% 2% Tw Le ore “e : aad wie 
/ _— ie a sie pig a ER. FORD Diament Co., Ine, Net 2% se per box. 
- “ 7 . Chicago, 11. 
Zauer & Black Co. Net 2% The é : ads, $1.00 : " . . : ‘ 
| pt m1. ee ree Wishrgg " | Diamond Match Co. Net 2% 5% on Perfection Tooth- 
Blue Jay Products 514% & Chicago, Ill. picks. 
$1.00 per gross |; August E. Drucker 16 3% %-5 % 5% on net purchases, 
Cotton Picker—10% | San Francisco, Calif. 
; General Line—7% Drug Trade Products From net to 16% % $200.00 per month. 
(Exceptional: Blue Jay | Chicago, 11). with regular trade 
products, Cotton Picker, free voods deal 
: Thermat Pa d S, Elastic DuPont Cellophane Co., Net 2% Total purchases $10,000.00 
{ Stocking, Perfection Hos-| Ine, New York, N. Y. to $50,000—Extra 2%. 
| pital Cotton and Gauze, & $50,000.00 to $100,000.00— 
: Adhesive Plaster, Star Extra 214%. 
Products & items supplied $100,000.00 to $175,000.00— 
at special prices & other Iixtra 3%. 
private label items.) ™ . - e p “ 
: : . : or Eastman Kodak Co. Films—15% -5 % 2 o% 
Surgic: Stoc rs—S5e I y ‘ m4 
rea — nee ee Rochester, N. Y. (Cameras-——Net 2% 
Bayuk Cigars, Inc. 10%¢ 2% 5% | m . a a - ‘amt ee TG E 
Philadelphia, Pa. : | Webster Eisenlohr Cigar 12% 2% Tom Moore Cigars—10% 
a a . . | Co., Detroit, Mich. free goods. 
Beechnut Packing to Net 2° $1,250.00) per month. Girard Bankers & Cineos 
Canajoharie, N. Y. | 5% on net purchases. 
Paul F. Beich Candy Co. Net 2‘% «6©6§6e)—h6Uper) «box. on Chicago | Henriettas 3% on net pur- 
“hicago, 111. purchases; 4c per box on chases, 
branches purchases. (Continued on Page 26) 
Relden Manufacturing Co. Net 2% $2.09 per hundred on Q712] - ‘Sales ae 
ieago, I). ‘xtensi ‘ord. Ms 
" $1 76 se “en on Q706 'Kudner Appointed 
: YTO6 ones 
oe . extension cord, | for Dill’s Best ° 
Beloit Dairy Co. Net 1% 10% | =. 6 2 pee % a 
Beloit, Wis. United States Tobacco Co., New d pS | d S 
Risdol. Co. 15% 2% 10% York, has appointed Arthur Kudner, } 
ew Haven, Conn. 'Inc., New York. The client makes 
ee Ree renee Ses EPI 2% Co-operative ad paid for by] Dill’s Best and Model smoking to- 
eT ce —not to eX- | baccos and is one of the largest man- 
"ee volo. > | . F 
May 1, 1935, to Sept. zo, | Ulacturers of snuff. 
1935, 814% extra. , The only campaign carried over is, 
| Bost, Ine, af 2% $13.64 per gross. “Pick and Pat,” the black face com- 
: w York Cit) $135.00 per week April 16|/edy team and musical act broadcast Cenk Cosses and woar cee et ed 
i il list 1 1 PB vig ape iapvick weekly over CBS. Plans for other , } aaa phone is in order 
irjois Sales Corp tetai ist less % Tle% on net purchases. media ar : nar —— 
: ; 2 | are being prepared. Clarence 
Y Yerk, ..: x. 3315 % and 10% Not to exceed 216 % of pur- & I } 


s. Boyle Co. 
cinnati, Ohio 
wn & Williamson 
sville, Ky. 


I te 


Bros. 
aZgo, 111. 
Burkhardt, Ine 


Aspirin Co 


izo, Il} 
ana Corp 
via, Tl. 
nal Laboratories 
azo, I). 
itral Evelope Co 
ago, Il. 


ttanooga, 


Iextra 10% bulk 
perfume 
Retail list 


less 50% 


10 
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Net 


Retail list 
3314,% and 15% 


less 


16% % 
Net 
Net 
10-10% 


chases for advertising. 


2% 10% 


2% 5 on net purchases (Ex- | 
ception of “Wings’’). 

2% $65.00 per month. 

907 $2.00 per month per store, 


Chicago district stores (208 
approximately) only. 
2% 10% 
2% Italian Balm $500.00 
month. 
Dreskin-—-$50.00 per week. 
© One bottle free with eleven | 
Rite-Way Shoe Cleaner. 


per | 


2% 5% 
Net 


$50.00 per month. 


|Goshen is account executive. 


|added by 


' Ohio. | 


Two More Stations 


Join NBC Network 
WCSC, Charleston, S. C., operated 
by South Carolina Broadcasting Co., 
and WFBC, Greenville, S. C., oper- 
ated by Greenville News, have been 
National Broadcasting 
Company. } 
The stations, listed as optional ad- 
ditions to the NBC Southeastern 
group, increase NBC outlets to 96. 


Agency for Daily 
Cincinnati Post 
Kahn Advertising 


has appointed 
Company, Akron, 


Kisses. 


by Regensburg 


New York, Feb. 19.—-The first 
straightforward attempt yet made by 
a cigar manufacturer to woo smok- 


ers away from the cigaret is meeting 


with considerable success, E. Reg- 
ensburg & Sons believe. 
The manufacturers of Admiration 


cigars conducted a study which re- 
vealed that cigaret smokers consider 
that inhaling provides most of the 
pleasures of Lady Nicotine and that 
they regard this as impossible with 
the fatter, more aromatic and longer 
lasting tobacco product. 

Regensburg is offering a new tech- 
nique in such copy as this: 

“Attention, cigaret smokers! Light 
an Admiration-Epicure or Cabinet 
and discover that you can really in- 
hale a mild cigar. Take a full puff— 
exhale nine-tenths of the smoke—in- 
hale the remainder. Discover how 
mellow-mild, yet thoroughly satis: 
factory, Admiration cigars are.” 

Six New York newspapers are 
used on a staggered schedule that 
gives daily appearance of 600 lines. 
Outside of New York, the same copy 
is run by jobbers. 


CIGAR MANUFACTURERS 
TO SAVE $3,800,000 


New 
manufacturing 


York, Feb. 20.—The cigar 
industry will save 
$3,800,000 in taxes in 1936, following 
elimination of the processing tax, ac- 
cording to Wall Street Journal. 
Added to this is a saving on Su- 
matra tobacco under reduced duty in 
the trade treaty with Netherlands. 

In 1935, the domestic industry 
produced 4.76 billion cigars and paid 
a processing tax of about $3,811,000. 

General Cigar Company will be the 
largest beneficiary from the elimina- 
tion of taxes. Bayuk, ranking next 
in total output, and first in produc- 
tion of any single brand, will come 
next. 

Cigar production reached its peak 
in 1920, when 8 billion were sold. A 
steady decline carried the trade 
down to a new low in 1933. 


Ipana Makes New 
Appeal to Dentists 


Impeded tooth nutrition due to 
congested capillaries and treatment 
by massage with Ipana tooth paste 
is described in a new campaign in 
dental journals as “Collapsed Capil- 
laries.”’ 

Murray Breese Associates, Inc., 
New York, is the professional agency 
for Bristol-Myers Co., New York, 
manufacturer of Ipana. 


Dunhill Appoints 


Reese, Rossiter 


Alfred Dunhill of London, Ine., 
New York, has appointed Reese, 
Rossiter & Co., New York. 

Magazines and New York newspa- 
pers will be used to advertise Dun- 
hill smokers’ articles, etc. 


to Travel from the Earth to the Sun 


But if you're one of those lucky ones located within 


A P.& A. boy is started your way within 270 
seconds. 
The famous fleet of trucks; our well trained corps of 
winged footed Mercuries; our long-skilled crew of 
Order Watchers and follow-through men; guarantee 
much more, too, than speed of pick-up. You know 
no time will be lost in giving you the work 
when you want it. 


you want 


Have you seen our newly enlarged home? 
It’s an education in modern methods. 


Partridge & Anderson Company 


Electrotypes - Nickeltypes - Stereotypes - Matrices - - 712 Federal Street, Chicago 


0, 000 Years 
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— — : —~ ae eens : : 
° should be taken. Each order there- | , W W-UP | 
Personal Fit fore fills the customer’s own exact | Bowman With Fuller NE S FOLLO U 
Pe a el tar aaieect ne | Warren Bowman has been ap- 
and individual requirements. 


Is Developed Mr. Stormont said there are seven | Rolnted wanch of W. P. Puller ie IT iS HAPPENING HERE! | 
the 


Seattle branch of Co., 


| 
~ | > ° 4231, | 
Aa ss | Standard foot sizes. Real Silk has| gan Francisco, glass and paints. He ‘ ‘ ri os on pe | 
“, , -L Ld hi s searing mews chat Sem iar » novel [T CAN N 
; b y Real Silk | worked out 17 leg patterns which in| succeeds L. Harder Markwood, ap- HERE hat teen barred Irom motion picture Yen the grounde 


combination with the foot sizes will| pointed assistant to D. L. Fuller, in ical aera aerrimmaaseanesicoacnaireare 


a ae 


;meet demands of practically all wo-|charge of advertising and sales poli- taproot en ue herve vn é ] 
: Indianapolis, Ind., Feb. 17.—Real|men. Each pattern is available in 16 cies from San Francisco head - Loe ayes ne toabag es 
. Silk Hosiery Mills, Inec., has tossed | different colors. All possible combina- | Garters. ga eg ee 


tradition overboard and emerged with | tions of these three factors make up . — ; — —_ oe pon nae he we B 
a new “personal fit” in stockings for |?0,000 different items. Join Mitchell-F aust Time One “wats tr iT CANT dan) 
= every women, Lowell Stormont, ad-| “We have been working on this J.C. Williams and Charles S. Net- | ee wise dove New York, Feb. 18.—-When Holly- Ho 
vertising director, told the Indian-|plan for three years,” he said, ‘“and|zorg have joined Mitchell-Faust Ad >. te er ete : | wood halted the filming of “It Can’t Pate 
apolis Advertising Club only now are able to announce its|vertising Co., Chicago. Mr. Williams On enrwens sore: “BANNED! |Happen Here,” advertising men in cus 
Advertising explaining the plan| perfection. Further changes may be| W4s formerly a partner in Crowell, | __. ECANTHAPFEN HERE estoy |New York leaped into action, with ' 
f broke this week in Christian Science | required, though we believe they will|Crane & Williams, Chicago. Mr. sige Sins Pk sha es 


N : idely k Ford oie the result that orders for the book ra 
- ‘ | . . a stzorg is W aly k mm ¢ y For s 
‘ Becton, ‘Good Remecbersieg,, Set \bn ot 5 ntoor aaaeicer Nealers for his work im sates prom | AT CAN'T HAPPEN HERE ‘0°: 2 tremendous upward teap yes Br, 
a land’s Magazine, Saturday Evening He added that Real Silk is the only 


‘ tion and salesmen’'s training schools. # novel by terday and today. : Cor 
Post and the company’s Sunday pro- |} manufacturer in the country who can Sinclair Lewis Sinclair Lewis issued a lengthy r 
gram on NBC. |use this plan, because of its direct-to- Coster, Rinker Open ap Sccsstn sce . |statement Feb. 15 about a reported by 
“Hosiery has always been sold by |consumer method of distribution. ’ ee aan” Ge” wed meee ban on the filming of his latest novel, vd 
standard sizes, on the theory that - Gordon Coster, formerly with wer. ‘ a study of what might happen in ity 
a woman's legs follow a certain pat- Richter in Outdoor (gg eso egg ps oge SS |America under a Fascist dictator. ae 
tern, from which there can be ad) Dewey G. Richter has opened an | dios, have organized a photographic Palmer Is Promoted | Robert Jones, advertising manager F the 
deviation,” Mr. Stormont said. outdoor agency under his name in| illustration studio at 540 N. Michigan of Doubleday, Doran & Co., the pub- de 
“The truth is that a woman may} (incinnati, O.. with Frank Welch Co.|Ave., Chicago. The telephone is Su-. N. V. Palmer, formerly Eastern |lisher, and Schwab & Beatty, Inc., thi 
have an 8¥, foot size, and her ankle}; national outdoor connection. Mr.|perior 4581 representative of Electrical Contract-|the advertising agency, started work : ' 
may be 74, 8Y, or 9 inches. The size| Richter was formerly with Procter & | gar Be pil ses gestae igre immediately on a 600-line advertise- pa 
of her calf and of her upper leg may | Collier Co. MacMorran’s New Work | piectricai World and “Electrical Con-|™eat which appeared Monday in the re 
vary in relation to her foot size. K MacFarland Lloyd H. MaeMorran has joined 'tracting Buyers Reference Numbers.” New ae senge New York tal 
Getting Proper Size eyes to acf artan | Foster and Kleiser Co., Oakland, Cal. atmes _ ye eee gh ae 
ne SE ae Toes se a TE ‘as formerly wi - | The issue, at the time copy was I 
“Hence we have arranged that each | Mie oer veoh me Pl ge ag oon balling poise ll yr Prccnion neh pg Gardner Appointed | written, apparently was whether the ) - 
salesman shall provide his customers of radio advertising He was for-|New York, and later established Mac Gardner Advertising Co., New |dictator of American filmdom might an 
with a small tape measure, with in-| merly director and general manager,|Morran Advertising Agency in Cali- York, has been appointed by Ryan- | bar a feature pointing out the perils th 
structions as to how measurements! philip 0. Palmer & Co. fornia. Hampton Tobacco Co., Louisville, Ky./of a dictatorship in America. First mi: 
—s lreports of the Lewis statement indi- : 
‘cated that Will H. Hays had stopped 
production of “It Can’t Happen 
| Here” in Hollywood, though subse- ne 
‘quent dispatches stated that the ac- lig 
tion was taken independently by tr 
| Metro-Goldwyn-Mayer. be 
| As a result of the week-end com- tv 
;motion, Doubleday, Doran immedi- in 
ately started its second printing of &¢ 
| 100,000 copies. 
} £1 
Jump in Demand re 
“It Can’t Happen Here” was re- al 
leased Oct. 21 with small introduc- | D 
jtory advertisements in book review h 
| sections in 15 cities. In the New : d 
|York Herald Tribune's weekly best | tl 
'sellers chart, the volume achieved 
jtop listing Dec. 1 and in the sub- f N 
|sequent eight weeks was. never S 
| worse than second. ‘ 
The novel has been selling at the ! 
|rate of 2,500 copies a week recently. 
| The latest consumer advertising in- - 


| creased orders from booksellers to 
/1,000 a day. 

| More advertising based on the . 
,cancelled motion picture will appear 
|in Boston, Chicago and other New 
| York papers, using smaller space. 
| Headings such as, “Hollywood can’t 
|censor your bookseller,” will be 
| used. 

Since the beginning of the cam- 
|paign, Doubleday, Doran have used 
\a distinctive layout. The border, 
|developed in England and used in E 
/America for the first time in this i 
copy, is Gollancz. The type, also 
deveioped in Europe, is Fanfare and 
is exclusive with Doubleday, Doran. 


—_ ~~ 


~ 
4 of of ee LE. 


Zipprodt Expands 
| Zipprodt, Ine., lithographer, 6 N. 
| Michigan Ave., Chicago, has moved 
to larger quarters on the 12th floor 
of the same building. 


Udga to Steuerman 
Udga, Inc., St. Paul, Minn., Ugda 
medicinal tablets, has retained Steu- 
erman Advertising Agency, New 
York. 


ELD inviolate is that bond of coutfidence which exists 


between the advertiser and the Rapid service organ- 


ization of a thousand people. Rapid accepts the obligation 


to preserve in faithful electrotype and matrix form all of the 


An Unusual 
Opportunity 


awaits a man with 
twenty - five thousand 
dollars or more who is 
desirous of getting into 
a manufacturing busi- i 
ness with unlimited 
possibilities; full partic- 
ulars given on applica- 


skill which goes into the artist’s and engraver’s craftsman- 


ship in behalf of the advertiser with a selling job to do. 


C 


N C¢ N N AT 


Branch Offices: NEW YORK - CHICAGO » SAN FRANCISCO - DETROIT | tion if interested. Busi- 
ATLANTIC ELECTROTYPE & STEREOTYPE CO., 228 E. 45th St., New York | ness not for sale, Ad. 
senserviniitaeiciidials . want a partner. = 
HOFFSCHNEIDER BROS....................500 yard Street, San Francisco | 
00 Howard Street, San Francisco dress Box 711. care of j 


NORTHERN ELECTROTYPE CO. ...........00 AT Burroughs Avenue, Detroit Advertising Age. 


LARGEST PLATE MAKERS IN THE WOR.) nS 
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FUNCTIONALISM 
IN COLOR LIFTS 


BILLIARD CROWN: 


Chicago, Feb. 18.—When Willie 
Hoppe recently dethroned Welker 
Cochrane to win the world’s three- 


| 
|/hand at packages, furniture, textiles, 


kitchen and bathroom equipment. 

“Let him put beauty into the prod- | 
ucts of industry so that his art may 
influence the appeal of those things 
which the direct color photographer | 
will be called upon to reproduce,” 


“Star” Holds School 


Toronto Daily Star will hold a 
cooking and home-making school 
March 10-13, under the direction of 
| Jessie DeBoth, internationally known 
cooking expert. 


cushion billiard title in Chicago, Fa- 
ber Birren sat on the side lines and | 
smiled. His grin became broader as 
Hoppe rolled up a lead that made 
Cochrane’s case hopeless. 

The other night, Birren, described 
by Chicago Society of Typographic 
Arts as “America’s greatest author- 
ity on the use of color,” told that or- 
ganization the inside story of why 
the one-time boy wonder had sud- 
denly become unbeatable at the 
three-cushion game. 

“Brunswick-Balke-Collender Com- 
pany set out to see if green was 
really the perfect color for a billiard 
table,” he related. “I was given the 
assignment. Through scientific tests 
I proved that cool hues such as blue 
and green affect the focus of the eye 
and make it slightly nearsighted. To 
the contrary, red and orange hues 
make the eye far-sighted. 


Harris & Ewing Outlet 


Kaufmann & Fabry Co., Chicago, 
has been appointed exclusive Mid- 
West representative of Harris & 
Ewing, Washington, D. C. 


The Perfect Background 


“A perfect background must be 
neither advancing nor retiring. Bil- | 
liards demand a lot of visual concen.- | 
tration. The color of the cloth must | 
be passive. So I compromised be- 
tween a retiring blue and an advanc- 
ing red, mixed the two together and 
got a purple that was neutral. 

“Then I softened this purple with 
gray, changed the object ball from 
red to yellow for higher visibility 
and tried out the combination. It 
proved successful because functions 
had been established and a problem 
definitely solved. And incidentally, 
this purple is a beautiful color.” 

“Functionalism’’ was described by 
Mr. Birren as “reason-why — devel- 
opment of colors and color schemes 
that do a particular job for a particu- 
lar reason.” 

He told how Swift & Co., Chicago, 
have put functionalism to work for 
them. 

“The problem was to accent the 
quality of its meats and improve ap- 
pearance of branch houses,” he ex- 
plained. “A perfect complement to 
the ideal color of meat was estab- 
lished. This proved to be a tpr- 
quoise blue. The color was then 
toned and softened to make it more 
receding and to emphasize bright- 
ness as well as redness. The result 
was a functional color scheme that 
did just what Swift wanted it to do.” 

Mr. Birren made the startling as- 
sertment that only three competent 
sources for direct color photography 
exist in Chicago. He said that the 
present job of illustrations is merely 
to show the merchandise as it is, and 
that therefore the camera is super- 
seding the artist. 

He sees, however, a great future in 
store for the artist in product devel- 
opment, and urged him to try his 
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Ford Increased 
Share of Total 


1935 Car Sales 


urged Mr. Birren. 


Detroit, Mich., Feb. 20.—Ford Mo- 
|} tor Company was the only member 
of the Big Three to improve its 
| percentage position in 1935, accord- 
ing to unofficial, but apparently 
reliable figures being circulated 
within the industry. Ford, 
enjoyed slightly more than 28 per 
cent of 1934 domestic sales, drove 
its share above 29.5 per cent in 
1935. 

General Motors Corporation was 
forced to give ground in 1935, while 


ESS of who sits in the White 


how the Supreme Court rules 


| on this and that, the city of Washington 
will still remain the richest market in the United 
States. It will still have the highest spending 
rate per family of any city in the country. 


To those who are interested in reaching this 


we address these facts: 


(1) The Washington Herald covers one out of 
two families daily and three out of five on 
Sunday in Washington and suburbs. 


n of the Sunday Herald ex- 


ceeds that of any Washington Sunday paper by 


oday of more than 187,000. 


(3) In seven years the circulation of the Daily 


ed—a total today of more 


000 families every morning 


000 families every Sunday 


which | 


Chrysler Corporation made only a gain as erstwhile millionaires again 
slight gain. | found themselves with legal tender. 
The Big Three’s SD 


share of total | 
1935 sales declined slightly from Another for Bowman 
1934, but is still large enough to | Luckey Bowman, Inc., New York, 
make the going hard for indepen-|/pas been appointed by Edward F. 
dents, who have less than 10 per/Caldwell & Co., lighting fixtures and 
cent of the pie to share among | ornamental metalwork. Newspapers 
themselves. and class magazines will be used. 

The decline of General Motors is ie 

more apparent than real. Its group Silex Promotes Brady 
outsold all competitors by a hand: | Lewis C. Brady has been appointed 
some margin, though its 1934 champ, | -ajes promotion manager of Silex Co., 
Chevrolet, was forced to bow to the | Hartford, Conn. He was formerly a 


prowess of the Ford. 


|}salesman. 


The field as a whole gained about 
|45 per cent over 1934. While all 
cars registered good increases, the 
sensation was provided by some of 
the expensive automobiles. Packard, 


Jones & Hawley Move 

Jones & Hawley, publishers’ and 
| radio representatives, have moved 
their Chicago offices to larger quar- 


for instance, made a 500 per cent'ters at 228 N. La Salle St. 


- —- —————— 


ALL EYES ON WASHINGTON 


(4) The Herald gained more total advertising 
linage in 1935 than any Washington news- 


paper. 


(5) Because it is edited by a woman and de- 
votes so much space to women’s features, the 
Herald has admittedly won the acceptance of 
Washington women. 


(6) The attractive rate of the Washington 
Herald. coupled with its dominance in circula- 
tion, makes it an outstanding medium for pro- 
ducing results at a minimum cost. 


We believe there is an unusual opportunity for 
any firm to increase its share of business in 
Washington this year through the Herald Half 
of the Market. 


Hi WASHINGTON HERALD 


! 
Ue , 
the rald Hall ot Washington 


PAUL BLOCK AND ASSOCIATES—National Advertising Representatives 


PHILADELPHIA CHICAGO 


Detroit CINCINNATI Los ANGELES SAN FrRANcisco 
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February 24, 1936 


Miss Shively With L. & T. 


Holly Shively has joined Lord & 
Thomas, Chicago, as assistant to M. 
Lewis Goodkind, publicity director. 
Miss Shively was formerly with Co- 
lumbia Broadcasting System. 


Young Heads Agency 


Jack Young, formerly  vice-presi- 


dent of Roy Alden & Associates, Los | 


Angeles, has become president and 
sole owner. New offices have been 
opened at 514 Western Pacific Bldg. 


Johnson Picks Dilley 


James L. Dilley, Inc., Indianapolis, 
Ind., has been retained by Johnson 
Products, Inc., Indianapolis, Johnson 
metatarsal arch supports. Newspa- 
pers and business papers will be used. 


Schroder to Duluth 
Barkley Schroder has resigned as 
publicity director of radio stations 
WLW and WSAI, Cincinnati, O., to 
become publicity director of Duluth, 

Minn., Chamber of Commerce. 


t 


-_ START to. finish — 


paper plays an important part in selling —il 


is the baekeround 


lisement, 


CHAMPLAIN English Finish-meets a delinite 
need in the field of advertising papers. Its 
smooth finish permits the use of convincing 
halftone illustrations and mass color; its non- 
elare surface make 


fine appearance creates a “quality back- 


eround and its low 


budvets. To the printer CHAMPLAIN: English 
Finish vives top pressroom performanee, han- 
dies well and folds perfeetly. Available in 
White and India. Ask your paper distributor 
for test sheets and sample book. 


Address All Kequests to Sales Dept. F 


INTERNATIONAL PAPER COMPANY 
220 East 42nd Street, New York, N.Y. 


BRANCH OFFICES: 


N. Y. Bank | 
Warns U.S. | 


of Inflation 


New York, Feb. 18.—Whenever “in- | 
|flation rears its ugly head,” the Bank 
of New York & Trust Company will 
ltake space to discuss its attendant 
levils, a representative said this week 
lin commenting on an advertisement, 
|“Not Worth a Continental,” believed 
ito be the first piece of recent finan 


lcial copy discussing this possibility. 


List of Papers 


The bank used 650 lines in the 
American, Herald Tribune, Sun, 
Times and Wall Street Journal last 
jweek to consider, informally and 
briefly, the present threat of inflation. | 
This week’s Time also carried the 
warning. Though the purpose was 
the same, the message was much 


of every printed adver- 


s type easy to read, its 


price meets most printing 


EXPLAINS ORIGIN 


H | \ 
“Not Worth a Continental” 


Bank or New Yoru @ Prost Company 


ewe 0 New Tare 


Fenn 


Using 650 lines, financial company dis- 
cusses inflation. 


Send for copy of this 
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simpler than an advertisement used | 
iby the institution in November, 1933. | 
| Last week’s copy hinted that “not | 
‘worth a Continental,” might be re- | 
‘placed by “not worth a Dollar.” The | 
first expression originated in the | 
| worthlessness of Continental currency | 
/150 years ago, it was stated, surviv- | 
‘ing even though “the misery of the| 
generation that suffered from the in- | 
|flation has been forgotten.” 
Doremus & Co. placed the copy. 


New Seattle Agency 
Clayton R. Sage and Francis Mul- 
lins have organized Sage & Mullins, 
1411 4th Avenue Bldg., Seattle, Wash. 
Mr. Sage has been advertising man- 
ager of several department stores, 
including The Bon Marche, Seattle, 

and Arnold Constable, New York. 


Gulf Re-signs Baker 


Gulf Refining Co., Pittsburgh, 


sponsor of Phil Baker over CBS, has 
|renewed his contract for the remain- 
‘der of 1936. 


TEN 


AND LEDGER + BREES\WING 


CONTESTS WILL 
INTRODUCE NEW 
KRAFT GARAMELS 


Chicago, Feb. 20.—One thousand 


ijfour hundred fourteen limerick ad. 


dicts will each win one of that num- 
ber of prizes being offered by Kraft- 
Phenix Cheese Corporation in one of 
the most extensive candy advertis- 
ing and sales promotion campaigns 
of recent years. The contest opens 
March 1, closes March 20 and is the 
first of three similar contests with 
which Kraft plans to introduce 
Dairy-fresh caramels to new users. 
Each of the three contests will of- 
fer $5,000 in cash and 1,000 addi- 
tional prizes. 

The limerick contests will be an- 
nounced and Kraft Dairy-Fresh 
Caramels will be featured in a 
series of half-page and page color 
advertisements in Sunday comic sec- 
tions of 38 metropolitan newspapers. 


Getting Store Display 


Large quantities of ‘“‘fliers,’”’ cuun- 
ter cards, window streamers, featur- 


ing the first contest are now going 
|into distribution through candy job- 


bers to candy dealers everywhere. 
Similar promotional material will be 


released for the second and third 


contests. 
This is the limerick to which con- 
testants must affix a last line in the 


initial contest: 


There is a young lady named Sue 

Who likes caramels soft that will 
chew 

She got some from Kraft 

Dairy-fresh! So she laughed: 

First prize in each contest will be 
$500; second prize $250; third, $150; 
fourth, $100. Each contest will also 
offer 400 additional cash prizes as 
well as 1,000 special gift boxes of 
Kraft Dairy-Fresh caramels. Prizes 
will be awarded to those who, in the 
opinion of the judges, submit the 
best last line accompanied by the 
wrapper from a 5 cent package of 
Kraft Dairy-Fresh caramels. J. Wal- 
ter Thompson Company is the 
agency. 


New Laird Agency 

Laird & Co., Scobeyville, N. J., have 
appointed Churchill-Hall, Inc., New 
York. A new Apple Jack, Jersey 
Lightnin’, and other liquors are be- 
ing added to Laird’s established lines 
of apple brandies and ready-to-mix 
cocktails. 


Appointed by Chain 


Albers Super-Markets, Inc., Cincin- 
nati, has appointed the Cincinnati of- 
fice of Merrill Advertising Company. 
A test campaign has been started 
over WKRC, Cincinnati. 


Naylor Opens Studio 

Raymon Naylor, formerly of New 
York, has opened an advertising illus- 
tration studio at 540 N. Michigan 


| Ave., Chicago. 


UILD | 


REPAIR-- 
OR MAKE A 


p0oWn PAymenT 
WITH THE 


Onus 


American Lumberman’s 
“Build with the Bonus” 
campaign is sweeping 
the country. Send for our 
Feb. 15 issue. See for 
yourself how American 
Lumberman leads in 
ideas and service to its 
readers. 
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ADVERTISING AGE 


February 24, 1936 
| Housekeeping, Liberty, McCall's, and 
| Woman’s Home Companion. 
Metropolitan newspapers with 17,- 


| 000,000 circulation will get a sub 
| stantial share of the appropriation. 
' A separate campaign will be waged 


i the deluxe line — larger, more 
| 


luxurious refrigerators for household 
IT * MPET T juse. This copy will appear in Esquire, 
|Fortune, House and Garden, House 


| Beautiful and The New Yorker. 
Advertising is handled by Geyer, 


First to Fire in 1936 Refrig- commen & Newent tne. under ree 
erator Battle 


| advertising manager. 
beste eine eg a0.— That —_ Buenger Pharmacal Co., Denver, 

. illion do are that Kelvinator or! Colo., has appointed Raymond Keane 
poration is going to spend in 1936|¢ 9. Denver. 

(ADVERTISING AGE, Jan. 6) went to} 


Buenger Names Agency 


Turner With Field 


William H. Turner has been ap- 
ap-| pointed market research director of 


Introduces Everlastic 


George T. Metcalf, Providence, R. I. 
advertising counsel, has _ been 


for Everlastic textile roll covers, a|ing division. He was formerly direc- 

new invention using synthetic rub-/tor of research and public relations 

ber. Initial announcement will be |of National Federation of Textiles, 

made in American Wool & Cotton|Inc., New York. 

Reporter, Cotton, Rayon & Melliand noe 

Textile Monthly, Textile Bulletin and 

Textile World, followed by a_ sched- si 
: ie , ’ >», | Kimball, 

ule in American Wool & Cotton Re- 

porter and Textile Bulletin. 


Get Marine Account 
Hubbard & 


|signers and brokers. Moran Reich 
‘“ ” jner is account executive. 
Jameson to “Express So — 
A. M. Jameson has joined San An- 
jtonio, Tex., Express and News as'| Humphreys Elected 
jassistant to W. W. Watson, advertis-| H. H. Humphreys, publisher of the 
jing manager, in charge of local ad-| Wisner, Neb., 


with Dallas Times-Herald. 


Nebraska Press Association. 


work this week in four color bleed | 
pages in the Saturday Evening Post, 


pointed by Roger W. Cutler, Boston,| Marshall Field & Co.'s manufactur- 


Powel, New | 
|York, have been appointed by Cox | 
|& Stevens, Inc., New York, yacht de | 


News-Chronicle, has 
'vertising. Mr. Jameson was formerly | been elected president of Northeast |appointed Rolfe C. 


New Style for 
Dry Goods Paper 
Dry Goods Merchants Trade Jour- 
nal, Des Moines, Ia., became Dry 
Goods Journal with the February 
issue. 
A sub-title, “National Publication 
for Department Stores” has been 
added. 


Women Sponsor Series 
Buffalo League of Advertising 
Women is sponsoring a weekly 15- 
| minute broadcast, “Advertising Buf- 
|falo,” over station WKBW. 
Account for Spinning 


Detroit Brewing Co., Detroit, has 
Spinning Co., of 


| 


the same city. 


————— — ——— 


presaging an advertising bombard- 


ment as awe-inspiring as those of the 
A. E. F. in the Argonne during the 
last days of the war. 

Magazines, newspapers, posters and 
radio will share in a dramatic expo- 
sition of Kelvinator’s 1936 line, fea- 
turing a five-year guarantee certifi- 
cate, supplemented by a second guar- 
antee of definitely lower operating 
cost. EKight key points’ will be 
stressed. 


Appropriation Is Larger 


In spite of the effective strategy 
behind the campaign, sheer weight 
remains an outstanding character- 
istic. The magazine appropriation 
will be twice that of 1935, approxi- 
mating $1,000,000. The 50-50 expendi- 
ture for coéperative promotion will 
be some $300,000 greater than last 
year. 

Advertising is designed to interest, 
sell and engage as word-of-mouth 
helpers all present users of refrigera- 
tors. Thus, opening copy was ad- 
dressed to “‘The seven million owners 
of mechanical refrigeration,” as well 
as to those “who have not yet 
bought.” 

Designed in part by Count Alexis 
de Sakhnoffsky, the new Kelvinators 
offer a host of advantages not obtain- 
able in any other refrigerator, ac- 
cording to the copy. Ten exclusive 
features were enumerated in the 


opening smash and will be given 
repetition in later advertising. 
Under the catch-line of “Great 


Things Have Happened at Kelvina- 
tor,” the advertising will concentrate 
on eight points: Keeping of food at 
proper temperatures, economy, de- 
pendability, plenty of ice cubes in 
trays with all-rubber grids, modern 
appearance, all standard conveni- 
ences, low cost, and finally, the 
pledge of the maker. 

Magazines on the schedule for the 
standard line besides the Post are 
\merican Magazine, Collier's, Good 


Authority: Media Records figures, exclusive of non-com- 


petitive advertising and linage sold on the group basis 


RETAIL ADVERTISING 


GENERAL ADVERTISING 
AUTOMOTIVE ADVERTISING 
TOTAL DISPLAY . ADVERTISING 


CLASSIFIED ADVERTISING 


TOTAL ADVERTISING 


The index of Business Activity in the Pittsburgh 


low month. 


District during January stood at 73.7% of normal, 
an increase of 11% over the same month a year 


ago... and a gain of 83°, over March, 1933, the 


Source: Bureau of Business Research, University of Pittshureh. 


Says “Hello” to a good ‘‘Buy!"’ Stay at | 
this New, 26-story hotel... a coast-to- 
coast patronage is your guarantee of 
satisfaction. Here, Times SQUARE is 
all "ROUND you—just a stone's throw 
to “Radio City’‘, 69 theatres, Sth 


Avenue and railroad terminals. Yet— 


A Secripps+Howard Newspaper 


The Pittsburgh Press 


when you want absolute quiet — your — 

ene Room shuts off the city's NATIONALS ADVERTISING = —S MEMBER OF THE UNITED PRESS 

clamor as you would turn off a light ' = == 

y g DEPARTMENT OF = i AUDIT BUREAU OF CIRCULATIONS, 

Bright, richly furnished rooms — 50 , ———s f 

with Latns — deep, soft “sleepy- ¢ SCRIPPS-HOWARD THIS WEEK, METROPOLITAN SUNDAY 

head’’ beds and up-to-the-minute | ; : 

Sonveniences. Rates as low as wage NEWSPAPERS , —— NEWSPAPERS and of 
Write fer reservetions S30 PARK AVENUE, N. Y¥. == 


Ask for free “‘Guide-Map”’ ef N. ¥ 


45th ST., JUST WEST of B' WAY 


W STILES KOONES Ma. 


CHICAGO « SAN FRAN 


c, = y= MEDIA RECORDS, 


cisco . LOS ANGELES - DETROIT . PHI 


INC. 


LADELPHIA e ATLANGA 
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$3,000 CONTEST, 
SIGHT OF PONY, 
SELL CRAYONEX 


Sandusky Company Makes 
Huge Sales Increase 


(Picture on Page 39) 

Chicago, Feb. 20.—Opening with 
two four-color comic strips in the 
Chicago Sunday Tribune of Feb. 16 
and Feb. 23, built around a $3,000 
coloring contest, American Crayon 
Company, Sandusky, O., has begun 
a campaign with the double objective 
of securing widespread dealer distri- 
bution of their “Crayonex” wax color- 
ing crayons, in a modernized pack- 
age, and at the same time developing 
consumer interest in better quality, 
more profitable grades of crayon. 

In common with other products, the 
best wax coloring crayons suffered 
during depression years. With a high 
quality product and a pleasing new 
modern package, the makers of 
“Crayonex” decided to direct inten- 


= 


lsive effort toward the 
upper end of the line, by promising 
greater satisfaction to users and bet- 
ter profit to jobbers and dealers. 


Dad on the Spot 


The initial strip pictured the ex- 
periences of “Jack and Jill, the Lucky | 
Kids,” who noticed the poster an- 


window, got a dime from 
an entry blank from the dealer when 
they bought Crayonex. They 
pictured coloring the entry blank, 
mailing it with a Crayonex box flap, 
and later displaying their prizes, a 
live Shetland pony and a bicycle. 

Six hundred and one prizes are of- 
fered, including not only a live Shet- 
land pony and a registered Hallwyre 
wirehaired fox terrier, but also Halli- 
crafter short wave radio sets, bicy- 
cles, velocipedes, pedal automobiles, 


etc. Prizes are equally divided be- 
tween items appealing to boys and 
girls. Judges are five prominent edu- 
cators and artists, including Elizabeth 
W. Robertson, director of art in Chi- 
cago public schools. 

The contest entry blank, printed in 
four colors on newsprint, full news- 
paper page size, serves also as a 
window and interior display piece for 
dealers. One copy is given free with 
‘each 10-cent or larger 


sale of omy He 


nouncement of the contest in a store | 
dad and) 


were | 


Shirley Temple dolls, speedboat kits, | 


| 
box of Cray- 


|dealers for display. 

Prizes are displayed in the window 
lof a State Street department store, 
lexcept the pony, which is “on tour” 
| with a clown and sign, among gram- 
|mar se hools of Chicago. Children are 
|given free rides on the pony and told 
about the contest. 

Local stores are tying up with ad- 
vertising in their own black and 
| white space. 


ithe library of Ford, 
hews, Chicago agency 
jcampaign. The conference room has 
been equipped with an amplifying 
lsystem so that Cyrus W. Knouff, gen- 
eral sales manager in Sandusky, can 
address his men in a group over 
long-distance telephone. 

| Sales of Crayonex in the Chicago 
| district have already increased sev- 
eral thousand per cent, and dozens of 


| new outlets have been established, 
lincluding practically all jobbers of 


ischool supplies, all State Street and 
‘outlying Chicago department stores, 
several chain stores, and numerous 
|independent school supply, book and 
drug stores. In addition, a number 
of public and parochial schools which 
supply their pupils with crayon are 
jusing the contest as a class project, 
lentering all members of their art 
classes of grammar school age. 


I-SAYS TO HIM KINDA HIGHBROW, 
'¥QU CANT TELL ME NOTHIN’ ABOUT 
THE JOURNAL'S RULE OF THREE. 


| WORKS IV THE FORTUNE OFFICES | 
AND {| SEEN PROOFS OF 


THE MARCH FORTUNE’ 


Riese PR bas 


Right! Vhere’s a great story about the Journal 
of Portland, Oregon, coming out in the March 
issue of Fortune. It’s 
buyer, every advertiser. 
most revolutionary changes in advertising lin- 


age that has occurred 
past 8 years. Read it! 


of interest to every space- 


It tells of one of the 


In any major city in the 
It’s on pages 153 to 156. 


atten 


PN pies, Shay 


The Rule of Three 


T CIRCULATION LEADERSHIP 
The daily Journal has the 
largest daily circulation in 
the Pacihc Northwest. . . 
it has 28 per cent more city 
circulation than any other 
Portland daily. 


ADVERTISING LEADERSHIP 


‘The daily Journal leads in 
+ retail linage, general linage, 
total paid linage. 


] LOWEST MILLINE RATE 
The daily Journal has the 
lowest milline rate of any 
Pacific Northwest daily. 


THE JOURNAL 


* Portland, Oregon ¥ 


REYNOLDS-FITZGERALD, 
PHIL 


NEW YORK, CHICAGO, 


Inc., Nationa 


ADELPHIA, DETROIT, 


SAN FRANCISCO, 


1 Representatives 
LOS ANGELES, SEATTLE 


onex, and extra copies are cement | 


Weekly sales meetings are held in | 
Browne & Mat- 
directing the | 


Walgreen Allowances 


(Continued from page 21) 


Elmo Sales Corp. 
Philadelphia, Pa. 


Emerson Drug Co. 
saltimore, Md. 


Everdry Sales Co 

Los Angeles, Calif. 
Fairyfoot Co. 
Chicago, Ill. 

Fasteeth Co. 
Binghamton, New York 
Feminine Products Co. 
New York, N. Y. 

H. Fendrich, Ine. 
Ivansville, Indiana 


Fenn Brothers 

Sioux Falls, S. D. 

Fink 
San 


Cigar Co, 
Antonio, Texas 
Firestone Tire & Rub- 
ber Co., Akron, Ohio. 
FEF. W. Fitch Co. 

Des Moines, Iowa 
Foley & Company 
Chicago, Ill. 

E. Fougera & Co. 
New York, N. Y. 
Peter Fox Brewing Co. 
Chicago, Ill. 

Freeman Paper Co. 
Green Bay, Wisconsin 


French Lick Springs 


Hotel Co., French Lick, 
Indiana 

Frostilla Co. 

Elmira, N. Y. 

G. H. P. Cigar Co 
Philadelphia, Pa, 
Garcia Grande 

New York, N. Y. 
Garvey Fountain Brush 


Up to $250.00 2% 
Retail list less 334%4% 
250.00 to $15,000.00 
Retail list less 334% 
and 10%. 
$15,000.00 to $60,000.00 
tetail list less 33144% 
and 10%-5%. 
$60,000 to $120,000.00 
Retail list less 3314% 
10% and 10% 
$120,000.00 and over 
Retail list less 334%4% 
10% -10%-5%. 
As soon as higher 
bracket is reached, in- 
voiced at larger dis- 
counts and rebated on 
all previous purchases. 
(Note: 1935 purchases 
in all probability will 
not exceed $60,000.00) 
10°, -5% 2% 


Extra 10% 
chases. 


on net pur- 


6% on all orders $50.00 or 
over if quota of $40,000 
annually is reached. 

2% $250.00 summer season 


Co-operative ad paid for 
by Manufacturer. 
84%4.% on net purchases. 


10% on net purchases. 


5% on net purchases of 
Denby Cigars. 

7% on net purchases in 
central and southern 
Indiana only. 


5% on net purchases, 

$5.00 per thousand Lambs 
Club cigars. 

Co-operative ad paid for 
by manufacturer. 

10% on net purchases. 
$90.00 per week. 

Co-operative ad paid for 
by manufacturer, 

10% on net purchases of 
Vapex. Y 

$1,000.00 per month. 


7% cents per thousand 
Napkins. 
10% of net purchases. 


Two free with each doz- : 


en purchased. 

5% on net purchases of El 
Producto. 

Extra 7.16% on net pur- 
chases of Garcia Grande 


Cigars. 
5e, 10c and 2 for 25c sizes. i 
2% on net purchases of 


Gilt Edge Cigars. 


Retail List less 40% 
15% 2% 
16 3% % 2% 
15%-5%. Four free 

with doz. 2% 
12% 2% 
20% » ©#42% 
10% 2% 
15% 2% 
15% 2% 
15% 1% 
Net Net 
Net 2% 
16% % 2% 
1624% 2% 
12% 2% 
12 2% 
Net 2% 


5% on net purchases. 


& Ink, Co., St. Louis Mo. 

General Cigar Co. 12% on someitems 2% $750.00 per month. 

New York, N. Y. 10% on other items 

General Electric Supply Up to $2,500.00 re- 

Corp., Chicago, I). tail list less 42% 

$2,500.00 to $5,000.00 
Retail list less 45% 
$5,000.00 to $10,000.00 
Retail list less 46% 

General Electric Supply $10,000.00 to $25,000.00 

Corp. (Cont'd) Retail list less 47% 
$25,000.00 and over 
Retail list less 48% 
When purchases reach 
higher quota, they are 
invoiced on that basis 
and we are rebated 
difference between the 
higher and lower dis- 
counts. These quotas 
are on a yearly basis. 
G. E. Photoflood & 
Photoflash Lamps. 

General Food Sales, Inc. 58%4c¢ per carton 2,000 to 3,999—1ce per ctn. 
|New York, N 4 net 2% 4,000 to 5,999—2ec per ctn. 
6,000 to 9,999—8c per ctn. 

10,000 to 13,999—4e per etn. 
14,000 to 17,999—5c per etn. 
18,000 to 23,999—6c per ctn. 
24,000 and over—7c per ctn. 
5c Caracus, Almond & Milk 
Chocolate bars. 

John O. Gilbert Choco- Net 2% Extra 10%. 

late Co., Jackson, Mich 
(Continued on Page 28) 


Write for our New Booklet . 


“How to Make a Small 
Advertising Appropriation Pay”’ 


by 


THE LARGE ADVERTISING AGENCY 
THAT INVITES SMALL ACCOUNTS 


ALBERT FRANK - GUENTHER LAW 


INCORPORATED 


ADVERTISING 


137 Cedar Street 
New York 


pnyiccpacnl COrtlandt 7-5060 


OFFICES IN ¢ PR ‘ 


i LBFRT FRANK-GUENTHER LAW, LTD., LONDON 


L\MERICAN CITIES 
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TEXAS' HERITAGE | 


rg INVITES YOU 
To 


STRIE WIDE 


CENTENNIAL 
CELEBRATIONS 


TEXAS CENTENNIAL 
@) 1996 


Centennial copy. | 


NO FREE RIDE, 
TEXAS DECREES 
ON CENTENNIAL 


Uses Paid Space to Pull 
1,700 Daily Inquiries 


Dallas, Texas, Feb. 20. — The 
Texas Centennial is not thumbing 
its way over the newspaper and 
periodical highways for a free ride 
to its nation-wide publicity goal. It 
is paying its way, and finding that 
it pays to pay to advertise. 

Of the $3,000,000 appropriated by 
the State for Centennial Celebra- 
tions, $500,000 has been set aside for 
advertising and publicity. Tracy- 
Locke-Dawson, Dallas advertising 
agency, is in charge of advertising. 

The campaign, already under way, 
calls for paid space in 37 national 
magazines and in over 800 daily and 
weekly newspapers, including those 
of Texas. 

One hundred billboards, urging 
motorists to “Hit the Trail for the 
Texas Centennial Celebrations” 
have been placed on transcontinen- 
tal highways from coast to coast 
and from the Great Lakes to the 
Gulf. Two crews are now tacking 
up waterproofed Centennial signs in 
the Old South and the Middle West. 

The national advertising cam- 
paign started January 25 with a 


WEATHER 
WARNING 


Don't let this winter's cold 
wave make you forget 
you'll have to sweat next 
summer fighting off that 
hot weather sales slump. 


Golfing 


—to 300,000 private coun- 
try club members, will run 
summer sales UP for you. 


APRIL 


FORMS CLOSE MAR. 5th 


20 Vesey St. 14 E. Jackson 
New York e Chicago 


page in the Saturday Evening Post, at various points in the State. The U. S. hails Weber De Lott to Utah a 
‘followed by similar advertisements | first scheduled event on the revised Kad G. Weber } av a | Pen) De I hens : ee 
lin Collier’s, Fortune and Time. From) calendar was the Mardi Gras cele-| . -dwin 9 soos Se joined nitec vere : Ort has been appointed 
“gi pt ; a9 > 6 States Printing & Lithograph Co.,|advertising director of McClanahan’s, 

the initial advertisements inquiries | bration at Galveston Feb. 21. ‘Cincinnati, in charge of the point-of-|Salt Lake City, Utah, retail chain. 
are being received at the average State-Wide Event isale advertising department, Chicago|He was formerly with Malcolm-How- 
rate of 1,700 a day. On one day, | office. He was formerly advertising |ard Advertising Agency, Chicago, in 
2.500 letters came in. Replies have| Historical celebrations will begin manager of Western Cartridge Co. |charge of copy and layout. 
come from 48 states, District of Co-| March 2, Texas Independence Day, 
lumbia, and from five foreign coun-| With observances in Houston, San P : 
tries. Antonio and Huntsville. Huntsville, | Bissell Promoted Batterson with Bank 

To persons inquiring about the| where Sam Houston spent the last; Dwight E. Bissell, formerly branch Paul Batterson, recently advertis- 
Centennial are being sent a pamph-| years of his life, also will celebrate | manager at Toronto, has been ap-|ing manager, U. 8S. Life Insurance 
let and a calendar of Centennial his birthday on the same date. The pointed sales manager of Addresso- Co., has joined Serial Federal Sav- 
events for 1936. This mailing will | Texas Citrus Fiesta at Mission, in graph-Multigraph of Canada, Ltd.,}/ings and Loan Association, New 


be followed by a 32-page, four-color |the lower Rio Grande Valley, winds Poronto. | York, in the same post. 
pictorial folder. Newspaper and|up the year’s state-wide celebrations 
" - - : = alle - penneding . ° “6 ° ° 99 
magazine advertising campaign will | next egpe i a according to the Joins “Lubrication Greylock Moves 
_ a » - . "2 yresent calendar. , r ; ; j 
be pushed under full force through |! The Comhamial niin coun as W. L. Keck has been appointed | Greylock Corporation, publisher of 
August. . xpos as Eastern representative of Lubrica-| Fact, has moved to enlarged quar- 


Texas’ Centennial Celebration will | Dallas from June 6 to Nov. 29. More} sign & Maintenance, with headquar: |ters at 6 E. 39th St., New York. The 
extend over almost the entire year (Continued on Page 28) ‘ters at 149 Broadway, New York. juew telephone is Ashland 4-8642. 
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TRACTOR: HARNESS PROSPECTS 


When Youre Selling BREAKFAST FOODS? 


[ aa: 


Farm men don’t buy the breakfast foods and 
canned goods! They're corking prospects for 
trucks—harness—silage cutters, of course; but 
when you're selling things for the rural home, 
talk to the woman! And—talk to her through 
the one magazine she reads for home interests. 


ONLY ONE MAGAZINE IS 
WRITTEN FOR RURAL 
WOMEN 


Here’s a strange thing about farm women—there has never 
been but one magazine written for them! 

There are literally scores of farm papers—but they're 
written for men. There are any number of women's magazines 
—but they're written for city women. 

Only one magazine recognizes the farm woman—both as a 


woman and as a farm dwelle-—THE FARMER'S WIFE 


Magazine. 
serine. THE ONE MAGAZINE 
WITH “COVER-TO-COVER” INTEREST! 


When any farm woman reads an ordinary farm paper—it's 
because she is interested in crops— or poultry — or perhaps a 
piece of fiction. When she reads an ordinary woman's mag- 
azine, fiction is likely to be her main interest. But when 
she reads THE FARMER’S WIFE Magazine, she 
reads it from cover to cover. Every article is writ- 
ten for and about her and women like her. It 
talks about the woman's side of the farm. How 
to cook farm meals. How to can and pre- 
serve farm produce with the equipment of 
a farm kitchen. How to raise children 
under farm conditions. How to care for 
a farmhouse; practical cleaning and 
decorating in farm surroundings. 


FASTEST-GROWING 
READER INCOME! 


Every advertiser in America realizes 

the tremendous volume of sales that 

will be coming from the farm trad- 

ing towns in 1936. Hundreds of mil- 
lions of these farm dollars will be 
spent by the women. Learn now how 

to talk to the mothers and housewives 
of 1,050,000 of the richest of these 
farm homes, concentrated in the 1289 
richest farm counties of America. Talk to 
them, when you sell the items women buy 
—in other words, sell breakfast food to the 
breakfast food buyers. Call the nearest FARM- 
ER'S WIFE Magazine representative today and 
find out about the tremendous job THE FARMER'S 
WIFE Magazine is doing, in reaching these autocrats of 
the farm kitchen. Do it nowl 
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: a | srethela Wire & Cable Net 2% ‘The per C on H-100 & H-101| invest a cent in paid magazine or 
8 : ¥ Walgreen Allowances Co., Brunswick, N. J. oa bape on H-118 Ex- newspaper advertising, but depend. z 
*P ang Bg FY ~ |ed on free publicity and the adver. 
— aes (Continued from page 26) $2.00 per C on H-106 Ex- | tising funds of railroads, hotels and ( 
Pea ! Cc Probak Jr. Blad j xt free good n tension ee or other businesses interested in the 
Gillette Safe tazor Co. ’robak Jr. Blades 2% 5¢% extra ‘ee goods on) 25c per C on 5 ft. Cord Sets. |... : 
fe Boston, Mass is & 10s, net Probak 4s and 10s as . success of the Chicago show. 
; Probak Jr. Blades Hawaiian Pineapple Co. Net 1% % $5,000 per annum. “Half a million dollars isn’t much 
Rao 25s net. | Health Product Co 16 34 ' 2% 16% %—Free goods. to spend for advertising a great 
ai sree Other Blades—net 10° extra free goods on| Newark, N. J ’ ae 
(Mate: Peemanant all ether blades except | : bes da te eae State's birthday but credit must be N 
free goods deal Probak Jr. 25s | Chicae - 78 . given Texas for paying its way as ah 
ae - 1icago, . ; ¥ = ” c 
ae PB iH. J. Heinz Corp Net Net 5% on net purchases if far as funds will £0, commented The 
v ngs oS sel ap | Chicago, Tl) quota of $6,000.00 per| Mr. Roster. 
aan goods and 26s, 25° | *-hicago, : : um is reached elec 
¥, te good, All meas p Aas ee reached a ca den 
other blades 10° ; A Agee tale wpaisteay W ; “ ® ” 
Me free goods.) 16¢o on all net purchases ee for several ith Tool Engineer Sta 
Funds to provide for prize | 3 ._s . eps The Tool Engineer, official publica no 
money and other con-| Hollywood Candy Co Net 2% extra 5%. tion of American Society of Tool En ane? 
centration sale expenses | Minneapolis, Minn. gineers, has appointed H. T. Pierik He! 
not to exceed 5% of) mM. J. Holloway & Co Net 2% Te per box on Milk Buds “rb idence e 
last year’s purchases. Reine = iy ¢ ve Salton 4 Weybosset St., Providence, R. I., and 
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4 i | - ’ | 4 
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a at ‘chases. | (Continued from VPage 27) I xe aide ° 
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’ \dvertisers al at smaller cost, p power ol f nine historical leaflets, primarily for | wean 
iy wealthy ) market “Cc The spending ove aver- -o children, but available to any one. | masculine: 
through Miartiord area iS one hin . The pamphlets recount important | They're men of all occupations, scat- ' 
» in the gee are ynustially bee oention eo "Ea aaee) Seo ete ‘ _ ant: * 
people ee yossibilities ate u DR Cis excepto historical events, dating back 400 ‘ tered the length and breadth of the i 
‘ age. pales Pe 19 through \ years, and sketch the lives of Texas ] ] h b 
| and advertisi | tensa country, bound closely together by a 
: ally produc . : ‘ — ‘ - ‘ A ‘ e 
i ally P aa The radio division has worked out common interest in hobbies, creative 
| \ =| plans for 26 programs on Texas net- | building and all things mechanical. 
\ a works. Twenty-six five-minute elec- They're a buying market—with money 
; y a trical transcription dramatic skits | 
i \ 
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will be used on the 50,000 watt sta- 
tions of both the National and Co- | 


enough to satisfy their desires for every- 
thing men need! 


ae 
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: Bhi lumbia networks. Several large na- | : : 
| Basic CBS Station ey | tional radio users have indicated aj Sell — — surely, economically 
ye The Advertising Test Station , f in] desire to include in their programs throug their favorite recreational maga- 
in the Advertising Fest ™ N EVA salutes to Texas on its 100th birth. | zine. 69% newsstand sale. Lowest rate 
: CON a4 ’ day celebration. 
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in the mechanical field—$1.30 per page 
Learn from Experience per thousand readers. 

So successful have been the first 
results from the expenditure of | 
money for Centennial advertising 1808 Recadway, New York City © Fawcett 
that Charles Roster, director of the Bldg., Greenwich, Conn. @ 360 N. Michigan 


State publicity department, believes Ave., Chicago, Ili. e Simpson-Reilly > 536 S. C 
that Texas will adopt it as a State aH Ss Ses Angie, Colt. © Sinpeon 
4 Dp a | Reilly, 1014 Russ Bldg., San Francisco, Calif, & INy, 
policy after the Centennial celebra- 5 
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tions end. He has suggested the use 
of $1,000,000 annually over a five- 
year period to bring tourists and 
settlers to Texas and to induce busi- 
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J W. Thompson 
Creates 5 New 
Vice- Presidents 


New York, Feb. 20.—Five well- 


known executives of J. Walter 
Thompson Company have _ been 
elected vice-presi- 
dents, President 


Stanley Resor an- 
nounced this 
week. They are 
Henry M. Stevens 
and Howard Hen- 
derson, New 
York; Kennett W. 
Hinks and Mer- 
ton V. Wieland, 
Chicago; and R. 
Lynn Baker, Pa- 
cific Coast man- 
ager at San Fran- 
cisco. 

Mr. Hinks has enjoyed experience 
accorded to few advertising men. As 
former manager 
of the Berlin 
office of J. Walter 
Thompson, he 
was able to make 
an intensive study 
of advertising as 
practiced abroad. 
Before going to 
Berlin he was in 
charge of the 
agency’s San 
Francisco office. 

Mr. Wieland 
was formerly na- 
tional advertising manager of Chi- 
cago Herald & Examiner, and later a 
principal and _ vice-president of 
Mitchell - Faust - 
Dickson & Wie- 
land, Chicago 
agency. 

Mr. Baker has 
directed J. W. 
Thompson activi- 
ties on the Pa- 


K. W. Hinks 


R. L. Baker 


cific Coast for 
several years. Mr. 
Henderson was 


formerly in 
charge of the 
agency’s  Cincin- 
nati office. Mr. M. V. Wieland 
Stevens has had varied experience. 
He was formerly St. Louis manager, 
but is now permanently established 
in New York. He was at one time 
Pacific Coast manager. 


Gorman Advances 
G. H. Gorman has been appointed 
assistant to Leo Nejelski, advertising 
manager of Swift & Co., Chicago. He 
succeeds E. L. Warner, appointed ad- 
vertising supervisor of Swift sub- 
sidiaries. 


Cochrane Names Hoyt 

Charles P. Cochrane Co., Philadel- 
phia, Cochrane carpets and rugs, has 
appointed Charles W. Hoyt Co., New 
York. 


WSM 


50,000 WATTS 


Nashville, Tennessee 


Do you sell direct? Let 

us tel you what we have 

done for others. No 
obligation. 


Complete Hotel 
Coverage at 
Minimum Cost 


AY SCHOOLS 


ADVERTISING & COPY 
COMMMERCIAL ART 
COM'L PHOTOGRAPHY 
LAYOUT AND LETTERING 
MEN'S FASHIONS AND 
PHOTO - RETOUCHING 


Dept. L. V., 1ié S. Mich. Blvd., Chicago 


| are also on the list. 


‘Dollar Lines Use 


Magazine Schedule 


The first release in the 1936 maga- 
zine campaign of Dollar Steamship 
Lines, San Francisco, currently ap- 
pearing in Time, will be followed by 
a schedule including Atlantic 
Monthly, Country Life. Forbes’, 
Harper's Bazaar, Harpers Magazine, 
House Beautiful, Literary Digest, 
National Geographic, Nation's Busi- 
ness, News-Week, The Spur, Town « 
Country, Travel and Vogue. 

Grade Teacher and The Instructor 
Lord & Thomas, 
San Francisco, are in charge. 


Nelson Appoints E-W 


B. F. Nelson Mfg. Co., Minneapolis, 
roofing materials, has ap- 
|pointed Erwin, Wasey & Co., Minne- 


Minn., 


apolis. 


“Harpers” in New Size 


The March issue of Harpers Mag- 
azine marks its first appearance in a 
new and larger size. Approximately 
one-half inch has been added to the 
page width and height, altering the 
traditional form in the editorial sec- 
tion by wider margins. 


Olian to Famous-Barr 

Irwin A. Olian has joined Famous- 
Barr Co., St. Louis department store, 
as promotion manager of merchan- 


dise divisions. He was formerly 
with Gardner Advertising Co., St. 
Louis. 


Plan Oil Burner Show 


National Oil Burner Show, spon- 
sored by the Oil Burner Institute, 


will be held in Convention Hall, De- 


troit, April 14-18. 


Start Indiana Agency 


Sturgeon, Lee & Cleaver, Inc., has 
been organized at 333 N. Pennsyl- 
vania St., Indianapolis, as a general 
agency. Katherine Cleaver, Lea A. 
Sturgeon and Paul H. Lee are prin- 
cipals. 


Club Has Secretary 


Marion Jones has been appointed 
secretary of the Advertising and Sell- 
ing Club, Peoria, Ill., with headquar- 
ters in the club’s new permanent 
quarters in the Pere Marquette 
Hotel. 


Philip Blum Appoints 

Philip Blum & Co., Chicago and 
Louisville, Ky., distillers, importers, 
rectifiers and wholesalers of wines, 
liquors and cordials, have appointed 
Edwards, Fox & Sachen, Chicago. 


“Alumnus” Names Charlet 


J. E. Charlet has been appointed 
advertising manager of the Florida 
Alumnus, University of Florida 
alumni paper. He was formerly man- 
ager of the industrial advertising de- 
partment of Nashville Tennessean. 


N. A. E. A. Date Set 


The annual convention of the 
Newspaper Advertising Executives 
Association will be held in Boston, 
Mass., June 28-July 2. The conven- 
tion coincides with that of Advertis- 
ing Federation of America. 


Miner Buys “Star” 

L. J. Miner, acting publisher of the 
Mangum, Okla., Star, has bought the 
publication from Oklahoma Newspa 
pers, Inc. Mr. Miner has managed 
the Star since 1931. 


Only one publication in the 
advertising field has shown 
uninterrupted gains in net 
paid circulation for every six- 
month period during the past 
five years... That publication 
is Advertising Age... Its net 


paid mail circulation is now 


well over 11,000........... 
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Offers Pianos for lines carried thus far in the news- i 
»% . . — e 
isiveilin thes papers of the cities’ measured! Tradex of Retail Activity 
ar ; a 5 ine 
National Piano Manufacturers As- ae, Seer Sane - von — 
sociation, New York, is offering free j cities for the corresponding seven My 
pianos for illustration purposes to weeks of 1935. iT. Im ortant Market 
agencies and photographic studios of i S 
New York, Chicago and other cities. Weekly Variations Shown 
Applications are made through Law- i 
rence H, Selz, Merchandise Mart, Chi- ant aes a, ge Rao pened ™ totes sotems lineage carried by all daily mthiied 
cago, publicity counsel of the asso- 5 level, for all of the cities meas- a 
cago. ee papers in each market reported on 
s meemecteiadataiediin _——— " . Percent 
° . feek Ended 7 rence . ° ss ‘ ° 
Pee eM ct, | 1008 TON OM) Meek Miter fone (Copyright, 1936, by Advertsing Publications, In} 
ales o 0 ee Hy . 
‘op q@ ’ ontiac ’ er ne 6.3 Seven- Seven- In 
C. P. Simpson has been appointed Previous Year NS 136 Week Week 
general sales manager of Pontiac Mo PODTUATY 10s ais sesvessiecss + 3.2 Period Period Week Week vs 
tor Co., Pontiac, Mich., succeeding A. | Mebruary 8..........-. ++ $1.0 hcse-age Ended Percent Ended Ended Percent by 
W. 1. Gilpin, who has resigned be-| (y., r sie inn-clhnahlhoaabaabaitah oe City 1s” igen et ylie ads = 
‘ause of j a icago, Feb. —wWi ‘ . ? emma hd or Loss 935 § 38 
ae of ill health. ; x so Feb 21 With Old Man As usual, wide differences between | Akron, 0. . 1,829,265 1,78 —— as + Bn m 
Mr. Simpson has been assistant | Winter lashing the major portion of | individual markets are shown in the Atlanta, Ga. ........ 1469.00 1 573" 38 +11 349494 seaene A ia's 
—_ =e e - P Se eS x RES 4 . ‘otis fs ® “es Pp puaty AO se eeseee ’ wy, ) 7. é 9 by © 
— sales manager in charge of the country with the choicest blows | tabulation on this page. Although a Birmingham, Ala.... 1,942,682 21054234 +5 7 197 HH 178.668 ba be 
estern sales. in his repertory, retail business de- variety oe Boston, Mass, ...... 2,645,338 2,430,111 onl.3 370,132 34 8 ee fo 
eaearmmnnes clined below the 1935 level for the | aitrerc of reasons account for these | Bridgeport, Conn.... 1,290,660 11358560 +53 208044 209888 ao 
U M 1W , ; 35 level for the | differences, it appears that local| Buffalo, N. Y 1,767,788 1,546.342 5 290°906 274,098 58 . 
ses Meta rap first time last week, the ADVERTISING | weather condi Camden, N. J....... 426,887 464537 4-91 a ie Be th 
, Page aay ; a ©) weather conditions were the domi-|C@™mden, N. J....... 425,887 = 464,537 = -+9.1 8,521 77,875 +33.1 | 
1 Dufi & Sons, Pittsburgh, are dis- AGE index, based upon total retail nant factor in determining relative ( edar tapids, Ia.... 493,892 459,270 —7.0 94 682 49.490 ua’ st 
tributing a new Duff's Ginger Bread lineage placed in the newspapers of | gains or losses in most cities Chattanooga, Tenn... | 863,008 766,563 —10.1 Sores 116,200 — 28.2 . 
ory ‘package in a selected list of |65 important cities during the week ; - Chicago, Il. .....+. 3,222,477 3,309,971 = +2.7 461,020 538,287 +16.8 ct 
so s. J The new package, consisting ended Feb. 15, reveals. . eae me svenes 1,884,833 1,843,130 —2.2 275,684 281,369 +2.1 
of a wax paper lined carton with a Siaidliasin ited : . .. | Continental Plans eveland, O. ....... 2,130,699 2,227,307 = +4.5 302,547 324,679 +7.3 
metal outer wra tr he orbs uring that period total retail dis- Dallas, Tex 2,090,115 2,496,796 +19.5 57, 3 oF 
: ap, will gradually go , lt egal oh N op gg iallaaela a, > Sfemsee 688.8 $33,020 = 357,213) +-7.3 
inte additional masteatea play gee for the 65 cities was ew CBS Program oe Best tetees 1,651,378 1,535,678 7.6 267,772 213,234 —20.5 ag 
on OFC , ia aise - é P enver, SR Gactace eaves 7 5 ¢ 
eee ee 14,72 anes 9, compared with a total of Beginning March 3, a new dramat-| Des Moines la. 533,519 496,254 6.9 pte gee “ane = 
Tracy Gets Handi-Rolls 14,835,909 lines during the cor-| ic serial, “Renfrew of the Mounted,” on | =o Vit > he : - : a ase —— D. 
es iia ine aie ec “ae responding week of 1935. This is a} Sponsored by Continental Baking | rrie Sa tote ees we Ht wae aan + os pret pig r —4.8 \ 
‘ ¢ ‘ ? " ° : : . 4 i Z _ “ 4 . “ea enuwugaaeds. ‘ eve Vise - meee | , 2 vA = 
York, maker of Handi Rolls +a - decline of 0.8 per cent. Corp., New York, will be heard three | Evansville, Ind...... 1,407,784 1,469,272 +4.4 200,018 273,616 +368 s 
’ « x4 Sy as ap- _ ag of reek >° 45 nS ra > or fiver ‘ 3 « , *nR0 te 2 ; ' ary dics 
ss pointed W. I. Tracy, Inc., New York For the year to date, however, the Columb yoo : er ony ae Flin 4 pata 180'576 500.643 411 He ty eo ; 
, ( iy ; : é vig etwork. . Mic ‘gs 576 ; 43 Ry 5 y 
| Magazines, newspapers and radio will | »€arometer shows an increase of 2.7 Geateauiel aieie later to broad tay a patel: 1,080,576 arate hee pede en aaee r 
. ‘ | A - ca - abe a road- mary, “ee Ca ee ee OS5b,S 6 07,386 + 4. 5,992 89,613 - 7. 
be used. | per cent over 1935, with 96,660,827 | cast five times a week. Grand Rapids, Mich. 975,546 989,278 +1.4 153.328 138, aaa pe i 
* oa ; — ae te aes . 7 - : Indianapolis, Ind.... 1,829,571 1,846,965 + 0.9 287,235 269,595 ay A 
eae ——s ~ | Jersey City, N. J... 297,685 273,746 +2.2 39,603 38,877 —1.8 re 
Kansas City, Kans.. 246,918 254,723 + 3.2 39°179 36,5 aa a3 
Knoxville, Tenn..... 937.045 1,071,812 -+14.4 165,438 174,524 +5.5 
oo —_ oo oon is ete a 0.6 189,700 161,462 —14.9 
ee ae F 1,370 »177,932 —2.7 213,164 161,112 —24.4 
THESE DISPLAYS Manchester, N. H... 392,338 394,602 +0.6 58,154 64, 392 +10.7 ; : 
a4 R Oo A D Ss | E % D , D A so U N D Memphis, Tenn...... 1,269,0: 58 1,327,036 + 4.6 206,290 208,376 +1.0 - V 
Milwaukee, Wis..... 1,379,793 —0.6 267,580 269,341 + 0.7 n 
s SE Minneapolis, Minn... 1,831,591 +4.6 235,807 226,903 —ae F 
é LLIN G JOB New Bedieee, a 362,81 +0.7 63,336 63,462 +0.2 M 
W New Orleans, La.... . 2,438,785 + 14.6 337,836 418,128 +23.6 
N D Oo W Di S ad LAY x New York, N. Y.... 7,010,744 7,802,012 } 11 3 1,136,303 1,188°634 "" “1 € 
e '° BECAUSE Brooklyn, N. Y...... 837,005 812,727 —2.9 133.517 118,999 —10.9 a 
Norfolk, Va. ........ 1,105,048 1,085,770 1.7 191,100 172,984 —9.5 Ss 
Cc U T O Oakland, Calif....... $62,120 $49,168 —1.5 146,282 143,387 —1.9 is 
First—They were designed with Oklahoma City, Okla, 1,209,446 1,260,154 $4.2 181,216 169,358 —6.5 oy 
or: brill; ns Pesta, Ts cstiis vu 1,264,844 1,191,624 -5.8 206,822 179,984 —12.9 ' 
e PUREE -9RE SAmanne By Ae Philadelphia, Pa..... 3,454,008 3,415,077 —I.1 486,325 527,122 +84 ff 
H N vertising Manager Norman Phoenix, Ariz........ 952,644 939,176 —1.4 175,448 159,362 —9.1 8 
A Olds and Associates, of Pittebureh, Pa. ....- 2,760,648 2,625,170 —4.9 438,648 387,520 —11.6 N 
Raistion Shinn. | Portland, Oreg...... 1,233,372 1,333,864 +8.1 180,390 166.292 —7.8 T 
| Providence, R. I.... 1,467,814 1,407,557 —4.1 250,376 206,730 —17.4 | 
and | Reading, Pa. ....... 512,512 536,200 +4.6 98,966 77,840 —21.3 . 
Second—The punch wasn't | Richmond a2 eer ,349,740 1,391,614 +3.1 218,036 192,038 —11.9 n 
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inferior reproduction. |} Sacramento, Calif... 1,272,317 1,343,948 + 5.6 189,046 192,731 +1.9 
San Antonio, Tex.... 607,463 795,802 + 31.0 97,510 136,920 +40.4 n 
We off sail .; San Diego, Calif.... 1,518,708 1,789,986 +17.9 208,166 251,274 +20.7 
. a ene -* San Francisco, Calif. 1,756,181 1,845,925 +5.1 270,660 270,325 —0.1 L 
complete point of sale service, South Bend, Ind..... 943,624 899,134 —4.7 142,595 114,517 —19.7 é 
guaranteeing the customer Spokane, Wash...... 761,815 $97,913 +17.9 125,909 112,007 —11.0 C 
: that all the effectiveness and St. Louis, Mo........ 2,019,275 1,909,780 5.4 343,765 302,375 —12.0 F 
a distinction of his original art St. Paul, Minn...... Bee ree Nee iete = ay to i et ey i 
k will folle Ree a Syracuse, N. Y...... 1,206,054 1,197,242 —0.7 213,538 200,116 —6.3 i 
Pidde Sy : ollow thru in the Tacoma, Wash....... 624,156 746,010 + 19.5 97,986 100,688 42.8 9 
. Py finished display. May we con- Tampa, Fla. ...-..+-- 1,478,190 1,354,464 —3.4 230,454 210,424 —8.7 I 
a c. fer with you in a creative Toronto, Ont., Can.. 2,876,985 peritpie —7.6 386,690 372,064 —3.8 
; ae. hie seep eet ‘ 3,692,23 069,095 +-10.2 595,937 593,135 —0.5 
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ah" oreester, Mass.....- ’ 4 tical or <18,862 37 te cs 
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ea ae a ae aa 2 ae . 
Total 94,151,068 96,660,827 +2.7 14,835,909 14,720,259 —0.8 ; 
Southern Publishers 
Get Newsprint Mill 
t 


Plans have been completed for es- 
tablishment of a newsprint mill in 
the South, with contracts signed by 
Southern newspaper publishers as- 
suring its operation for five years. 

James G. Stahlman, publisher, 
Nashville, Tenn., Banner, is chair: 
man of the newsprint committee, 
Southern Newspaper Publishers’ <As- 
sociation. 


New York Adopts 


oe a | 2 | Thermoid Slogan 

ar.) 2 FS The safety slogan of Thermoid RS 
; : Rubber Co., Trenton, N. J., “Rely on 
your brakes instead of your horn,” 
is being employed for stickers in Ww 
Mayor LaGuardia’s noise abatement JAY has them! 
campaign in New York. 

New Orleans, Birmingham and 


cor pga also have adopted the 1000 jars of cosmetics 
_—_ ~ sold in one store in one . 
Odell Heads Sears week from one announce- 
Insurance Units ment per day. 


OW Burning 
oD fee bs Carl Odell has been elected presi- 
dent of Hercules Life Insurance Co., 
Allstate Insurance Co., and Allstate WJAY CAN GIVE YOU 
Fire Insurance Co., subsidiaries of . — > 
Sears, Roebuck & Co., Chicago. A SALES STORY 

Mr. Odell, who has been vice-pres: | LIKE THAT 
ident of the three companies, suc- 
ceeds G. Ek. Humphrey. 


CONTINENTAL 
LITHO. 


CORP. 
Extend Nut Drive 


Brazil Nut Association, New York, 


4 IT H OG R AP re rr Py R Pe .« * CLEVEL A N D, OHI Oo : Sete eedicnen eaaen WW, Ao 
paper campaign through N. W. Ayer hy . DPRN ~ 7A 
_ NEW YORK - + CHICAGO - DETROIT Pi n NA - ‘Sen She aeecetation’s canott tm EDYTHE FERN MELROSE 
‘ : ees —* + en FRANCISCO - Los Al ae Ricated Ms 5 aes sane 1934 | Manager 
by 55 per cent for shelled nuts; 40 | 


per cent for unshelled. I 
\ é 


REFRIGERATOR 


WJAY GETS RESULTS 
FOR ADVERTISERS 
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ADVERTISING AGE 


GENERAL MILLS. 
BOWEY’S LAUNCH 
NEW RADIO SERIES 


New York, Feb. 19.—General Mills, 
Inc., and Bowey’s, Inc., will launch 
new hetwork programs during the 
week of Feb. 24-March 1. Eight re- 
newals also take effect, networks re- 
port. 

yeneral Mills, Inc., Minneapolis, 
will start a Monday to Friday series 
for Wheaties over 18 Columbia sta- 
tions Feb. 24. Originating at WBBM, 
the program will feature Jack Arm- 
strong from 5:30 to 5:45 p. m. EST. 
Blackett-Sample-Hummert, Inc., is in 
charge. 

Lady Esther Company, powder and 
cream, has changed its time in a re- 
newal effective Monday. The new 
contract calls only for the 10 to 10:30 
p. m. EST period Monday, when 
Wayne King’s orchestra is slated for 
41 Columbia - stations. The old 
broadcast was Sunday and Monday. 
The programs will originate at points 
to be announced later. Stack-Goble 
Advertising Agency, Chicago, is di- 
recting the work. 


Frank Munn Continues 


Sterling Products, Inc., Wheeling, 
W. Va., for Bayer’s Aspirin, has re- 
newed “Lavender and Old Lace” with 
Fritzi Scheff, Lucy Monroe, Frank 
Munn and Gus Haenschen’s orches- 
tra, effective Tuesday. Point of origin 
is WABC. Twenty-three Columbia 
stations are listed. The agency 
is Blackett-Sample-Hummert, New 
York. 

Gebhardt Chili Powder 
starts a renewed series, ‘“Woman’s 
Magazine of the Air,’ Thursday. 
Time is 3:45 to 4 p. m. PST. Eight 
stations of the NBC-Pacific Coast Red 
network are scheduled. Origin is at 
KPO, San Francisco. Tracy-Locke- 
Dawson, Inc., Dallas, is the agency. 

The Murine Co., Chicago, has re- 
newed “Listen to This,’ featuring 
Lew Diamond’s orchestra and Johnny 
and Dotty, on WOR, WGN, WLW, 
CKLW and WAAB of the Mutual 
Broadcasting System. The renewal 
is effective Feb. 27. Time is 9:30 to 
9:45 p. m. EST. Neisser-Meyerhoff, 
Inc., Chicago, has charge. 


Company 


Other Renewals 


A. S. Boyle, subsidiary of American 
Home Products, has renewed “Lazy 
Dan, the Minstrel Man,” effective 


1000 Watts Day and j 
Night 


(RCA High Fidelity’ 
Equipment) 


PROGRAMS 


é Basic NBC Red and Blue 
etworks 


First in Variety Show- 
manship Rating 


PUBLICITY 


Daily in The Dayton Daily 
ews, 
Springfield News & Sun 
we 


National Representatives: 
Sawyer-Ferguson- 
alker Co. 
New York-Chicago- 
Detroit 


tL 


Feb. 28. A number of stations have 
been added, bringing the total to 48 
on the Columbia network. The pro- 
gram, heard Fridays, 7:15 to 7:45 
p. m. EST, features Old English floor 
wax and is directed by Blackett- 
Sample-Hummert, Inc. 

A renewal effective the same date, 
by Socony-Vacuum Oil Co., New 
York, keeps “The Flying Red Horse 
Tavern” on the air Fridays, 8 to 8:30 
p. m. EST. over 36 Columbia sta- 
tions. WABC is the point of origin. 
J. Stirling Getchell, Inc., New York, 
has the account. 

Another subsidiary of 
Home Products, Bisodol Company, 
has renewed “Broadway Varieties” 
on a coast-to-coast hook-up of 45 
Columbia stations. The product 
Bisodol; 


American 


WEFBC joins NBC 


EFFECTIVE MARCH 1* 


time, Friday, 8:30 to 9 p.' 


m. EST, and agency, Blackett-Sam- 
ple-Hummert Inc. 

Bowey’s Inc., will start its new 
twice-a-week program Sunday over 
10 stations of the NBC-WMAQ Red 
network. Russell C. Comer Adver- 
tising Agency is in charge. The Sun- 
day broadcasts will be from 1:30 to 
1:45 p. m. EST and those on Thurs- 
days, 5 to 5:15 p. m. EST. 


Other Program Changes 


The Jello program, starring Jack 
Benny, has been renewed by General 
Foods Corporation, effective March 
1. Young & Rubicam, Inc., is the 
agency. Fifty-nine 
tied in. Time is 7 to 7:30 p. m. 
EST with a rebroadcast from 11:30 


is | to 12 midnight. 


stations are| 


grams, new and renewed starting in 
recent weeks, the networks this week 
reported a number of other items: 
Colgate-Palmolive-Peet Company 
started a weekly broadcast of “Zieg- 
feld Follies on Broadway” Feb. 22 
over the WABC-Columbia network 
Saturdays, 8 to 9 p. m. EST (re- 
peated for the Pacific Coast from 12, 
midnight, to 1 a. m. EST). Adver- 
tising Palmolive soap, it replaces 
the Palmolive Beauty Box Theatre, 
formerly broadcast at the same time. 
Benton & Bowles, Inc., is in charge. 
Two extra “Metropolitan Opera 
Auditions of the Air” have, been 


pany half-hour series on the NBC- 
WEAF network Sundays, 3:30 to 4 
oST. 


|p. m. 


added to the Sherwin-Williams Com- 


This brings the number 


Cecil, Warwick & Cecil, New York. 


is the agency. 


McKeown Transfers 
to Detroit News 


| Severing his 20 years’ connection 
with Detroit Saturday Night, Alfred 
H. McKeown will join the Detroit 
News March 1. 

Lewis J. DeYoung has been ap- 
pointed national advertising man- 
ager, Saturday Night, succeeding Mr. 
McKeown. 


Sponsors “Brewers” 


Wadhams Oil Co., Milwaukee, will 
sponsor broadcasts of local Ameri 
ean Association baseball games over 
WISN for the seventh consecutive 
| year. Scott-Tellander, Milwaukee, 


| > : P 
In straightening the record on pro-' of broadcasts in the series up to 14.! are the agency. 
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WFBC, located in Greenville, South 


of th 


e State. 


| advertisers. 


lina. 


Carolina, the center of the rich Southern 
Textile Industry, is stepping up sales daily 
for a large number of local and national 
Greenville County is the 
| A-Number-One market in South Caro- 
| Latest Department of Commerce 


figures show Greenville County leading 
any other market by over $5,000,000 
retail trade. The Greenville market, in 
which over 600,000 prospects of yours 
live, includes the twelve foremost coun- 
ties in the state. There is profitable busi- 
ness here for you. Let us help you get 
it quickly and economically. 


Radio Station WFBC 


The Greenville NEWS - PIEDMONT STATION 


IMPERIAL HOTEL 
Greenville, South Carolina 


NATIONAL REPRESENTATIVE: J. H. McGILLVRA, 485 Madison Ave, New York 
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Gus Schrader, world champion dirt track driver, makes a ‘wash-out, while the 
stop-watch is held to measure his reactions. 


Hitting Trains 
Favored Sport 
Among Drivers 


Louisville, Ky., Feb. 20.—If the 
current “safety” advertising spon- 
sored by many concerns will prevent 
automobiles from running into the 
sides of its trains, the Louisville & 
Nashville Railroad will be grateful. 

An analysis of the 252 L. & N. 
grade crossing accidents in 1935 
shows that 36 per cent were of this 
type. In 7.5 per cent of such cases, 
it was definitely proved that the 
driver of the car had been drinking. 
This, however, leaves a large num- 
ber of cases unaccounted for, except 
on the theory that the motorist ex- 
pects the train to stop when he toots 
his horn. 

In 23 per cent of the road’s grade 
crossing accidents, drivers stalled 
their cars on tracks in the path of 
approaching trains. 


HOW CHICAGO HOUSE 


SELLS SAFETY, TIRES 


Chicago, Feb. 20.—With racing 
champions impersonating careless 


drivers, Montgomery Ward & Co. 
have created a traveling safety show 
to tour 80 cities in a fight on sudden 


death, which also involves promo- 


tion of the company’s Riverside tire. 

Principals in the cast are Jack 
Story, announcer of auto and air 
races; Gus Schrader, world’s cham- 
pion dirt track racing driver, and 
Lew Brown, another veteran of the 
speedways. 

They are assisted by an advance 
man, who, with the aid of the local 
Ward manager, arranges for a dem- 
onstration on a principal street. 

The speed demons do all sorts of 
foolhardy things while an amplify- 
ing system points out that a crash 
was averted only because of skillful 
driving, the traction of Ward River- 
sides, the sure action of Ward's 
brake-lining and efficient functioning 
of other automobile accessories. 


jakcurvecr ? ARCHITECTURE HAS 753 


mt) Bo wou eeacize THAT THE AMCuITEC TURAL | 


STUDENT oF TODAY 46 TOMORROW'S PRACTICING 


STUDENT SUBSCRIBERS IN ADDITION TO COVERING] 
S,FGA ARCHITECTURAL AND ENGINEERING 
\ Orrices ,” 

————— 


_ e . 


ARCHITECTURE, The Professional Journal for Architects, 
Is Published by Charles Scribner’s Sons 


Getting Personal 


Winston Butz, Ruthrauff & Ryan, is the sturdy parent of twin 
boys. His are the third pair of twins born in the agency in the past 
five years and married members of the staff are feeling a trifle 
uneasy... 


Charles H. Eastwood, a.m. of 
Wallace & Tiernan and Associated 
Companies, Newark, and Eleanor 
B. Fox, of Montclair, have declared 
their intention to wed in May. 
Miss Fox graduated from Kimber- 
ley and finished her education 
abroad. . . 


HEADING SOUTH 


While on their way to Florida 
last week, Alfred J. McCosker, of 
WOR, with Mrs. McCosker, stopped 
off to have dinner with President 
and Mrs. Roosevelt at the White 
House. 


Tome Revere, Benton & Bowles 
radio director, has packed a 
change of swim trunks and trop- 
ical dinner jackets and set sail for 
Bermuda. . 


To refute the rumor that he has 
joined the Heywood Broun school 
of athletics, Jack McCarthy, Mc- 
Cann-Erickson, is proudly display- 
ing a snapshot of himself poised C- J. Hannon, advertising manager, G. R. 
on ice skates. Agency scoffers are Kinney Co., big shoe chain, sails for 
callously suggesting that a movie Mevana in charge of 15 store managers 
who won the trip in a contest. 


would be much more convincing... 


Larry Lloyd, president of Top- 
ping & Lloyd, has left for Miami and two weeks of social golf. Like 
his partner, he is a champion golfer, shooting in the low seventies. 
Dan Topping passed up winter golf this year for a tour of the Far 
East, which began in December and will end in April. . . 


Charlie McCracken, Rose-Martin space buyer, is secretly training 
a bowling team of New York Herald Tribune men. When the boys 
are in form he plans to toss out some surprise challenges to the other 
papers. . 


Charlie Graves and Bob Misch, 
of Albert Frank-Guenther Law, 
haven’t missed a snow train any 
week-end since the season 
began... 


Cyril Fox, a.m. of Fels & Co., 
Philadelphia, took time out last 
week to celebrate receipt of the 
balance of the bonus which his 
company has paid yearly for 35 
years. The minimum this year 
was 221% per cent of the annual 
salary... 


The engagement of Henry A. 
Mattoon, Yale ’35 product, asso- 
ciated with Blackman Advertising, 
Inc., and Dorothy Ann Teeter of 
Clearwater, Fla., has been = an- 
nounced. . . 


Owing to his modesty, the news 
that Willard S. Karn, v.p. in charge 
of sales, Calvert-Maryland  Dis- 
tilling Co., was tendered a testi- 
monial dinner by the trade last 


Everit B. Terhune 


month was received somewhat late. He and his co-recipient of the 


honors, Seward Eric, division manager, were presented with solid silver 
water pitchers and engraved trays. 


Everit Bogert Terhune, president, Boot & Shoe Recorder, Boston, 
took a new wife Feb. 14 at Greenwich, Conn., in the person of Char- 
lotte Alice Meinhard, confidential secretary to an official in the Hearst 
organization in New York. Mr. Terhune is vice-president of Chilton 
Company and president, Associated Business Papers, Inc. . . 


Duncan Van Norden, of J. W. T., a last year’s graduate of Prince- 
ton, where he was a member of the Cloister Inn, and Rebecca Fox 
Crane, °33 debutante and Junior League member, are’ engaged. . . 


Add ‘me too” department: Albert D. Lasker, president of Lord & 
Thomas, Chicago, would rather bask in the sunshine at Miami than 
return to Chicago to serve on the committee investigating the slaying 
of Richard Loeb at Stateville penitentiary. Mr. Lasker declined Gov. 
Horner’s invitation with thanks. . . 


Moseley Taylor. assistant treasurer of the Boston Globe, drove the 
winning team in the 20-mile dog race at Peterboro, N. H., covering the 
20 miles in 1 hour, 53 minutes, 17 seconds. Robert S. McCarty, 
advertising manager, Philadelphia Company, Pittsburgh, has an unusual 
hobby: playing perennial Santa Claus to crippled children. He is a 
member of four organizations dedicated to that work and _ president 
of one-—the Children’s Service Bureau. 


General Electric Company has donated to the city of Bridgeport 
services of W. B. Aurandt, expert on ‘camp merchandise” sales meet- 
ings. It seems that Bridgeport will shortly become 100 years old and 
needs Mr. Aurandt to direct the celebration. 


It doesn’t seem like it, but R. L. Tailey and C. B. Donovan have 
been with the Charles W. Hoyt Company, New York, for 25 years. So 
the chairman and space buyer, respectively, will be duly honored at a 
dinner at the Yale Club Feb. 25....Al Brennan, office boy for Needham. 
Louis & Brorby, Chicago, easily outpointed his Golden Gloves opponent 
at White City the other night. Perhaps one reason was the way his 
bosses turned out to see him do his stuff... . 


Promotional 
Copy Up 20” 


for January 


Chicago, Feb. 20.—Promotional ad- 
vertising in the advertising press in 
January showed an increase of 19.9 
per cent over January, 1935 and 15.2 
per cent over December, 1935. 

Total lineage last month was 277,- 
074, against 231,168 last January, and 
240,408 in December. Newspapers re- 
gained first place with 81,004 lines, 
or 29.2 per cent of the total, while 
magazines ,were second with 60,452 
lines, or 21.8 per cent. 

Other classifications accounted for 
the following lineage: radio, 25,158; 
advertising production, 24,374; busi- 
ness papers, 21,840; farm papers, 14,- 
980; agencies, 14,840; paper, 9,674; 
signs and displays, 6,188; outdoor, 
1,498; car cards, 420; miscellaneous, 
16,646. 

The publications on whose lineage 
figures the tabulation is based are: 


Lines 
ADVERTISING AGE (W)........ 120,414 
Advertising & Selling (bw)...49,980 
Prontera’ Ink CW) ..éccsccccs 46,760 
Printers’ Ink Monthly....... 18,158 
Sales Management (bw)..... 23,338 


SU UEP ecdvkevedenesdesesas 18,424 


Armstrong Queries 
Readers of Paper 


Seven months ago, “The Arm- 
strong Wholesaler,” published by the 
floor division, Armstrong Cork Prod- 
ucts Co., Lancaster, Pa., adopted a 
3%, x 6 type page. 

A questionnaire was enclosed with 
the current issue to ask readers 
whether they prefer the new maga- 
zine style or the old newspaper for- 
mat. Suggestions were also asked. 


Schreiner in Steel 


G. Reed Schreiner has been ap- 
pointed assistant advertising mana- 
ger of Carnegie-Illinois Steel Corp., 
Pittsburgh. 


ISITA 


VISUAL STORY? 


—USE RAPID'S 


GIANT PRINTS 


[NSTRUCTIONS to sales groups 
—-solicitations — decorations 
for stores and booths — court 
suits — and wherever else you 
must bang home a big, clear 
story—that's Rapid's field. Be- 
cause only Rapid can give you 
the detail, depth and clarity of 
the Cleartone process. . . . Let 
a Rapid Contact Man show you 
many new and successful Giant 
Print uses made possible by 
Cleartone. 
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2 


NEW YORK 
415 Lexington . . . . 444 Madison 


VAnderbilt 3-3680 
- 


CLEVELAND 
Union Trust Bldg. 
MAin 9335 

* 
| CHICAGO 


110 So. Dearborn . . 228 No. La Salle 
360 No. Michigan Ave. 
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LD. P. A. HEARS 
NEW ATTACK ON 
SPONSORED NEWS 


(Continued from Page 7) 
abolition of wasteful practices in ad- 
yertising, Retiring President Mr. 
Noyes urged that newspapers elimi- 
nate “mud-slinging” promotion, and 
that all such copy be directed toward 
a unified constructive selling pro- 
gram by all papers, large and small.” 

Mr. Noyes suggested that news- 
papers reduce non-productive circu- 
lation, and direct efforts towards 
more intensive coverage in areas 
which make advertising profitable. 

On the list of possible economies, 
elimination of free publicity should 
be near the top, he said, predicting 
that if newspapers were to eliminate 
all free publicity, advertising reve- 
nues would within the year reflect 
increases such as have never before 
heen enjoyed. 


Urges Rate Protection 


Emphasizing the need for protec- 
tion of the present rate structure, he 
said: 

“Some undesirably worded con- 
tracts have been offered and the at- 
tempt has been made to shoulder on 
newspapers liabilities which belong 
elsewhere.” 


Mr. Noyes called attention to a 
resolution recently passed by the 


Publishers’ Association of New York 
City, asserting that “contracts or 
space orders for advertising contain- 
ing conditions which provide the 
publisher shall assume any liability 
will not be accepted by any member | 
of the association.” 

The war profits bill pending before 
a Senate committee would seriously 
affect advertising revenues, C. Yew- 
dall, cost accountant for Inland, | 
warned the association. The bill con- 
tains a provision which during war 


c ——— —— - —— —- — 


Craftsmanship 


wank is not particularly necessary | 
. publishers’ promotion, but crafts- 
Y anship iS. 


The publisher's audience is made up | 
f good advertising craftsmen. They | 
know good photography, good art 
work, good engraving, good type 
omposition, good layout, good | 
rinting. These things attract them. | 
Sood copy is music to their ears. | 
They respond—you can feel it—to | 
,00d advertising craftsmanship. | 


Vhen you talk to this audience, it| 
not enough to conform to present 
‘andards. Every once in a while 
must be a bit ahead of the 
ame. You must dare to attempt 
mething never tried before. 


‘hat is what | mean by good pro- 
sound selling, expressed ex- 
Good promotion always 
Let that sink in—it always | 
| prepare good promotion 


tion 


tingly. 


publishers only. | 


HAROLD AUGUSTIN CALAHAN | 
50! FIFTH AVENUE, NEW YORK 


years would restrict all promotion by 
corporations to the average of the 
three previous years. 

Charles A. Beal, business manager 
of the LaPorte, Ind., Herald-Argus, 
argued that publishers should take 
steps to make their local rate struc- 
tures more uniform, particularly 
since chain stores, whose space buy- 
ers are many miles distant, are 
among their best customers. “We 
were able to do it with national ad- 
vertising, so why can’t we do it with 
local?” he asked. 

Mr. Beal studied rate cards and 
regulations of 69 of the 275 Inland 
member newspapers. Of the 69, 46 
use the frequency rate plan; 18, the 
meter or automatic; 24, the bulk. 
Twenty-eight of the 69 allow 
counts. 


dis- 
|manager of the Flint, Mich., Journal. 


nite advantages not orly for the 
reader but for the advertiser, D. D. 
Mich, managing editor, Wisconsin 
State Journal, Madison, asserted. 
“Jump” stories are the reader’s pet 
peeve, he declared. 

While most newspapers concen- 
trate their “best” stories on page 
one, continuing them to other pages, 
others have profitably changed to 
the no-jump rule. Special features, 
such as those listing quotations, may 
be used to call attention to impor- 
tant news on inside pages. These 
stories on inside pages have special 
value for the advertiser, he said. 

Rate-cutting activities of a depart- 
ment store chain operator were at- 
tacked by E. R. Chapman, general 


Reporting as chairman of the 
chain store-newspaper relations com- 
mittee, Mr. Chapman said the chain’s 
central office had approached news- 
papers to secure advertising at half- 
price during a special sales event, 
April 17 to May 22. 

The chain reminded one news- 
paper that it spent 4 per cent of its 
sales in newspaper advertising, and 
declared it wished to spend with the 
newspaper from one-fourth to one- 
half more than last year, and that 
with special coéperation, such an 
expenditure would be made possible. 


Paint Sales Gain 
Paint sales in 1935, reported to the 
Bureau of Census by 579 concerns, 
representing 80 per cent of the in- 
dustry, gained 21 per cent over 1934. 


New Campaign for 
Red Heart Dog Food 


Using The Comic Weekly, John 
Morrell & Co., Ottumwa, Ia., Red 
Heart dog food, will launch March 1 
an offer of a finger-printing device 
for children for three labels and a 
non-tippable dog dish for an addi- 
tional 25 cents. 

The comic strip will feature a "“G- 
Dog” named “Red Heart.” 


WFBC Joins NBC 


Station WFBC, Greenville, 8. Car., 
has made a full-time affiliation with 
National Broadcasting Co., as an 
optional station on the Southeastern 
Group. The station, operated by 
Greenville-News Piedmont Co., 
newspaper publisher, is increasing 
its power to 5,000 watts. 
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New York—H. B. 


| 46 StONn- 


“AUTHORITY: 


Knox, |r. 
101 Park Avenue 


(inecinnati—Harold W. Haskett, 
Keith Building 
-Lawrence 
80 Bovlston Street 


in R. F. D. Circulation 
in 9 Best Southern States 


(Virginia, W. Virginia, Maryland, Delaware, Kentucky, Tennessee 


North Carolina, South Carolina, and Florida ) 


Publication 


THE STATE FARMER.............. 283,005 ** 


Second Publication 
Third Publication 
Fourth Publication 


**Based on January, 1936, circulation of 314,450. 
for April, 1936, in excess of 400,000. 


THE 


of St © Coes. BS oe he Oe 


A Oe. he BOR ee a 8 eS 8 


R. F. D. Circulation* 


227,374 
216,317 
111,026 


Standard Rate & Data Service, January, 1936, which 
credits the R. F. D. circulation of Second and Third Publications at 58°% 
of their total; and which credits the R. F. D. circulation of the Fourth 
Publication at 48% of its total. 


THE STATE FARMER arbitrarily sets its R. F. D. circulation at 90% of its total. 
scribing farm center newspapers call for the utilization of ONLY their R. F. D. circulation. 


Every Ad in Roto 


In addition to getting the greatest rural coverage in the best part of the 
South, you also get Rotogravure reproduction at ordinary black-and- 
white rates, 


Schedule THE STATE FARMER Today 


Four Separate Editions: Virginias-Maryland; Kentucky-Tennessee; Carolinas; Florida (Florida Farm & Grove) 


STATE FARMER, INC., FLETCHER, N,. C. 


Represented Nationally by 


St. Louis 


Mitchell, 


Cleveland—A. Hawley, 
1635 E. 25th St. 

Carl A. Schulenburg, 

609 Security Building 

Philadelphia—H. B. Street, 
1603 Fox Building 


Chicago 


‘stimated circulation 


Fred R. Jones Organization 


228 N. 


Detroit—Roy Buell, 
2-113 Gen. Motors Bldg. 


los Angeles—Loyd B. Chappell, 
511 S. Alexandria Ave. 


Contracts with sub- 


LaSalle St. 
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Five More Accounts 
for Bayless-Kerr 


Jayless-Kerr Co., Cleveland, has 
been retained by the following Cleve 
land advertisers: 

Meriam Co., precision instruments; 
Federal Foundry & Supply Co.; 
Double Duty Products, Inc., fountain 
top applicator; Premier Chemical 


Co., paint and chemical specialties; | 
bank protec- | 


Lake Erie Chemical Co., 
tive equipment. 


Conoco Offers Tourist 
Service at Centennial 


Continental Oil Co., Ponca City, 
Okla., will erect “Hospitality House,” 
$75,000 tourist headquarters, at the 
Texas Centennial Central Exposition, 
Dallas. 

Tourist information service will be 
offered through the Conoco Travel 
Bureau. 


Wheatley Joins Council 

Parker Wheatley has joined Uni- 
versity Broadcasting Council, Chi- 
cago. He has been an account execu- 
tive of Aubrey, Moore & Wallace, Chi- 
cago, and before that, program di- 
rector and assistant manager, KYW. 


. ‘“ ° ” 
With “Chain Store Age 
Francis CC. Miller has joined the 

Chicago office of Chain Store Age. He 
will cover Northern Ohio and Chi 
cago accounts. 


PRINTING 


“He Who Gains Time, Gains 
Everything” —or inversely, lost 
time is total loss. The road that 
detours here and detours there 
may finally bring you to your 
destination, but at what cost! 
Why be so lavish of Time when 
it is the one thing about which 
you should be most solicitous? 
Why have your printing contin- 
ually detoured—one place for 
engravings, another for typeset- 
ting, and still somewhere else 
for presswork ? When you give 
the complete job to Faithorn, 
you avoid all detours and way 
side stops. Your jobs steam 
merrily along; arrive on time 

clean, handsome, fit. Now (with 
pardonable pride) we announce 
a Night Engraving Service 
of the highest order for the 
making of fine plates. Let us 
demonstrate the value of 3-in-1 
service. Phone Wabash 7820. 


Exceptionally well fitted to submit ideas, 
make layouts, prepare sketches and draw- 
ings—through every step of production. 


@ For years the 


American Seating 


nd 


ek 


‘ompany has 
ised FAITHORN 


}-in- 1 complete 


Service. You, too, 
can now enjoy its 
many advantages. 

Placed by the : 
Bisberne Adver- ih Ustevasan 


tising Agency.) | ameniean seating 
Company 


FINEST ENGRAVING 
FINEST TYPOGRAPHY 
FINEST PRINTING 


You can use one or all—just as you wish, 
but all are here. ready to serve you .. , 
Speed—economy—satisfaction assured. 


FAITHORN 


CORPORATION 


Telephone Wabash 7820 


$04 SHERMAN STREET 
CHICAGO 


DAY AND NIGHT SERVICE 
s 1 4 


Ma 


The rates for this department are 
“Help Wanted” and “Situations 
charge $1. 


per in., $4.75; 4 to 6 
per in., $4.00; 13 to 15 in., per in., 
contracts. 


POSITIONS WANTED 


ART DIRECTOR 
One of America’s most capable art 
directors is interested in a new 
agency connection. 

Thorough knowledge of copy, as 
well as layout, art, type and produc- 
tion. 

Experience includes nationally suc- 
cessful household appliance, radio, 
automobile, heavy industry, apparel, 
cosmetic and food campaigns. 

A consistent producer of new ideas 
in the million dollar field. Campaigns 
originated and prepared by this di- 
rector gained four national accounts 
for present agency during the past 
year alone. 

Correspondence confidential. 

Box 705, ADVERTISING AGE, Chicago 
P< - erpeag a 
RADIO PRODUCTION MAN 
Seeks connection all or part time. Ten 
years radio production and sales ex- 
perience with largest stations. Can 
buila your radio department. Write 
and produce musical or dramatic 
shows, write convincing copy and sell. 


COPY AND CONTACT 

More than twenty years’ experience in 
general advertising development. A 
vising direct-mail campaigns, Four years 
as president and manager of national 


agency. Marked ability on plans, lay- 
out and copy. Desire association in ex- 
ecutive capacity with medium — sized 


agency, or with printing house having 
facilities for direct-advertising produc- 
tion. Salary and location not important. 
Box 712, ADVERTISING AGE, Chicago 


ing est. ten yrs., studio two yrs., 
wants position with agency or litho- 
grapher. Ideas, practical, ambitious. 
Box 715, ADVERTISING AGRE, Chicago 
Man with unusual combination of 
proven layout and copy writing abil- 
ity, plus a broad successful advertising 
selling background desires associa- 


Chicago, Detroit and 
ence in 


Box 710, ADVERTISING AGE, Chicago | Angeles, Calif. 
pioneer in creating, selling and super- | At 
and color work. Get our prices before 


QUALITY 
Speedily; zine line cuts $1 for 10 sq. 


ARTIST-DESIGNER, 28, with print- | Photo-Engr. Serv. 


Cdve wisi 


as follows: 


Wanted,” 30 cents a line, minimum 


All other classifications (single insertion rates): % inch, $2.75; 1 to 3 in., 
in., per in., $4.50; 7 


to 9 in., per in., $4.25; 10 to 12 in., 
$3.75. Write for discounts on term 


HELP WANTED 


Small, fully recognized Chicago agency 
specializing in Radio Advertising 
offers splendid opportunity to account 
executive who either controls billing 
or has good contacts. 

Box 708, ADVERTISING AGE. Chicago 


Recognized advertising agency offers 
better than average opportunity to 


industrial copy and contact man who | 


controls acceptable billing. Can also 
use services of free lance 
knows machinery. Address 

Box 7138, ADVERTISING AGE, Chicago 
Salesman acquainted with major agen- 
cies and accounts, to represent Holly- 
wood firm creating commercial mov- 
ing pictures with guaranteed national 
distribution and circulation. Entirely 
new sales plan. Splendid opportunity 
for right man to create permanent | 
business. Commission only at start 

New York ter- 

Give detailed experi- | 
answering. Affiliated Film | 
Libraries, 409% S. Alvarado St., ated 


ritories open. 


_ART WORK AND CUTS 


| ees ' 
QUALITY PHOTO-ENGRAVINGS | CBSCensorship 


Mail Order Prices — Photos, art 
work, zinc etchings, halftones, ben day 


placing your next engraving order. 
Hamilton Engraving Co.. Hamilton, 0. 


Photo Engravings Made 


in.: lowest prices—zine, copper half- | 
tones, art work; nation wide serv 
Free rate card. 27 yrs. exp. Riteway 

. 1457 Bway, N. Y. 


HOUSE ORGANS 
500 COPIES HOUSE ORGAN $10. 1M 
$15, 2 colors. A Real Sales Builder, is- 
sued monthly. Your ad on front cover. 
Keeps your name before trade. Effec- 
tive adv. at lowest cost. Get sample. 
Crier Adv... 1840 E. S7th St.. Cleveland 


tion with some progressive publisher 
or agency. Working for a Chicago 


MISCELLANEOUS 


publisher, this man prepared and sold 
udvertising campaigns to ten new ac- 
counts within last 30 davs. Best cre- 
dentials. Box 716, ADVERTISING AGE, 


SERVICES 
NEW LISTS—NEW LISTS 
Texas stockholders lists in 25 differ- 
ent concerns. 50,000 oil stock lease 
and mining investors. Compiled for 
any State. Texas and Okla. royalty 
owners by deed in any State. Catalog. 
J.E.Flory, P.O.Box 105, Ft. Worth,Tex. 


OSTON MAIL ADDRESS 


BUSINESS OR PERSONAL. 
$2.00 MONTHLY. 

INDIVIDUAL, DEPENDABLE, 
, CONFIDENTIAL SERVICE. NO ROOM 
NUMBER NECESSARY ON YOUR STA- 


TIONERY. Established 1916 
B. AKERLEY, 167 TREMONT sT., 


BOSTON | 


OFFICE MACHINERY AT HALF | 


Write for Free List of 
Addressographs, Duplicators 
Dictating Machines, Folders, 

Typewriters and Supplies 


PRUITT, INC., 578 Pruitt Bldg., CHICAGO 


Trade and Merchandising Periodical | 
grossing over $100,000 and showing 
fair profit. Price $50,000. | 


State Move on 
Differential 


New York, Feb. 20.—As the deci- | 
sion of the Supreme Court in the ac- 
tion brought by Mayflower Farms, | 


Inc., against the New York State | 
milk control law gives assurance 
that the act, which expires May 1, 


cannot be renewed without modifica- 
tion, Borden Farm Products Com- 
pany will await action by the legis- 
lature before continuing its battle to 
outlaw the price differential between 
advertised and nonadvertised brands 
of milk. 
Genesis of Law 


The law, rushed through the legis- 
lature as an emergency measure, 


was enacted May 1, 1933. It became 


Harria-Dibble Co. 11 W. 42 St. N.¥.C./ 1221 Farnam St., 


NEWEST PROCESS!!! 
Ideal for reproducing sales letters, il- 
lustrated advertising literature, house 
organs, ete. No typesetting or expen- 
sive cuts necessary. 

Rapid, Accurate and Economical 
600 COPIES $2.50 
Additional Hundred Copies 20c 
Send for Samples 
LAUREL PROCESS, 480 Canal St., N.Y. 


PHOTO POST CARDS 
Actual Reproductions of your 
Photos . . . . . $15.00 per 1000 
8x10 Size for Salesmen’s 
Samples . . . . . $10.50 per 100 
Graphic Arts Photo Service, Box 365, 
Hamilton, Ohio. 
A LASTING REMINDER 
ADVERTISING ASH TRAYS 
Do you smoke? Certainly, and so do} 
most of your customers. Then why } 
not write at once for sample ash tray | 
and prices, 
JOHN S. FLANNIGAN 
Sales Builders Service 
CANANDAIGUA, N. Y 


linproved process reproduces sales 
letters, form letters, office forms, il- 
lustrated advertising literature, 
charts, catalogs, ete. Cuts unneces- 
sary. If copy can be photographed, 
we can reproduce it. Letter size, 


S$%x11, black ink on 20 Ib. bond paper. | 


SEND YOUR FIRST ORDER TODAY 
CASH WITH ORDER PRICES 
$1.50 FIRST 100 COPIES 
Additional 100's—20c 
Minimum Quantity 100 Copies 


DIRECT MAIL SELLING ASS'N 
(Established 1921) 
Omaha, Neh 


May 1, 
twice. 
Certain features of the law. includ- 
ing the price differential on adver- 
tised brands, applied only to cities 
of 1,000,000 or more. 
Borden Farm Products 


1934. It has been 


Company, 


!according to the decision weakened | 
its case by failing to submit proof of | 


net losses suffered as a direct result 
of the law. 


For this reason, any legal action 


which may be required as a result of | 
new legislation incorporating the ob- | 


jectionable differential, may be initi- 


ated by another New York distribu- | 


tor of advertised milk. 


Miss Beck Loses Sister 

Funeral services were held in Chi- 
cago Feb. 17 for Mrs. A. L. Lansier, 
sister of Agnes M. Beck, executive 
secretary, Newspaper 


effective 30 days later and expired 


tives of Chicago. 


YOU CAN CUT PRINTING COSTS 


renewed | 


It is against the policy | 
of the parent company to make pub- | 
| lic net earnings of subsidiaries. 


Representa- 


artist who | 


How Okey Oakite and his jingles will be presented to housewives. 


soem 


BRINGING SMILE TO SPRING CHORES 


SPRING CLEANING Suggestions 
BRUSHES 


OAKITE'S the answer 
to spring cleaning chores 


For walls and windows, 
woodwork and floors 


Irks Advertiser; »- 
Goes to Mutual 


key station. WINS will continue as 
a second New York outlet. Other 
stations included in the network will 
Mutual stations WLW, Cincin- 
nati; WGN, Chicago; and CKLW, 
Detroit, and affiliated stations WFIL, 
Philadelphia; WGR, Buffalo; WGAR, 
Cleveland; WNAC, Boston; WPRO, 


New York, Feb. 20.——Feenamint’s | Providence: WCAE, Pittsburgh, and 
“National Amateur Night” radio pro-| KWK, St. Louis. 
gram, with Ray Perkins as master| WLW will join the group March 
of ceremony, heard over Columbia 


stations, has been discontinued and 


its 


poration, will start a new program, 


1 and WFIL and WGR April 12. 


sponsor, Health Products 


Cor- Seadaiates Sesin 
Most Loyal Owner 


“Ray Perkins’ National Amateur | 
Night,” over Mutual Broadcasting Studebaker Corp., South Bend, 


System and a group of affiliated sta- 
tions, Sunday 6 to 6:30 p. m., 


Although the reason given for the 


Ind., has launched a search for the 
man or woman with the best record 
|of continuous ownership of active 
Studebaker automobiles. 

The winner will be given the first 


EST. 


The Featured Product 


believed that| lines during the corporation’s 85th 


switch is a desire to try the new | Studebaker to come off the assembly 
} 


work, it is generally 
Columbia's 


had 


laxative gum will not be mentioned | A 
the new 
name of either product form part of | 


on 


the 


The 


vear, which started Feb. 17. The car 


laxatives ‘ . P FFF AEF 
will be Studebaker’s 1,775,987th. 


sponsor's | 


censorship on 


some bearing. The 


“Chic” to Bow Soon 


Chic, a new women’s magazine, will 
appear soon. John Hoshor is busi- 
ness manager and Edward L. Moran, 


program, nor will the 


program title. 


broadcast will originate at 


WINS, New York, until April 12, advertising manager. Offices are at 
when WOR will join the network as' 515 Madison Ave... New York. 


There’s something new at the 
crossroads of the world 


Long famous for hospitality, the Astor 
now is more enjoyable than ever. New 
.restaurants to suit every taste and 
New guest room decorations 
New lobby. And 
prices in keeping with the modern trend. 


ROOMS FROM . $2.50 


HOTEL 
ASTOR 


TIMES SQUARE - 


A World-famous 


purse. 
and furnishings. 


NEW YORK 


Address at the Crossroads of the World 
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YOU CAN HAVE MORE BUSINESS © ITS FREE 


Here is a sparkling, new magazine. It is chock-full of intelli- 
gently written articles which are of vital interest to all those 
engaged in the business of selling on paper. Its pages are filled 
with beautiful, full-color illustrations, as well as black and white 
reproductions, presenting all the latest methods of photo- 
engraving. A pageant of versatility, ingenuity and invention. It 


is designed to create new interest, greater desire and more 


COLLINS, MILLER & HUTCHINGS, ING 


r # © t © + ££ @ & § 8 


207 N. MICHIGAN AVENUE - CHICAGO - FRA. 5854 2 


business. You can have MORE BUSINESS. Mail the coupon today. 
MORE BUSINESS will be sent to you each month. IT’S FREE! 


@ MORE BUSINESS is published monthly by the American Photo-engravers Associ- 
ation. It is the result of that friendly, co-operative feeling which exists between men 
whose endeavors follow a common path. MORE BUSINESS responds to a vital 
need of the day for more business. Collins, Miller & Hutchings, Inc., add their 
sincere efforts to the high ideals symbolized by MORE BUSINESS in order that 
more business may be ultimately realized by all those engaged in photo-engraving. 


COLLINS, MILLER & HUTCHINGS, INC 


€ Please send me the magazine 
MORE BUSINESS, each month. No obligation to me, of course. 
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TVA DECISION 
HELD HELPFUL 
IN LONG PERIOD 


New York, Feb. 21.—Opinion in the 
electrical industry following the 
TVA decision by the Supreme Court 
last Monday is that, in the long run, 


Z the decision will be beneficial. 
" This of course is not in line with 
opinions issued for publication, since 
: he electric light and power companies 


i have been generally resentful of gov- 
We ernment competition and interfer- 
ence in their business of producing 
and transmitting electrical energy; 
but it nevertheless is an accurate re- 
flection of beliefs of those who are 
“ best informed. 
Zien In the first place, it is pointed out, 
it, the knowledge that the Federal gov- 
ernment will continue to pursue the 
policy of developing water power 
plants will mean continued pressure 
for lower rates; and lower rates will 
automatically mean a larger sale of 
electrical appliances of all kinds, 
from refrigerators and washers to 
lamps and ranges. 
In the second place, TVA experi- 


The depression made it necessary for 
business men to find short-cuts to profits. 
The tested methods of hundreds of pro- 
yressive companies have been analyzed by 
Dartnell editors and condensed into 775 
pertinent check questions including: 
298 Checking Points for Treasurers 
G1 ‘Tests for Purchasing Routine 
162 Checks for Sales Managers 
79 Ways to Check a Credit Report 
72 Points for Rating Salesmen 
12 Check Points for Sales Letters 
These practical checking charts are among the 
224 pages of useful reference and working data 
in the revised and enlarged AMERICAN BUSINESS 


HANDBOOK. This Management Handbook may 
point the way to substantial savings. There is 


no other book like it. It is not for sale, but is 
available as a plus service to subscribers of 


The Magazine That Tells How 
To Increase Sales and Profits 


SE AMERICAN BUSINESS 


nid 
«& 
The Handbook reveals weaknesses in method | 
which the magazine tells you HOW to correct. 
Ixvery month it brings to your desk the tested 
plans of America’s leading executives. It tells 
how they control expense; how they get in- 
creased production from salesmen; how they 
are modernizing to cut costs; how they are 
simplifying accounting and order handling 
routine, ete. Here, for instance, are a few of 
the ‘“‘brass tacks” articles in the 70-page March 
issue just off the press: 
The Business Man of Tomorrow 
By GLENN FRANK, president 
University of Wisconsin 
How Kellogg Cut Overhead 20% 
A Management Methods Report 
2 a By EUGENE WHITMORE 
ape 


Executive Duties and Salaries 
A Dartnell Staff Survey 
The Katy’s No. 1 Salesman 
The Methods Matt Sloan Uses to 
Get Business 
Better Ways of Protecting Records 
An Office Modernization Survey 
By NORMAN FIktTH 
When the New Customer's 
Credit Is Shaky 
A Better Letters Article 
By L. E. FRAILEY 
A Contest Plan with an Election Twist 
By E. H. SHANKS 


Get Acquainted Offer 


Business for 
$2.50 and the 
new 224- 
page Man 
agement 
Handbook 
F ee 


r —a—---4 
* DARTNELL PUBLICATIONS, INC. ' 
; 1660 Ravenswood Avenue, Chicago ' 
» P P , ' 

t Enter our subscription for the next fifteen 4 
* (15) monthly issues of AMERICAN BUSINESS 4 
: ut $2.50 and send complimentary the } 
» AMERICAN BUSINESS HANDBOOK. ; 
' Check enclosed {] Invoice Company 1 
! ' 
' 4 ' 
1 Vani ’ 
' ' 
'‘ 

. mpany ' 


Cath ‘2 The next 15 
sith sae: Issues of | 
* & eet AMERICANS | 


ence has shown, publicity regarding 
|advantages of cheap electrical serv- 
'ice has had an enormous influence in 
increasing public interest in use of 
electrical goods of all kinds. This 
has not been confined merely to ter- 
ritory in which TVA is operating, but 
has been a factor throughout the 
country. The industry will continue 
to enjoy benefits of this publicity 
campaign in behalf of the industry, 
and all manufacturers, distributors 
and dealers handling electrical prod- 
ucts will sell more goods. 

Manufacturers of generating and 
transmission equipment selling di- 
rect to the power industry admit that 
the immediate effect of the decision 
will be adverse, since the psycho- 
logical effect on utilities has been to 
dampen their enthusiasm for expan- 
sion and improvement of plants. But 
since many of the improvements 
which have been in contemplation 
are absolutely necessary, and since 
the record totals for current con- 
sumption will be maintained and in- 
creased in 1936, expert observers see 
no possibility of large purchases of 
capital equipment items being long 
delayed. 

The rate situation, which electrical 
manufacturers regard as the key to 
the merchandising situation, is being 
affected all over the country by the 
TVA development. This is true not 
only in territories where immediate 
competition from cheap government 
power is in prospect, but elsewhere. 
The effect of a potential yardstick 
of power production cost, regardless 
,of obvious inequalities in the com- 
parison with privately owned com- 
panies, has been to increase efforts 
of utilities everywhere to increase 


| efficiency and reduce rates. 


Must Move Forward 


Thus the general movement of the 
industry toward a lower rate setup 
involves the certainty of greatly in- 
creased sales of appliances: first, 
because lower 
increase consumption, and second, | 
because the only solution for the 
utility with a reduced rate schedule 
is to increase its load. Thus the) 
utilities, co6perating with manutac- | 
turers, jobbers and dealers, seem to. 
be committed to the necessity of a 
greatly broadened promotion cam- 
paign in behalf of electrical devices 
of all kinds. 

The success of these efforts, which 
have already been seen in TVA ter- | 
ritory and elsewhere, will go far to- | 
ward solving the problems of manu- | 
facturers who supply turbines, trans- 


rates automatically | 


| DOUBLE EXPOSURE 


} 


| 


New Le Gant rotogravure copy. (Story on Page 4.) 


VISUALIZES "HINGE" 


DEATH TAKES 
ROY D. CHAPIN. 
HUDSON'S CHIEF 


| 

Service, Inc., an advertising 
placing General Foods 
counts. 

Mr. Harrington formerly served as 
merchandising manager for William- 
son Candy Co. and advertising man- 
ager tor John F. Jelke Co., Chicago. 
He joined Ross Federal in March, 
1934. 


agency 
outdoor ac- 


Detroit, Mich., Feb. 18.-Roy D.| 
Chapin, 55, president of the Hudson | 
Motor Car Company and Secretary of | 
Commerce in the Hoover administra 
tion, died in Henry Ford 
Feb. 16 of pneumonia. 

His first connection with the auto- 
mobile industry, which he helped to 


Hospital | 


formers, poles, line equipment and/| build to its present stature, was with 


other heavy goods for this big indus- 
try, since inereased consumption, 
added to the alltime current con- 
sumption highs now being recorded, 
will demand bigger and better facili- 


ties. How long the utilities can stay 
;out of the market remains to be 
| seen. 


The Wheeler-Rayburn holding com- 
| pany legislation is of course another 
|factor affecting buying by utilities. 


| 
| If the more severe provisions of this 


| measure are invalidated later by the | 


Supreme Court, they will be in a 
,/mood much more favorable to imme- 
|diate capital expenditures for equip- 
ment with which to modernize plants 
and increase capacity. 

Because trade sympathy for the 
light and power companies is evi- 
dent throughout the field, few appli- 


ance manufacturers care to comment | 
for publication on the results of in- | 


creased competition with private 
utilities from government sources. 
But it is evident that the TVA ex- 


periment thus far has opened the 


eyes of the whole industry to the} 


latent possibilities for their business 
resulting from lower rates and more 
aggressive promotion of the advan- 
tages of electric service in the home. 


| East Ohio Active 


Kast Ohio Gas Co., serving Cleve- 
land and Northern Ohio, will launch 
a 12-month campaign about March 1 
on gas appliances. Newspapers will 
| be supplemented by a tie-up with the 
“Mystery Chef” radio program spon- 
sored by Eastern gas companies. 
Ketchum, MacLeod & Grove, Pitts- 
| burgh, is the agenev 


Buys Publications 
Vincent Edwards & Co., New York, 
have purchased Furniture Record and 
Furniture Manufacturer from Period- 
ical Publishing Co., Grand Rapids. 
Mich. 


|Olds Motor Works in 1901. In 1904, | 
|he helped to start the original Reo 
Motor Company as right hand man 
|}for Ransom E, Olds. With Hugh 
|Chalmers and others, Mr. Chapin or- | 
ganized the Hudson Motor Company 
in 1909. In 1910 


he became presi- 

dent. | 
At its start, Hudson's resources ag: | 
gregated $98,990. In 1929, its net | 


worth was $58,684,000, most of this | 
increase reflecting reinvestment of 
profits. The company was profitable | 
from the start. In the year ended 
June 30, 1910, Hudson produced 4,107 
cars and had net profit of $587,355. | 
In 19385, following pioneering with | 
low-priced closed cars, the company | 
turned out 263,937 cars and had ree-| 
ord profits of $21,378,937. 
When the depression came, Hudson | 

| 


sales dropped in common with all 
j}automobiles but the company oper- 
j}ated profitably in 1935, first 
| year since 1930. 

Mr. Chapin drove the first automo- | 
bile from Detroit to New York en- | 
tirely under its own power. He car: | 
} ried his own spare parts. 
| The Hudson president was an ar-| 
dent advocate of good roads, and was 
an important factor in educational | 
work which resulted in improved | 


|highways throughout the world. | 


for the 


WAR WOUNDS FATAL 
TO HARRINGTON 


Burton Harrington, 40, advertising | 
|} manager of Ross Federal Research | 
Corp., New York, died suddenly Feb. | 
13 of a heart attack, believed to be | 
the result of injuries sustained in the 
World War. 

Following the Armistice, he was 
editor and publisher of The Poster | 
| Publications for ten years, directing 
| public relations activities of the out- 
| door advertising industry. Later he | 
lassisted in organization of Outdoor 


COUNSELOR PASSES 


Francis R. Morison, prominent 
bank advertising agent, died in Cleve- 
land Feb. 17 after a month’s illness. 
Mr. Morison maintained large offices 


in the Marshall Building and 
acted as advertising counselor for 
several of the country’s largest 


banks. He was also the author of a 
book, “Bank Advertising.” 


Prior to opening an agency in 1904 
he was connected with several banks 
and trust companies. 


FRED PORTER DIES 

Fred D. Porter, 64, president of 
Porter-Bede-Langtry Co., Chicago, 
publisher of National Real Estate 
Journal and Buildings and Building 
Management, died Feb. 14 of a heart 
attack while on a train en route from 
Tulsa, Okla., to St. Louis. He had 
been attending a real estate conven- 
tion in Tulsa. 

Mr. Porter was a former president 
of the Chicago Trade Press, prede- 
cessor of the Chicago Business 
Papers Association, and of the Fed- 
eration of Trade Press Associations. 
He had been president of the pub- 
lishing firm since its organization. 


BERDAN SUCCUMBS 


E. S. Berdan, 74, eastern represen- 
tative of the Cincinnati Times-Star 
for 25 years until his retirement in 
1926, died at his home in San Diego, 
Cal., Feb. 12. For six years prior to 
1901, he served as advertising man- 
ager of the Times-Star. 


R. C. PRICE DIES 


Russell C. Price, 82, president of 
Price Flavoring Extract Co., Chicago, 
died Feb. 16 at the home of his 
daughter at Pasadena, Cal. A son, 
Edwin P. Price, vice-president and 
general sales manager of the com- 
pany, also survives. Mr. Price was 
the son of Dr. Vincent C. Price, orig: 
inator of the baking powder bearing 
his name. 


CAN PIONEER DEAD 


F. A. Assmann, 83, pioneer in man- 
ufacture of cans, died at East Orange, 
N. J., Feb. 19. He became president 
of American Can Company a year 
after its organization in 1901. In 
1904 he aided in founding Continen- 
tal Can Co., whose board he headed 
from 1913 to 1922, when he retired 
from business. 


VAN DER VRIES PASSES 

John Nicholas Van Der Vries, 59, 
since 1923 manager of the North Cen- 
tral division of the Chamber of Com- 
merce of the United States, and since 
1924 secretary and treasurer of the 
National Institute for Commerce and 
Trade Organization Executives, died 
of heart disease at his home in Win- 
netka, Ill. 


The great Central West has a daily 
morning business newspaper — Chicago 
Journal of Commerce — through which 
intensified coverage of corporate execu- 
tives is available at low cost. 


Sales-producing Booklets, Folders, 
Inserts, Calendars, Window 
Displays, Counter Cards, and 
Complete Direct Mail Campaigns. 
Have our representative call. 


Ale); 
~ PHILADELPHIA NEW YORK CHICAGO BOSTON 


A NEW CATALOGUE 
OF $10 PHOTOGRAPHS 
FOR ADVERTISERS 


Send $5 (refunded with first order) for new spiral 
bound Sth edition of ‘Reserve Illustrations. ‘° Overt 
1000 subjects, covered by model releases, ready to use. 
Catalogue also on approval (U. S. only) if you prefer. 


‘UNDERWOOD & UNDERWOOD 


NEW YORK CHICAGO DETROIT 
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February 24, 1936 


ADVERTISING AGE 


SUPREME COURT 
RULE WEAKENS 
OLD THEORIES 


(Continued from Page 1) 
advertising based on that under- 
standing; 

4 Establish, and maintain firmly 

* and vigorously a_ genuinely 
professional relationship between 
clients and media, so that advertis- 
ing can control—and keep in order— 
its own house. 

“The Borden case decision is a 
major crisis for advertising,” Mr. 
Beesley asserted, “because a court 
of law does not determine abstract 
questions—it rules only on the facts 
among the arguments presented be- 
fore it, and the facts found by the 
majority of the Supreme Court in the 
Borden case were those offered by 
the State of New York in support of 
its price differential in favor of non- 
advertisers. These facts the court 
reduced to two major headings, and 
they must be kept clearly and prom- 
inently in mind in charting the fu- 
ture course of advertising.” 


An Important Fact 


The first fact found by the court, 
Mr. Beesley said, is that a State 
legislature, acting within the limits 
of the State constitution, may estab- 
lish without violating the ‘due proc- 
ess’ section of the Federal Constitu- 
tion a price-differential in favor of 
unadvertised commodities, where— 

(a) prices paid to producers by 
advertisers or nonadvertisers are the 
same; 

(b) the services rendered differ in 
no essential respect; 

(c) the same standards of quality, 
purity, sanitation, and similar condi- 
tions required by law are observed; 

(d) similar conditions of sale ex- 
ist; 

(e) no classification is created that 
has not already been fixed by the 


| 


common practice and action of deat | 
ers, e. g., lower prices on unadver- | 
tised goods, etc. 

“Under these conditions,” he said, 
“if a State legislature, after due in- 
vestigation of the facts, decides that 
| trade conditions justify a differential 
in favor of non-advertisers, in order 
to maintain equality of opportunity 
|\for them, then it is constitutional 
to pass such a law and enforce it 
upon advertisers, provided that the 
Legislature found a basis of fact 
sufficiently reasonable not to be ar- 
bitrary. 

“Judicial inquiry does not concern 
|itself with the exact degree of ac- 
| curacy of a legislature’s fact-finding. 
| ‘Reasonable,’ and ‘not arbitrary’ are 
|the constitutional requirements on 
this point. 


} 
| 
| 


No Irreparable Damage 


“The second fact found by the Su- 
preme Court is that a price differen- 
tial which maintains a reasonable 
equality of treatment and burden 
between non-advertisers and adver- 
tisers, is not likely to inflict on the 
advertiser ‘grievous injury and _ ir- 
reparable and continuing damage.’ 

“Especially is this true when the 
advertiser offers no facts as to the 
effect of minimum prices without a 
differential, nor any convincing proof 
as to the effect of such other factors 
as (a) seasonal variations, (b) ratios 
of consumption, (c) changes or varia- 
tions in methods of distribution, (d) 
effect of unemployment or old-age 
relief activities, or similar trade and 
social factors of known effect on ad- 
vertising and prices.” 


Interpreting Decision 


Advertising as a whole has failed 
to realize the enormous significance 
of the concluding sentence of the ma- 
jority opinion of the Supreme Court, 
in Mr. Beesley’s opinion. Such a de- 
cision, he pointed out, must be inter- 
preted in the literal meaning of 
every word. The last sentence in 
this case summarized conditions 
under which the court might con- 
ceivably grant relief from a price 
differential to non-advertisers, fixed 
by a State law. 

Had the decision been capitalized, 


| Announcement 


RICHMOND TI 


will be represented in the 
National Advertising 
field by 


THE JOHN BUDD COMPANY 


NEW YORK DALLAS SAN FRANCISCO 
CHICAGO ST. LOUIS PORTLAND 
ATLANTA LOS ANGELES SRAT TLE 


Effective March 1, 1936 


NORFOLK VIRGINIAN-PILOT 
NORFOLK LEDGER-DISPATCH 


MES-DISPATCH 


FALLING DOWN 


STAIRS FOR AMERICAN FORE 


How Frank Ennis, advertising manager of the insurance group, gets his famous 


photos. 


He is placing the model in position, while Lejaren Hiller, of Under- 
wood & Underwood, makes suggestions. 


The picture looks better upside down, 


as readers will see it. 


as follows, advertisers would prob- 
ably have grasped its true signifi- 
cance more readily, he suggested: 

“‘We have no occasion to deter- 
mine whether the differential would 
become unlawful, and the appellant 
would be entitled to relief, if there 
were proof that IN PRACTICE it 
produces such GROSS _ inequality, 
and so UNNECESSARILY damages 
the appellant, as to SHOCK the 
CONSCIENCE.’ 

“How would you like to undertake 
to prove all that?” he asked. “How 
much time and money would be re- 
quired? Then how long would it take 
to get the appeal through all the 
lower courts into the Supreme 
Court? And what would be happen- 
ing to advertising plans and sched- 
ules meanwhile? Remember, the in- 
equality must be GROSS, the damage 
must be UNNECESSARY, and both 
of these must be SO gross and un- 
necessary that they are SHOCK- 
ING! 


Hounds on Trail 


“Under the searchlight of these 
findings of fact by the Supreme 
Court, what becomes of organized 
advertising’s conventional argument 
that advertising (1) increases vol- 
ume and therefore (2) reduces costs 
of production and distribution, which 
(3) leads to lower prices? The Su- 
preme Court retorts: ‘Maybe, de- 
pending on trade conditions and 
sales records, but, so far, Mr. Ad- 
vertiser, neither trade conditions nor 
your own sales records support your 
argument.’ ”’ 

Mr. Beesley, whose own work 
brings him into almost daily con- 
tact with the numerous blocs in 
Washington, trained to bring their 
full strength to bear on every open- 
ing, believes there is no doubt but 


‘that the pack will soon be in full 


cry on the new trail. 
Road to Follow 


“What is to prevent a whole series 
of duplicate laws, modeled on the 
now constitutional New York statute, 
running like an exploding string of 
firecrackers across the map of the 


| United States?” he demanded. 


“And if it is legal for milk, where 
conditions similar to those set forth 
in the Court’s decision exist, would 
it not be equally constitutional for 
any or all other packaged commodi- 
ties, where equal prices are paid pro- 
ducers, equal service is rendered, the 
same standards are observed, 


the | 


same conditions of sale occur, and 
'trade practice offers a differential in 


{favor of unadvertised goods?” 
There is just one road left open to 


organized advertising, he believes. 
It consists of: 
1. Carefully considered, and ag- 


gressively handled, legislative action, 
State by State, studying all pro- 
posals objectively as they are 
offered, and likewise offering pro- 


posals that are advertising’s own, 
taking such constructive steps as 
circumstances indicate; 

2. Better education of the con- 
| sumer, founded on actual knowledge 
of what he wants and is thinking, 
to enable him to weigh accurately 
the merits of legitimate, advertised 
products and services; which in turn 
requires, 

3. A more intelligent understand 
ing of the opposition to advertising, 
and a program (a) for attacking and 
exposing the errors, and (b) meeting 
and remedying squarely the justified 
criticisms, if any, 
| 4. A genuinely professional rela- 
| tionship between advertising counsel 
_and client and media, to insure that 
the campaign is economically, 
morally and socially sound. 
| “Advertising may have mistaken 
‘its economic function—certainly it 
did not prove its case to the Supreme 
Court,” he commented. 

“The obvious thing for advertising 
to do is to throw the high hat out 
in the alley and recall that it started 
in life as just plain, commercial sell- 
ing, telling the customer how good 
the product was, how well it per- 
formed when in use, and how satis- 
| factory it was because a responsible 
| Person made it or offered it for sale. 
| “The Supreme Court has just re 
minded advertising forcibly of this, 
by saying in effect: ‘You are just 
another salesman, like the small fel- 
low on the side street, so stop 
“hollering copper” and get busy sell- 
ing enough goods to be _ hurt 
GROSSLY and UNNECESSARILY if 
a price differential is slapped on you 
by a State legislature that was 
elected by the popular vote and not 
by the advertising vote.’” 


French Daily to Move 


L’Independent, French daily, Fall 
River, Mass., has purchased a build- 
ing at 231 Pocasset St. and after al- 
terations will occupy the first, third 
and fourth floors. 


Hansen in New Post 


Emil J. Hansen has resigned as 
assistant sales manager, Northern 
Paper Mills, Green Bay, Wis., to be- 
come sales manager of Wisconsin 
Tissue Mills, Neenah. 
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Newark Evening News. 


NEWARK, NEW JERSEY >» 


Chicago, 


ii 
€’T IN YOUR MIDST? 


This is our first advertisement in Adver- 


tising Age. If what the man who sold us the contract 


rest have seen our mast head in other publications 


regularly. We hope we will not be strangers for long; 
we would not. Do you have something to sell? Prod- 


ucts are never strangers in the Newark-North Jersey 


Yes, practically every family . . . 


Newark Evening News 


General Advertising Representatives—New York, 


Ps 


u people do not know us; the 


name on the dotted line said 


they have a schedule in the 


> > » O'MARA & ORMSBEE, Inc. 


Detroit, San Francisco, Los Angeles 
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N. W. Daily Press | 


Elects Nelson 

N. B. Nelson, publisher, Eau 
Claire, Wis., Leader-Telegram, was | 
elected president of Northwest Daily 
Press Association at its 17th annual 
convention in Minneapolis Feb. 17. 
He succeeds H. R. Hill, Fargo, N. D., | 
Forum, who becomes chairman of the | 
executive committee. 

J. H. Jordan, Duluth, Minn., Her- 
ald and News-Tribune, was elected 
vice-president, with R. P. Palmer and | 
R. R. Ring of Minneapolis re-elected | 
secretary and executive secretary re- | 
spectively. | 


Grayson’s New Post 


H. H. Grayson has been appointed | 
publicity director of Aubrey, Moore 
& Wallace, Chicago agency. He has 
been in the continuity department. 


Charles H. Eddy 


Company Reorganized 


Charles H. Eddy Co., publishers’ 
representative, has incorporated as 
Chas. H. Eddy Co., Inc., effective 
March 1. Robert J. Virtue is presi- 
dent and general manager. Lee A. 
Ward and Charles J. Cole, vice-presi- 
dents; D. A. Haggerty, treasurer; V. 
C. Cavers, secretary; and A. C. Mac- 
Cary, New England manager. 

Charles H. Eddy will be chairman 
in an advisory capacity, and Charles 
P. Eddy retires. 


Walton with Wanamaker’s 


F. Willett Walton, Jr., has been ap- 
pointed advertising manager of Wan- 
amaker’s, New York. He was for- 
merly vice-president and publicity di- 
rector of Arnold Constable & Co., 
New York. 


Information 
for 
Advertisers 


The following documents may be 
secured without charge by any Na- 
tional advertiser or advertising 
agency from the companies sponsor- 
ing them, or through ADVERTISING 
AGE. 


No. 895. Buying Behind 


the 7 Farmers. 


Influence 


| That farmers’ wives of all sections 
| 


|read the advertisements, drive to! 
‘town regularly for purchases, and | 


—— 


have definite brand preferences is 
shown in this folder, which gives the 
highlights of a survey just completed 
by Farm Journal. More than 110,000 
answers to a questionnaire on brand 
preferences covering 24 food items 
are arranged by states, sections, and 
nationally. 


No. 896. Actual Instances 
the High Daytime 
WHO. 


This four-page folder, issued by 
radio station WHO, shows the mail 
response by counties for the state of 
Iowa and by states from three after- 
noon programs. The first example is 
the mail received during ten days 
from a network program featuring 
a contest; second, the response in ten 
days from a sample offer on tran- 


Proving 
Audience of 


ECOGNITION 


OF THE IMPORTANT CIRCULATION 


OF 


0,000 


We are happy to report new contracts for 1936 from advertisers in the general field — such as: 


The slight but ingenious change in the size of the new 
Harpers Magazine is proving to be of great assistance in 
overcoming mechanical problems and 
much favor by advertisers generally. 


makes available a Bleed page of 7x 10° \¢. or the stand- 


EAB? | @ 


Cadillac Motor Car Company 
General Electric Company 

A. B. Dick & Company 
Sherwin-Williams Company 
RCA Manufacturing Company 
U.S. Beet Sugar Association 


Aluminum Company of America 


meeting with 


The new size 


large 9°. x 12's size. 


ard size, 5')x8'». Two-page spreads can also be used 


for plates originally prepared for magazines of the 


Your advertising story will get a better reception when 
it is told to "The First One Hundred Thousand”’. 


scribed programs; third, response on 
a sample offer made twice on a loca] 
program. Included is a breakdown 
showing percentage of radio families 
heard from in a number of typica! 
Iowa counties. 


No. 897. New Passenger Car Sales 
in Philadelphia. 


These tables, prepared by the mer. 
chandising and research department, 
Philadelphia Inquirer, give a classi. 
fication of 1936 cars, new passenger 
car sales, and percentage distribution 
of new passenger car sales by price 
groups in the Philadelphia buying 
area. 


No, 863. The Third Largest Market 
in Illinois Outside of Chicago. 


A market and media analysis of 
the Rock Island-Moline area as made 
by The Rock Island Argus. Charts, 
maps and tabulations present popu. 
lation statistics, family statistics, 
standards of living, industrial statis. 
tics, motor vehicle registrations and 
sales, wholesale and retail food and 
grocery sales. 


No. 813. WKY Presents Facts About 
Its Market. 


Why the capture of the Oklahoma 
City market should be the first ob- 
jective of advertisers entering Okla- 
homa is told in this booklet issued 
by station WKY. Geographical, trans- 
portation, and population statistics 
are given, with a concise summary 


of facts about WKY’s listening 
areas. 
No. 819. Making Your Product Easy 


to Buy in the Plumbing and Heat- 
ing Market. Selling the Plumbing 
and Heating Market. 


These brochures, issued by Domes-) 
tic Engineering Company, go into 
detail about the extent of the market 
and sales methods used in cultivat- 


ing it, and describe the services 
offered by Domestic Engineering 
Publications. 

No. 866. Getting Your Merchandise 


Off the Shelf. 


A new edition of a booklet full of 
point-of-purchase advertising and 
merchandising ideas, issued by 
Forbes Lithograph Mfg. Company. 
New developments in many varieties 
of counter displays, floor stands and 
containers created by Forbes for 
leading manufacturers are fully de- 
scribed. 


No, 868. Home of the Month. 


This bulletin, issued by the Na- 
tional Association of Real Estate 
Boards, describes the first of the 
houses selected by the National Com- 
mittee of Realtor-Builders and the 
editors of McCall’s Magazine for 
“Home of the Month” promotion. 
Floor plans, decoration suggestions, 
and T&indscape planting plan are in- 
cluded. 


FOOD FOR THOUGHT! 


Advertising and sales 
ideas seem to click in the 
convivial atmosphere of 
New York's newest . 


Lounge Bar and Grill. 


Daily luncheon specials 
from 50c. Choicest liquors. i) 
Dancing from 5 o'clock 
onward, Open all night. 


In the advertising 


center 


PHONE WI-—2-4000 


NEW YORK CITY | 
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PHOTOGRAPHIC REVIE 
OF THE WEEK 


LIVE PONY, CONTEST PRIZE, ENTHRALLS CHICAGO SCHOOL KIDS 


RK CITY | 


=, 


——— = 


Charlotte Gooding, pictured at left, was named the "Nation's Ad Girl” in the 
models’ contest of the Chicago Federated Advertising Club Feb. 19. Jolieta 
McCready, center, placed second, and Rae Kehoe, at right, won third. The 


occasion was the club's “gridiron dinner.” 


INLAND DAILY PRESS HOLDS 
INTERESTING CONVENTION 


The speaker's table was graced by C. F. Karstaedt, Beloit, Wis., 
News; James Todd, Mexico, Mo., Ledger; Homer Guck, Chicago 
Herald & Examiner; J. S. Gray, Monroe, Mich., News; andl 
Capt. S. N. Dancey, founder, Americanization League; Linwood 
1. Noyes, Ironwood, Mich., Globe, retiring president of the 
Inland; E. R. Chapman, Flint, Mich., Journal; A. E. Meyer, 
Clinton, la., Herald; George W. Purcell, Bloomington, Ind., 
World. (Story on Page 7) 


Sa 


Snapped while enjoying the hospitality of the Congress Hotel 

were, left to right, Gardner Thomas, Marion, Ind., Chronicle 

and Leader-Tribune; Hoyt F. Boylan, Richmond, Ind., Palladium- 

Item; Fred Parsons, Bryant, Griffiths & Brunson; R. D. Sanche, 

Wausau, Wis., Record-Herald; A. M. Clapp, Clinton, la., Herald; 
and E. H. Harris, of the Palladium-ltem. 


o 


In this jovial group, left to right, John L. Meyer, efficient secre- 
tary and treasurer of the Inland association; J. S. Gray, the 
new president, and Mr. Noyes, who relinquished the gavel. 


¢ 


Looking over the announcements, left to right, C. E. Garvin, 
Petoskey, Mich., News; A. W. McCall, Grand Haven, Mich., 
Tribune; T. O. Huckle, Cadillac, Mich., News; H. E. Scheerer, 
of Michigan League of Home Dailies. 
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ADVERTISING AGE 


So that “he who runs may read” 


Outdoor Advertising must reflect basic principles 


of true Salesmanship-in- Print 


HEN AMERICA rides or walks it 
| eel advertising in its stride. Your 
Outdoor Advertising must talk fast. 

The message must get across in the 
wink of an eye. It must strike with light- 
ning impact—copy and illustration 
welded to create a single flash impres- 
sion on the mind. 

All the arts of fundamental printed 


salesmanship—all the uses of swift 


drama, news, emotion, gripping interest 
—uachieve their most concentrated ex- 
pression in Outdoor Advertising. And 
like all printed salesmanship—the vital 
element of the successful poster is a 
great selling idea that wins instant con- 
viction from the observer. In other 
words—*A swift idea, swiftly told.” 


Lord & Thomas Among the First 


We were among the first agencies in 
America to build a completely equipped 
Outdoor Advertising Department, with 
a personnel trained in the Outdoor 
medium, thoroughly acquainted in the 


industry, and able to win the closest co- 
operation of poster plant operators. 

Even today, there are only a handful 
of agencies so equipped. And so effec- 
tive has been the service we have ren- 
dered, that among advertising agencies, 
Lord & Thomas have ranked first or 
second in each of the past few years in 
regard to the number of national ac- 
counts using the medium of Outdoor 
Advertising. 

Among these are some of the largest 
users of this medium. And the results 
amply prove their wisdom in entrusting 
the entire Outdoor program to a single 
supervision such as we offer. 


How Our Clients Benefit 


For one client we contracted for almost 
30,000 poster locations each month. 
For another, by dint of exceptional 
acumen in buying locations, we were 
able to prove that his Outdoor Advertis- 
ing was costing him less than seven cents 
per thousand net advertising circulation. 


For still another (the most successful 
user of this medium in the food field) 
we estimate that Outdoor Advertising is 
covering 41 million shoppers daily, in 
688 American cities and towns. 


Markets Differ—No Inflexible Plan 


Outdoor Advertising, of course, is only 
one medium of the many which Lord & 
Thomas employ in the all-inclusive ser- 
vice which we have rendered for over 64 
years. For its most effective use, it 
should be correlated with other forms 
of advertising. It is a job that cannot be 
delegated, or divided among several 
non-coordinated groups. Markets differ 
widely—each must be studied as a spe- 
cial case. 

Lord & Thomas have a distinguished 
record for making all kinds of salesman- 
ship-in-print pay rich rewards to adver- 
tisers. If you are a national advertiser 
whose sales reports are not as good as 
they should be, we shall be glad to dis- 


cuss your problem with you. 


LORD & THOMAS « advertising 


There are Lord & Thomas offices in New York; Chicago; Los Angeles; San Francisco; Toronto; Paris; London 
Each office is a complete advertising agency, self-contained; collaborating with other Lord & Thomas offices to the client’s interest 
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